2009 Survey of Consumer Payment Choice - Standard Errors

Table 1
Current Ownership of Bank Accounts and Account Access Technologies
Percentage of consumers

2008" 2009 Change
Bank accounts 1.9 1.2 -0.6
@83 =Tt T oo S 2.0 1.3 -0.7
ST V7T 4T 13 24 1.7 -
Traditional or PassbOOK.........c.ccveviiiiieic e na 1.7 na
MONEY MATKEL.......cviiieieise st na 1.4 na
Money market with Check pPrivileges.........cooverreirieiienieneeese e na 1.0 na
Nonbank payment accounts
Online payment SErVICE PrOVICEN.........ccvcivrererieieese s et nnens na 1.5 na
Bank account features
Interest earned on primary checking aCCoUNt..........c.ccovevveiviiesienene e 2.4 1.8 -0.6
OVverdraft ProteCiON.........cvcivreie e e nne s 2.9 1.6 -
Information and communication access technologies
(@011 I8 o] o 3-SR RSSSRPPRR na 1.1 -
INtErNet aCCESS At NOME..... ..ot 0.0 0.7 0.7
Account access technologies
Blank paper ChECKS. ......ccuirieieieice sttt na 1.5 na
ATM OF deDIt CAIG......oviieiieiiieee e bbb 2.1 1.4 -0.7
ATIM CAIU. .ttt 3.2 1.6 -
DEDIL CANG... vttt 2.2 15 -0.7
Telephone DANKING.......cccvieiveeei e sne s 2.7 1.7 -1.0
ONINE DANKING. .. c.veveeieicece et sr e e nesneane s 25 1.8 -0.7
MODIIE BANKING. ... e 3.6 1.1 -2.5

NOTES: Superscript "r" denotes revised. Numbers in italics are not comparable across years due to changes in the survey. Numbers may
not sum exactly due to rounding or missing values.
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2009 Survey of Consumer Payment Choice - Standard Errors

Table 2
Historical Ownership and Discarding of Bank Accounts and Account Access Technologies
Percentage of consumers

Ever Owned 2008" 2009 Change
Bank accounts 1.6 0.4 -1.2
(@830t oo TS 1.6 0.5 -1.1
ST V7T 4T S 1.6 0.7 -0.9
Traditional or PasshoOoK..........cccccveiiiiiiii e na 0.8 na
MONEY MATKEL.......cviiieieise st na 1.6 na
Money market wWith Check Privileges.........ccoovevererieiesie e na na na
Nonbank payment accounts
Online payment SErVICe PrOVITET..........coivvuereieiese e na na na
Bank account features
Primary checking account bears interest..........ccocvvvrerieiisieniiseneeie s na na na
OVverdraft ProteCtiON.......c.ccieieeeeee e na na na

Bank account access technologies

Blank paper ChECKS. ......ccuiieieeci ettt ens na na na
ATM OF deDIt CANG......cooviiireeceir e 1.8 0.8 -1.0
ATM CAM...oee e 2.8 1.6 -

DEDIE CAMG....c.evvcei s 1.9 1.0 -0.9
Telephone DaNKING.......ccccvivieiec e 2.9 1.7 -1.2
ONINE DANKING. .. c.vcvveeicecise et srenreneas 2.4 1.6 -0.8
MODIIE BANKING. ... e na 1.1 na

Discarded* 2008" 2009 Change
Bank accounts 11 1.2 0.1
CNECKING. ...t bbb e 1.2 1.2 0.0
SAVINGS. ¢+ttt ettt ettt ettt bbb bbbt b b e Rt E e b a R bt et be b b e e 2. 1.6 -0.4

Traditional or PassDOOK..........coeiiiii na 1.6 na
MONEY MATKEL.......ciiieiii ettt ettt s na 1 na

Money market with check Privileges.........coovereiiiiieii i na na na

Nonbank payment accounts
Online payment SErVICe PrOVITE..........coiiriieirese et na na na

Bank account features
Primary checking account bears INterest...........cocooereeinieneieneseesese e na na na
OVerdraft ProteCiON. ........coeieieiie e e na na na

Bank account access technologies

Paper checks (D1anK)..........couoiiiiii e na na na
ATM OF deDIt CAIG. .....eveeieiiciieeee e 1.3 1.2 -0.1
ATIM CAIG. ..ottt 2.3 1.6 -

DEDIL CANG.....cveeeiicice e 1.2 1.2 0.0
Telephone DANKING. ......ccooiii e s 1.2 9 -0.3
ONIINE DANKING. ...ttt et 8 1.2 0.5
MODITE DANKING. ...t na 0.2 na

* "Discarded" refers to the difference between historical and current ownership rates.

NOTES: Superscript "r" denotes revised. Numbers in italics are not comparable across years due to changes in the survey. Numbers may
not sum exactly due to rounding or missing values.
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2009 Survey of Consumer Payment Choice - Standard Errors

Table 3
Primary Bank Account Holdings, by Type of Account and Financial Institution
Percentage of bank account adopters

2008" 2009
Primary checking account
ComMMEICIAl DANK.......cviiiiiicice ettt e e ene s 2.1 1.6
ST VT4l T3 LaTo I o USRS 5 8
L@ =T L1 T o PSRRI 2. 1.3
[T (0] 1G] T RS na 0.1
L] T 0 T4 S 0.5 .6
L ] 1 1T ST 7 8
Primary savings account
ComMMEICIAl DANK.......cviiiiicie e e r e nn e ene s 3. 1.9
ST VT4l T3 LaTo I o USRS .5 9
L@ =T L1 T o PRSPPI 2.8 1.9
T (0] 1G] T RS na 5
LT o T4 S .8 .8
L ] 1 1T TSP .6 0.3

NOTES: Superscript "r" denotes revised. Numbers in italics are not comparable across years due to changes in the survey. Numbers may
not sum exactly due to rounding or missing values.
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Table 4
Current Adoption of Payment Instruments
Percentage of consumers

2008" 2009 Change
Paper instruments 1.4 15 -
CSNT ettt 14 2 -
CNBCK T 1ttt bbb na 15 na
MONEY OFAEI™ ...ttt e ne e resre e e e e aneenenes 2.1 15 - 5
TrAVEIErS CRECK™ ...t 9 5 - 4
Payment cards 1.8 1.2 -
D o | TSRS 2.2 15 -7
(O 1T [ SOOI 2.5 1.8 -7
o 0 L SRS 1.7 1.6 -
Electronic payments 2.2 1.7 -0.5
Online banking bill PAYMENL...........ccccoieeiece e 2.9 1.7 -1.2
Bank account NUMDBEr PAYMENT™ ..........ccciiiieicese e 2.5 1.8 -0.8

* Adoption means the consumer used the instrument in a given year.
t Adoption means the consumer had the instrument or used the instrument in a given year.

NOTES: Superscript "r" denotes revised. Numbers in italics are not comparable across years due to changes in the survey. Numbers may
not sum exactly due to rounding or missing values.
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2009 Survey of Consumer Payment Choice - Standard Errors

Table 5
Historical Adoption and Discarding of Payment Instruments
Percentage of consumers

Ever Adopted 2008" 2009 Change
Paper instruments
L0 L o TSSOSO na na na
CRBCK .ttt bbbt na na na
0T 1= o] 0[] na 1.6 na
Travelers ChECK *.......coiiii e na 1.8 na
Payment cards
DIBDIL. .ttt 1.9 1.0 -0.9
L0 1o 1) SO OUSOPSROT P PRTPTRPTN 1.9 1.4 -0.5
L 0 [ 2.8 1.8 -
Electronic payments
Online banking bill PAYMENL...........ccccoieieiece e 2.8 1.7 -1.0
Bank account NUMDBEr PAYMENT *........ccooiiiiieiciese e e na na na
Discardedt 2008" 2009 Change
Paper instruments
(O TS OO OSSO VSV RTURUPROPRON na na na
CRBCK e bt ene na na na
MONEBY OFAEE ™ ...ttt et b e be e na 1.7 na
TrAVEIEIS CRECK ... e na 1.7 na
Payment cards
D o OSSPSR 1.2 1.2 0.0
L0 1o ) SO 1.9 1.6 -0.3
PREPAIM. ...t bbb b et 2.2 1.6 -
Electronic payments
Online banking bill PAYMENL...........cooiiiiii e 11 1.2 0.1
Bank account NUMDEr PAYMENT *........cooiiiiiiiere e s na na na

* Adoption means the consumer used the instrument in a given year.

t "Discarded" refers to the difference between historical and current adoption rates.

NOTES: Superscript "r" denotes revised. Numbers in italics are not comparable across years due to changes in the survey. Numbers may
not sum exactly due to rounding or missing values.
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2009 Survey of Consumer Payment Choice - Standard Errors

Table 6
Current Adoption of Payment Instruments, by Instrument Features
Percentage of consumers

2008" 2009 Change

Debit cards 2.2 1.5 -7

REWAITS. .....veveieieeee ettt ettt st s et et s ee b e e neenesneneesee e eneenens 2.2 1.4 - .8

Credit cards* 2.5 1.8 -7

REWAITS. .....veiveieieeee ettt ettt e e s e te s te st e b e e e e nesnennenee e eneenens 3.2 1.8 -1.5

NONTEWAITS. .....veveeveiesieste ettt e ettt e e e e besteste e e e eneeresreseesreneeneas 2.9 1.6 - 12
GENETAl PUIPOSE. .. etiiiieieeeie ettt sttt saese sttt se s eneerestesrente s e e ene e na 18 na
REWAITS. ...e.veveeceetes ettt st e e e sesne st e sae e eneeneereseenreeeneas na 1.7 na
NONTEWANTS. ... eveeveetereeeeteste e et et st e e e e sresteseesee e eneesenresrestenseseeresnnanens na 1.5 na
L83 T o SRR na 1.1 na
REWAITS. ...ttt ettt sttt e e s et besae e eneeneereneeneeeeneas na 8 na
NONTEWANTS. ... ettt ettt e e et te e sae e eseesesresteseesseneeseaneanens na .6 na
2T 100 (=T PR USTRSRPPP na 1.6 na
REWAITS. .. .ttt sttt e e e n et st e ae e eneeneereseenrenenes na 1.3 na
NONTEWANTS. ... eveeveeiereee ettt et e e e sresteseesae e eneeresresre st enseneeseannanens na 1.1 na
Prepaid cardst 1.7 1.6 -
O 1T = N0 10 g oo S na 13 na
SPECITIC PUIMPOSE. .. ettt sttt e et st see e e eneeneanennens na 1.2 na
PAYTOIT ... bbbt na .6 na
Electronic benefits transfer (EBT)E. ..o na 11 na
REI0AADIE. ..o e na 1.3 na
T 0o 0] 1T TS 11 na na
ReCeiVEd frOM OthEIS.....c..cveicicc e 15 na na
Both bought and reCRIVE...........coviviiriieee e e .8 na na
Contactless 3. 15 -
=T o T o= (o RSP 3.4 1.4 -
@8 1=To [ 007 (o RS PSPN 3.3 9 -
e o Lo I Lo RSP 1.6 9 -
Electronic toll PaYMENT... ..ot 1.3 .8 -
[V 0] TSRS .5 5 -

* General purpose credit cards have a network logo such as Visa, MasterCard, Discover, or American Express; charge cards require full
payment of the balance at the end of each billing period. Branded cards have a merchant's logo on the card.

t General purpose prepaid cards have a credit card network or PIN network logo and can be used at any merchant or retailer that accepts
cards from that network. Specific purpose prepaid cards, such as gift cards or public transportation cards, are limited in use to one or
several merchants, retailers, or service providers.

T Payroll cards may also be general purpose cards.

NOTES: Superscript "r" denotes revised. Numbers in italics are not comparable across years due to changes in the survey. Numbers may
not sum exactly due to rounding or missing values.
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2009 Survey of Consumer Payment Choice - Standard Errors

Table 7
Number of Adopted Bank Accounts and Payment Cards
Number per adopter*

2008" 2009 Change
Bank 0.1 0.1 -
@830t T 3o S 0.0 0.0 0.0
ST V7T 4T S na 0.1 na
Traditional or PassbOOK...........ccvcviiiiiiiee s 0.0 0.0 0.0
MONEY MATKEL.......cviiiieice st ne e nne s na 0.1 na
Money market with Check pPrivileges.........cooverreirieiienieneeese e na na na
Nonbank payment accounts
Online payment SErVICE PrOVICEN.........ccvcivrererieieese s et nnens na 0.1 na
ATM or debit cards 0.1 0.1 0.0
ATV bbbttt 0.0 0.0 0.0
DIBDIL .ttt 0.0 0.0 -0.0
Credit Cards** 0.2 0.1 -
REWAITS. .....ecveeeieeee ettt sttt ettt nneb e 0.1 0.1 -
NONPEWAITS. ...ttt ettt ettt b e b n et 0.2 0.1 -
GENETAl PUIPOSE .veveiiieieece ettt sttt se sttt se e e s e tentesaesbe e e e ene e na 0.1 na
REWAIUS. ...ttt et e b et b bbb et et be e anas na 0.0 na
INONPEWAITS. ...ttt bbbttt b e bbb et e b na 0.1 na
L0 3T T o TSP na 0.0 na
REWAIUS. ...ttt et e b et b bbb et et be e anas na 0.0 na
INONPEWAITS. ...ttt ettt e bbb bt se et ebe e na 0.0 na
BFANGEA ... bbbt na 0.1 na
REWAIUS. ...ttt et e b et b bbb et et be e anas na 0.0 na
INONPEWAITS. ...ttt ettt e bbb bt se et ebe e na 0.0 na
Prepaid cardst 0.2 0.1 -
O TCT = I oTU g oo S na 0.1 na
SPECITIC PUIPOSE .vvivieeieiesie sttt ettt a et seesr e e s eereaneanens na 0.1 na
PAYTOIT ... na 0.0 na
Electronic benefits transfer (EBT) ....ccccocveeveerievinieieiese et na 0.1 na
BOUGNE FOr OWN USB....c.veeiceeceiciise ettt sre s 0.2 na na
ReceiVed from OtherS..........coiiiiiiic s 0.2 na na

* Bold-face numbers are per adopter of the instrument. Numbers for sub-categories of each bold-face category are per adopter of the
sub-category of the instrument.

** General purpose credit cards have a network logo such as Visa, MasterCard, Discover, or American Express; charge cards require full
payment of the balance at the end of each billing period. Branded cards have a merchant's logo on the card.

t General purpose prepaid cards have a credit card network or PIN network logo and can be used at any merchant or retailer that accepts
cards from that network. Specific purpose prepaid cards, such as gift cards or public transportation cards, are limited in use to one or
several merchants, retailers, or service providers.

T Payroll cards may also be general purpose cards.

NOTES: Superscript "r" denotes revised. Numbers in italics are not comparable across years due to changes in the survey. Numbers may

not sum exactly due to rounding or missing values.
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2009 Survey of Consumer Payment Choice - Standard Errors

Table 8
Number of Adopted Payment Instruments, by Type of Adopter
Number of instruments per consumer

2008" 2009 Change
Available number of payment instruments* 9 9 -

Actual number of payment instruments adopted 0.1 0.1 0.0
Bank account NONAAOPLETS. ........cvverieieese s ene e 0.3 0.1 -0.2
Bank aCcCoUNt @OPLEIS.........ccverrireriereie st 0.1 0.0 0.0
ChecKing and SAVINGS.......cciviiiierieieise ettt na e snens 0.1 0.0 0.0
ChecKing, NO SAVINGS.....ccveieieeie i se et se e esenns 0.1 0.1 0.0
SaViNgs, N0 ChECKING.......cv i 0.5 0.5 0.0
1= =10 (0] o) £ TSRS 0.1 0.1 0.0
L0 T TSROSO 0.1 0.1 0.0

L0 1TSS 0.1 0.0 0.0
0] 1= V0T (o [T ST 0.2 0.2 -0.1
TrAVEIErs ChECK. ...t s 0.2 0.2 0.0
Payment Card aOPLErS.........ccveveviierireereee e se et re e ens 0.1 0.0 0.0
DY o] | SRS STSRRR 0.1 0.0 0.0

L o | PR 0.1 0.0 0.0

o =10 U S 0.2 0.1 -0.1
Electronic payment instrument adOPLers........cooovvvrereiereee e e 0.1 0.0 0.0
Online banking bill PAYMENL.........cccooeieieiieiece s 0.1 0.0 0.0
Bank account NUMDBEr PaYMENt.........ccceveriiiiire e e 0.1 0.0 0.0

* The nine instruments are cash, check, money order, traveler's check, debit card, credit card, prepaid card, online banking bill payment
and bank account number payment (electronic bank account deduction in 2008). For this table only, check adoption is defined as having
a checking account, to ensure comparability between 2008 and 2009.

NOTES: Superscript "r" denotes revised. Numbers may not sum exactly due to rounding or missing values.
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2009 Survey of Consumer Payment Choice - Standard Errors

Table 9
Cash Holdings, Withdrawals, and Prepaid Card Reloadings
Dollars, except as noted

Mean Median
2008" 2009 2008" 2009
Cash holdings 30 31 10 7
O PEISON.....eiiiiitieiiete ettt ettt et bbb e b 13 4 5 3
ON PrOPEITY. ...ttt ettt ettt sb e b b 26 31 3 3
Cash withdrawals
All locations *

Total per Month TH. ..o 23 20 6 11
Amount per Withdrawal...........cc.coviiriiiini e 8 6 3 5
Withdrawals (number per month).........c.ccocoveieiiiniie e 0.3 0.3 0.2 0.3

Primary location

Total Per MONN T....ouciic s na 15 na 7
Amount per Withdrawal............cocooiiiiiiii e na 6 na 1
Withdrawals (number per month)...........ccocveieiiiniie e na 0.1 na 0.2

Secondary location

Total Per MONN T....eiiiee s na 11 na 2
Amount per Withdrawal............cocoiiiiiiini e na 6 na 4
Withdrawals (number per month)...........ccocvereiiiiiiine e na 0.3 na 0.0

Prepaid card reloadings per month

Reloaders, percentage of prepaid card adopters ..........cccoceeervrenenenee 1. 9 na na

Reloaders, percentage of reloadable prepaid card adopters................. 4.7 2.5 na na
Typical dollar amount per reloading, reloaders only...............c........ na 35 na 7
Number of reloads, reloaders only...........ccooooeiiiiiiiniiinincee .6 .6 0.2 7.5

* Estimates for 2009 cash withdrawals at all locations are derived from the survey variables for cash withdrawals for primary and
secondary locations.

t The SCPC questionnaire asks respondents "what amount [of cash] do you get most often"? If the amount of cash consumers get most
often is different from the average amount, then the computed total amount of cash that the consumer gets per month will differ from
the actual amount. Also, the total amount per month does not necessarily equal the amount per withdrawal times the number of
withdrawals, because the amounts and withdrawals are negatively correlated across consumers.

T In 2008, this number is the typical amount per withdrawal. In 2009, this number is the withdrawal-weighted average of typical
amounts per withdrawal from the primary and secondary locations.

NOTES: Superscript "r" denotes revised. Numbers in italics are not comparable across years due to changes in the survey. Numbers may

not sum exactly due to rounding or missing values.
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Table 10

Cash Holdings, by Adoption of Bank Accounts and Payment Instruments

Dollars per consumer

d Mean Median
Adopters 2008" 2009 2008" 2009
Bank account
TOAL .ot 30 33 10 6
O PEISON......eiieiie ettt ettt ettt st b et ne e 13 3 4 3
ON PIOPEITY ...ttt s 28 33 5 3
ATM or debit card
TOAL ot 32 36 9 5
O PEISON......iiiiieeite sttt ettt e bbb n e 12 3 2 1
ON PIOPEITY ...ttt n e 30 36 2 3
Credit card
TOAL e 36 26 10 5
O PEISON......eiiiiiie ittt ettt ettt b e ne e 16 4 5 3
ON PIOPEITY ...ttt e e e 33 26 5 3
Prepaid card
TOAL .o 33 79 11 12
O PEISON......eiiiiie ittt ettt sttt b e saeene e 8 6 4 4
ON PIOPEITY ...ttt 31 79 7 8
Money order
TOAL oo 61 31 14 12
ON PBISON....cvviieiieiiitiit et 45 10 7 4
ON PIOPEITY....ceviiiiiiititiire e 31 28 9 6
q Mean Median
Nonadopters 008" 2000 008" 2000
Bank account
TOAL . 138 67 45 124
O PEISON......eiieiee ittt ettt ettt e bbb sae e e 77 28 22 22
ON PIOPEITY ...ttt et n e e 83 47 255 25
ATM or debit card
TOAL e 76 43 32 28
O PEISON......iieiee ittt ettt b et b e sae e e 54 13 17 9
ON PIOPEITY ...ttt bt n e e 42 39 23 23
Credit card
TOAL .o 40 90 17 9
O PEISON......eiiiieeite ettt ettt bbb e e 23 9 5 3
ON PIOPEITY ...ttt 24 89 4 2
Prepaid card
TOAL .o 35 26 12 8
O PEISON......eiiiiiie ettt ettt e e bbb e e 16 5 3 3
ON PIOPEITY ...ttt et e 31 26 2 3
Money order
TOAL .o 34 40 12 8
O PEISON......eiitiiee ittt ettt ettt bbb saeene e 13 3 3 4
ON PIOPEITY ...ttt 32 40 2 3

NOTES: Superscript "r" denotes revised. Numbers in italics are not comparable across years due to changes in the survey. Numbers may

not sum exactly due to rounding or missing values.
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Table 11
Cash Withdrawals, by Most Frequent Location*
Dollars, except as noted

Mean Median
2008" 2009 2008" 2009
ATM
Total Per MONtNT ... na 15 na 6
Amount per Withdrawal............cocoeiiiiiiiii s na 4 na 4
Withdrawals (number per month).........c.coeeeinieiiiiie e na 0.2 na 0.3
Cited as most frequent location (Percent ).........cccceevrvevienencicenenn 2.4 1.7 na na
Bank teller
Total Per MONtNT ... na 26 na 16
Amount per Withdrawal............cocoeiiiiiiii s na 12 na 10
Withdrawals (number per month).........c.coceieiiiiiniiie e na 0.1 na 0.1
Cited as most frequent location (Percent )..........ccceevrverieneneicienenn 1.9 1.3 na na
Check cashing store
Total Per MONTNT ... na 186 na 246
Amount per Withdrawal...........ccocooeiiiiiriii s na 91 na 110
Withdrawals (number per month).........c.coceeeinieiiiie e na 0.3 na 0.0
Cited as most frequent location (Percent )..........ccceevevevieneneicienenn 1.1 0.7 na na
Retail or grocery store
Total Per MONTNT ... na 12 na 6
Amount per Withdrawal...........ccocoeiiiiiiii s na 2 na 5
Withdrawals (number per month).........c.coceeeinieiiiiie e na 0.7 na 0.5
Cited as most frequent location (Percent )..........ccceevrverienenencennenn 1.3 0.9 na na
Employer
Total Per MONtNT ... na 131 na 135
Amount per Withdrawal...........ccocoeiiiiiiiii s na 56 na 57
Withdrawals (number per month).........c.coceeeineniniic e na 0.8 na 0.7
Cited as most frequent location (Percent ).........cccceevrvereneneicienenn 1.3 1.0 na na
Family or friend
Total Per MONtNT ... na 36 na 16
Amount per Withdrawal............cocoveiiiiiiiii s na 10 na 3
Withdrawals (number per month).........c.coeeeinieiiiiie e na 0.3 na 0.3
Cited as most frequent location (Percent )..........ccceevrverieneneicienenn 11 1.0 na na
Other
Total Per MONtNT ... na 143 na 168
Amount per Withdrawal............cocoveiiiiiiiii s na 98 na 41
Withdrawals (number per month).........c.ccoceeeineiiiie e na 0.6 na 0.2
Cited as most frequent location (Percent )..........cccceevvverieneneicenenn 0.1 0.5 na na

* Total per month for each location is consumers who named that location as their most frequent location.

t The SCPC questionnaire asks respondents "what amount [of cash] do you get most often"? If the amount of cash consumers get most
often is different from the average amount, then the computed total amount of cash that the customer gets per month will differ from the
actual amount. Also, the total amount per month does not necessarily equal the amount per withdrawal times the number of
calculated for withdrawals, because the amounts and withdrawals are negatively correlated across consumers.

NOTES: Superscript "r" denotes revised. Numbers may not sum exactly due to rounding or missing values.
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Table 12
Cash Withdrawals, by Adoption of Bank Accounts and Payment Instruments
Dollars per month, except as noted

q Mean Median
Adopters 2008" 2009 2008" 2009
Bank account
Total per MONth™ ...t e 21 19 7 11
Amount per withdrawal™ ..o 7 5 3 5
Withdrawals (number per month).........c.ccoceeernienieie e 0.3 0.3 0.2 0.3
ATM or debit card
Total per MONth™ ...t e 21 21 20 11
Amount per withdrawal™ ... 8 6 3 3
Withdrawals (number per month).........c.ccoceeeiieiiene e 0.3 0.3 0.5 0.3
Credit card
Total per MONth™ ..ot e 23 17 11 10
Amount per withdrawal™ ..o 6 6 5 4
Withdrawals (number per month).........c.coceeeiienineie e 0.4 0.3 0.3 0.2
Prepaid card
Total per MONTh™ ... e 28 34 11 23
Amount per withdrawal™............ccocviiiiiiii s 10 8 7 8
Withdrawals (number per month).........c.ccoceeeiieniiie e 0.4 0.5 0.4 0.3
Money order
Total per MONth™ ... e 53 49 70 46
Amount per withdrawal™ ..o 23 16 7 8
Withdrawals (number per month).........c.ccceeeiieniiie e 0.4 0.8 0.6 0.2
d Mean Median
Nonadopters 008" 2009 2008" 2009
Bank account
Total per MONth™ ...t e 209 133 170 200
Amount per withdrawal™ ..o 65 55 47 16
Withdrawals (number per month).........c.coceeeineninene e 1.3 14 1.5 0.9
ATM or debit card
Total per MONth™ ... e 99 65 56 51
Amount per withdrawal™............ccocoiiiiiiiiii s 29 23 18 21
Withdrawals (number per month).........c.coceeeiniiiniie e 1.2 0.7 0.4 0.2
Credit card
Total per MONth™ ... e 67 58 35 54
Amount per withdrawal™ ... 29 15 7 10
Withdrawals (number per month).........c.ccceeeinieiiiie e 0.5 0.7 0.7 0.2
Prepaid card
Total per MONth™ ...t e 28 26 22 15
Amount per withdrawal™............ccociiiiiiiiii s 9 8 3 4
Withdrawals (number per month).........c.ccceeeinienniene e 0.3 0.4 0.5 0.3
Money order
Total per MONTh™ ... e 26 21 24 7
Amount per withdrawal™............ccocviiiiiiiii s 8 6 5 5
Withdrawals (number per month).........cccoeeeiiieniiie e 0.4 0.3 0.5 0.2

* The SCPC questionnaire asks respondents "what amount [of cash] do you get most often? If the amount of cash consumers get most
often is different from the average amount, then the computed total amount of cash that the consumer gets per month will differ from
the actual amount. Also, the total amount per month does not necessarily equal the amount per withdrawal times the number of
withdrawals, because the amounts and withdrawals are negatively correlated across consumers.

NOTES: Superscript "r" denotes revised. Numbers in italics are not comparable across years due to changes in the survey. Numbers may

not sum exactly due to rounding or missing values.
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Table 13
Incidence of Bank Account Access and Other Practices
Percentage of consumers and adopters*

¢ Monthly Annual
Percentage of consumers 2008" 2009 2008" 2009
Bank account access na na na 13
Bank Branch Visit...........cccooieiiiiiincine e na na na 1.6
ATM USE...oiiiiiiitiire e na na na 1.6
Telephone banking.........coc oo na na na 1.6
ONIINE DANKING. ...c.ciuiiiiiiieree e na na na 1.8
MODile BANKING.....c.ciiiiiii e na na na 1
Other
Cash WItNArawalS...........covriiireiiieieceee e 924 0.9 96.7 5
Online payment SErvice ProVIer..........ccocuverererieienese e na na na 1.2
Prepaid card reloading.........cooeoeirerenenene e na 0.0 na .
MODIlE PAYMENTS. .....iiiieiiiee et na na na .6
TEXUSMS ..o na na na 5
CONLACTIESS.......eveeeeccre e na na na 4
f ad Monthly Annual
Percentage of adopters 2008" 2009 2008" 2009
Bank account access, bank account adopters only na na na
Bank Branch Visit...........ccoooieiiiiincine e na na na .
ATM USE...oiiiiiititiire e na na na .0
Telephone banking.........ccoc oo na na na
ONINE DANKING. ...c..cuiiiiiiie e na na na .
MOoDile BANKING.....c.ciiiiiie e na na na .0
Other
Cash withdrawals, cash adopters only............ccoceoeieiiiiiiii e na 0.0 na .0
Online payment service provider, adopters only............cc.coceeennene na na na 2.7
Prepaid card reloading, reloaders only..........cccoceoioiiiiienninineniens na 6.0 na 35
Mobile payments, cell phone adopters only...........ccoccooieniiciiecnnns na na na .0
TEXUSMS ..o na na na .0
CONLACKIESS......ecvieeecee e na na na

NOTES: Superscript "r" denotes revised. Numbers may not sum exactly due to rounding or missing values.
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Table 14
Incidence of Use of Payment Instruments
Percentage of consumers or adopters

p ) ¢ Monthly Annual
ercentage of consumers 2008" 2009 2008" 2009
Paper instruments 1.7 0.9 1.6 0.7
CASh. bbb 2.0 11 1.9 0.9
CRECK. ..t e 2.4 1.8 2.3 1.8
MONEY OFUET ...ttt e 1.6 11 2.1 15
Travelers ChECK..... ..o 0.2 0.0 0.9 0.5
Payment cards 2.1 13 2.1 13
DIDIL. .ttt 2.6 1.6 2.5 1.6
CTBAIE. ..ttt 2.7 1.8 2.6 1.8
PIEPAIA. ... ettt e e 0.9 1.0 11 1.2
Electronic payments 25 1.8 25 1.8
Online banking bill payment..............ccocoiiiiiiniiieeee 3.3 1.6 3.3 1.6
Bank account nUmber payment............coceverenienienienene e 2.6 1.7 25 1.8
Direct deduction from income 2.0 11 2.0 11
Monthly Annual
Percentage of adopters* - -
2008 2009 2008 2009
Paper instruments 11 0.9 1.0 0.8
CASh. bbb 1.6 11 15 0.9
CRECK. ...t 2.0 1.6 1.9 15
MONEY OFUEI T ...ttt 6.3 3.6 na 3.7
Travelers CheCKT ......coiiic s 4.9 1.3 na 6.6
Payment cards 13 0.8 13 0.7
DIEDIL. .ttt 2.0 11 1.8 11
(O o | TS OTTUUTTTTPRUUTTTPTPRUUPRTPROOR 1.6 15 13 1.3
PIEPAIA. ... ettt e 44 2.8 4.8 3.0
Electronic payments 1.8 14 1.6 11
Online banking bill payment..............ccocooviiiiiiiiiiieee e 4.1 2.2 3.8 2.1
Bank account nUmber payment............ccoeveeenienenene e 0.9 13 0.0 0.0
Direct deduction from income 1.7 1.9 0.0 0.0

* Per adopter estimate is included due to changes in the survey design that affected the rates of adoption of payment instruments
(see Table 4), making the per consumer estimates not comparable across years. Estimates are calculated using only adopters of
that payment instrument, not all consumers.
t Comparison between 2008 and 2009 is not valid for annual incidence of use because adoption is defined by annual incidence of use in
these payment instruments, and thus is equal to 100%.
NOTES: Superscript "r" denotes revised. Numbers in italics are not comparable across years due to changes in the survey. Numbers may
not sum exactly due to rounding or missing values.
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Table 15
Incidence of Transactions
Percentage of consumers

Monthly Annual
2008" 2009 2008" 2009
Bill payments 1.6 8 1.6 v
AULOMALIC ...t 31 1.7 31 1.7
ONHINE <o 2.6 1.7 25 1.7
BY Mail OF iN PEISON ..ot e 2.1 15 1.9 14
Online payments, excluding bills 2.8 1.7 24 1.7
In-person payments, excluding bills 1.6 8 1.6 v
Retail JOOUS.....ceiiiieiiiese e e 1.7 8 1.7 8
ALOTNET ..o 2.2 1.3 2.1 11
SBIVICES ..ttt na 1.4 na 1.2
Person to Person PaymMents..........ccoueeerierenenieeseseee e na 1.7 na 1.7

NOTES: Superscript "r" denotes revised. Numbers may not sum exactly due to rounding or missing values.
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Table 16
Incidence of Use of Payment Instruments, by Type of Transaction
Percentage of consumers

. . Retail, services, and
L Bill payments Online payments .
Monthly incidence person to person
2008" 2009 2008" 2009 2008" 2009
Paper instruments 2.3 1.6 3.3 14 19 11
Cash....coeiicice e 25 1.8 na na 2. 11
Check or money order..........cccceovevnene 2.6 1.8 3.3 14 2.8 1.7
CheCK. .o na 1.8 na 1.4 na 1.7
Money order.........ccoevereieneneieiens 1.6 1 na 8 1 .6
Travelers check.........ccoooevneniinncnenn, na na na na na na
Payment cards 24 1.7 3. 1.7 2.1 15
DEDIt. ..ot 2.8 1.8 3.4 1.6 2.7 1.7
Credit.. e, 2.9 15 2.3 1.3 2.7 1.7
Prepaid.......cocooeeeveiiiiise e 8 5 8 v 9 9
Electronic payments 2.6 1.8 3.3 15 na na
Online banking bill payment................ 3.3 1.6 na na na na
Bank account number payment............ 3.3 1.7 3.3 15 na na
Direct deduction from income 2. 1.1 na na na na
L Bill payments Online payments Retail, services an*d
Annual incidence person to person
2008" 2009 2008" 2009 2008" 2009
Paper instruments 2.1 15 3.2 1.6 1.7 9
Cash....cocieice e 2.6 1.8 na na 1.9 9
Check or money order..........cccceevevnene 24 1.8 3.2 1.6 2.7 1.8
CheCK. .o na 1.9 na 15 na 1.8
Money order.........ccoeoereieneieinenns 1.9 11 na 1 2.1 9
Travelers check.........ccooveencviiininnenn, na na na na na na
Payment cards 24 1.7 2.7 1.8 21 15
DEDIt. ..ot 2.7 1.8 3.2 1.7 2.6 1.6
Credit.. e, 2.7 1.6 2.9 1.6 2.7 1.8
Prepaid.......cocooeeeveiiiiise e 8 v 9 9 11 11
Electronic payments 25 1.8 3.2 1.6 na na
Online banking bill payment................ 3.3 1.6 na na na na
Bank account number payment............ 34 1.7 3.2 1.6 na na
Direct deduction from income 2. 1.1 na na na na

* Adjusted for changes from 2008 to 2009 in the survey definition of transaction categories.
NOTES: Superscript "r" denotes revised. Numbers may not sum exactly due to rounding or missing values.
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Table 17
Incidence of Use of Payment Instruments, by Type of Bill Payment
Percentage of consumers

o Automatic Online By mail or in person
Monthly incidence
2008" 2009 2008" 2009 2008" 2009
Any instrument 31 1.7 2.6 1.7 21 15
Excluding online banking bill payment* 3.1 1.7 na na na na
Paper instruments na na na na 2.3 1.6
CaSh....ceieie e na na na na 25 1.8
Check or money order..........cccccocverueneee. na na na na 2.6 1.8
ChECK. ... na na na na na 1.8
Money order.........ccocooereneneieneieee, na na na na na 1.
Travelers check.........cocoevveiieiiiccnnn na na na na na na
Payment cards 2.6 15 3.2 1.7 3.2 1.7
DEDBIt ... 2.1 1.4 35 1.7 3.6 1.7
Credit oo 2.3 1.2 2.1 1.2 2.1 1.2
Prepaid.......ccoooeieiniiiiene e na na na na .8 5
Electronic payments 3.0 1.6 2.8 1.7 na na
Online banking bill payment.................. na 1.2 3.3 1.6 na na
Bank account number payment............... 3.0 1.5 2.8 1.6 na na
Direct deduction from income 2.0 11 na na na na
o Automatic Online By mail or in person
Annual incidence
2008" 2009 2008" 2009 2008" 2009
Any instrument 31 1.7 25 1.7 19 14
Excluding online banking bill payment.. 3.1 1.7 na na na na
Paper instruments na na na na 21 15
CaSh....coiieiree e na na na na 2.6 1.8
Check or money order..........cccccccveuneee. na na na na 24 18
ChECK.. v na na na na na 1.9
Money order.........ccocooereneneieneieee, na na na na na 11
Travelers check.........cocoevreiieiiiccnnnn na na na na na na
Payment cards 2.7 1.6 3.1 18 3.1 1.7
DEDBIt ... 2.2 1.4 3.4 1.8 35 1.8
Credit .o 2.4 1.2 2.3 13 2.3 1.3
Prepaid.......ccocooeieiiiiiiene e na na na na .8 T
Electronic payments 3.0 1.6 2.8 1.7 na na
Online banking bill payment.................. na 1.2 3.3 1.6 na na
Bank account number payment............... 3.0 1.5 2.9 1.7 na na
Direct deduction from income 2.0 11 na na na na

* Online banking bill pay is excluded to show direct comparison between 2008 and 2009 estimates for automatic bill payments.
NOTES: Superscript "r" denotes revised. Numbers may not sum exactly due to rounding or missing values.
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Table 18

Incidence of Use of Payment Instruments, by Type of Retail Goods

Percentage of consumers

. Total Essential goods* Nonessential goods*
Monthly incidence - - -
2008 2009 2008 2009 2008 2009
Overall 1.7 0.8 2.0 na 2.2 na
Paper instruments 2.0 14 3.6 na 2.9 na
Cash. .o 2.1 13 3.6 na 3.0 na
Check or money order..........cccceeveenene 3.1 15 2.3 na 35 na
ChecK...cooiiiiiic 3.1 15 2.3 na 35 na
Money order.........ccoeoerveieneneinenns na 0.5 na na na na
Travelers check.......ocooevevvneiencnenne. na na na na na na
Payment cards 2.2 1.6 2.2 na 2.6 na
DeDit...ceiici e 2.7 1.7 2.7 na 3.1 na
Credit.....ooveeieeee e 2.8 1.7 2.9 na 3.1 na
Prepaid.......ccooooeie e 9 .8 1.0 na .6 na
Electronic payments na na na na na na
Online banking bill payment................. na na na na na na
Bank account number payment............. na na na na na na
o Total Essential goods* Nonessential goods™
Annual incidence - - -
2008 2009 2008 2009 2008 2009

Overall 1.7 0.8 18 na 1.9 na
Paper instruments 19 1.6 21 na 25 na
Cash. .o 2.0 1.2 2.2 na 2.6 na
Check or money order..........cccccevevnene 3.0 1.6 2.8 na 3.2 na
ChecK....ooiiiiiie 3.0 1.6 2.8 na 3.2 na
Money order.........ccoeoereienenennienns na v na na na na
Travelers check.......ocooevereiencnenne na na na na na na
Payment cards 2.2 15 2.2 na 2.3 na
DeDit...ceeciii e 2.6 1.7 2.7 na 2.8 na
Credit.....cooveeieeee e 2.7 1.8 2.8 na 2.8 na
Prepaid.......ccoooeie e 1.1 1. 1.2 na .8 na
Electronic payments na na na na na na
Online banking bill payment................. na na na na na na
Bank account number payment............. na na na na na na

* For definitions of essential and nonessential goods, see Appendix A.5 in Foster, Meijer, Schuh, and Zabek 2009.

NOTES: Superscript "r" denotes revised. Numbers may not sum exactly due to rounding or missing values.
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Table 19
Incidence of Use of Payment Instruments, by Type of Nonretail, In-Person Transactions*
Percentage of consumers

o Total Services and other Person to person
Monthly incidence - - -
2008 2009 2008 2009 2008 2009
Overall 2.2 1.3 na 1.4 na 1.7
Paper instruments 24 15 na 1.7 na 1.7
CaSh....cocic 2.8 1.6 na 1.7 na 1.8
Check or money order..........cccccovevnene 2.9 1.7 na 1.6 na 13
CheCK.. .o na 1.7 na 1.6 na 1.3
Money order.........ccoeoeieieneneineenns na 5 na 4 na 4
Travelers check.........cccoveniciicenine, na na na na na na
Payment cards 3.3 1.7 na 1.7 na 1.0
DEDIt ... 2.7 1.7 na 1.7 na 0.9
Credit .o 2.6 15 na 15 na 0.6
Prepaid.......ccooovieieieienre e 5 v na T na na
Electronic payments na 0.8 na na na 0.8
Online banking bill payment................. na 0.6 na na na 0.6
Bank account number payment............. na 0.7 na na na 0.7
o Total Services and other Person to person
Annual incidence - - -
2008 2009 2008 2009 2008 2009
Overall 2.1 11 na 1.2 na 1.7
Paper instruments 2.3 1.3 na 15 na 1.7
Cash....cociici 2.7 1.4 na 1.7 na 1.8
Check or money order..........cccccevevnene 3.3 1.8 na 1.7 na 15
CheCK.. .o na 1.8 na 1.8 na 15
Money order.........ccoeoereieneneiinenns na 8 na v na .6
Travelers check.........ccccoveniciicicnnn, na na na na na na
Payment cards 2.6 1.7 na 1.7 na 11
DEDIt ... 3.0 1.7 na 1.7 na 1.
Credit v 29 1.7 na 1.7 na v
Prepaid.......ccocoeieieneienee e .8 9 na 9 na na
Electronic payments na 1. na na na 1.
Online banking bill payment................. na T na na na T
Bank account number payment............. na 9 na na na 9

* Adjusted for changes from 2008 to 2009 in the survey definition of transaction categories. These adjustments make the two years
directly comparable.
NOTES: Superscript "r" denotes revised. Numbers may not sum exactly due to rounding or missing values.
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Table 20
Use of Payment Instruments in a Typical Month, by Type of Instrument
Number per consumer and percent share per consumer

Number per consumer Percent Share
Mean Percentage

2008" 2009 change 2008" 2009
Total payments 34 1.8 -48.7 100.0 100.0
Paper instruments 1.4 1.3 - 55 35.4 41.8
CaSh. et 1.1 1.3 16.5 20.8 28.2
Check or money order..........ccocevevveiniesiesieseseseeeneas 0.6 3 -39.4 14.6 13.5
CRECK. v 5 3 -30.2 13.9 12.7
MORNEY OFAEN.......eveiereeecr e 0.1 0.1 30.5 0.6 0.8
Travelers Check.......ocoovviicinciieees 0.0 0.0 -70.0 0.0 0.0
Payment cards 2.1 1. -51.1 52.5 47.8
D] o | TS 1.7 0.9 -49.2 30.8 29.3
(O (o | PSR R 11 0.6 -46.8 21.1 17.3
PrepPaid.......cccvverierieeeiei s 0.1 0.2 - 0.6 1.2

Prepaid, per adoptert ... 0.6 0.5 -13.2 - -
Electronic payments .6 3 -45.7 10.9 9.7
Online banking bill payment™*............cc.ccccvevrieniinennne 4 2 -46.6 3.1 5.1
Bank account number payment*..........c..ccocevvrereennnn 2 0.2 -22.3 7.9 4.6

Bank account number payment, per adoptert............ 0.6 0.3 -49.7 - -
Direct deduction from income 0.1 0.1 -55.8 1.1 0.8

* Adjusted for changes from 2008 to 2009 in the survey definition of transaction categories.

t Per adopter estimate is included due to changes in the survey design that affected the rates of adoption of payment instruments
(see Table 4), making the per consumer estimates not comparable across years. Estimates are calculated using only adopters of
a payment instrument, not all consumers.

NOTES: Superscript "r" denotes revised. Numbers in italics are not comparable across years due to changes in the survey.
Numbers may not sum exactly due to rounding or missing values.
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Table 21
Transactions in a Typical Month
Number per consumer and percent share per consumer

Number per consumer Percent Share
Mean Percentage

2008" 2009 change 2008" 2009
Total 3.4 1.8 -48.7 100.0 100.0
Bill payments 1.4 0.6 -52.3 29.1 28.1
AULOMALIC. ..o .6 2 - 8.7 7.2
Direct deduction from inCOMe...........ccccoveriernnene 0.1 0.1 - 11 na
Other autOMALIC........cvrvieiriirer e 5 2 - 7.6 na
ONHINE.....oviiiiree s 5 3 -43.4 9.4 8.5
By mail O iN PersoN........cccovvvverereeeeiesie e T 4 -38.4 11.0 12.4
Online payments, excluding bills .5 3 -44.7 9.7 7.8
In-person payments, excluding bills 2.4 1.4 -40.6 61.1 64.1
Retail g00dS.....cc.cveieiiireeeeeee e 1.9 .8 - 42,5 39.4
AlLOtNET ... 0.7 11 - 18.6 24.7
SEIVICES. ...ttt na 1. na na 19.7
Person to person payments.........ccoccevveveneseereereenns na 3 na na 5.0

NOTES: Superscript "r" denotes revised. Numbers in italics are not comparable across years due to changes in the survey. Numbers may
not sum exactly due to rounding or missing values.
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Table 22
Use of Payment Instruments in a Typical Month, by Type of Transaction
Number per consumer and percent share per consumer

. . Retail, service and
Bill payments Online payments
Number person to person
2008" 2009 2008" 2009 2008" 2009
Paper instruments 0.4 0.3 0.1 0.1 11 1.2
CaSh....cvcicc 0.3 0.3 na na 1.0 1.2
Check or money order..........cccceevevnene 0.3 0.2 0.1 0.1 0.4 2
CheCK.. .o 0.2 0.1 na 0.1 0.3 2
Money order.........ccoevereieneneiineenns 0.0 0.1 na 0.0 0.0 0.
Travelers check.........ccccovveniciicicninn, na na na na na na
Payment cards 0.8 0.4 0.3 0.2 15 0.8
DEDIt ... 0.7 0.4 0.3 0.2 13 0.7
Credit o 0.5 0.2 0.2 0.1 T A4
Prepaid........ccooevneennenieee e 0.0 0.0 0.0 0.0 0.1 0.1
Electronic payments 0.5 0.2 0.1 0.1 na 0.1
Online banking bill payment................. 0.2 0.2 na na na 0.1
Bank account number payment............. 0.4 0.1 0.1 0.1 na 0.1
Direct deduction from income 0.1 0.1 na na na na
Bill payments Online payments Retail, service and
Percent person to person
2008" 2009 2008" 2009 2008" 2009
Paper instruments 7.4 8.3 2.3 2.2 25.7 31.3
Cash....ccooeice e 15 3.0 na na 19.3 25.2
Check or money order..........cccccovevnene 5.9 5.3 2.3 2.2 6.4 6.1
CheCK.. .o 5.6 4.9 na 2.0 na 5.8
Money order.........ccoevereieneieinenans 0.3 0.4 na 0.2 0.3 0.3
Travelers check.........ccocovenicincicnine, na na na na na na
Payment cards 11.6 11.0 5.5 4.6 354 32.2
DEDIt ... 6.4 6.8 3.0 2.7 21.3 19.8
Credit o 51 3.9 2.3 1.8 13.6 11.6
Prepaid.......ccoooeeneenneiicee e 0.0 0.2 0.1 0.2 0.5 0.8
Electronic payments 9.0 8.0 1.9 1.0 na 0.6
Online banking bill payment................. 3.1 4.8 na na na 0.3
Bank account number payment............. 5.9 3.3 1.9 1.0 na 0.3
Direct deduction from income 11 0.8 na na na na

NOTES: Superscript "r" denotes revised. Numbers in italics are not comparable across years due to changes in the survey. Numbers may
not sum exactly due to rounding or missing values.
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Table 23

Use of Payment Instruments in a Typical Month, by Type of Bill Payment
Number per consumer and percent share per consumer

Automatic Online By mail or in person
Number
2008" 2009 2008" 2009 2008" 2009
Paper instruments na na na na 0.4 0.3
Cash....coeieic e na na na na 0.3 0.3
Check or money order..........cccccevevnene na na na na 0.3 0.2
CheCK.. .o na na na na na 0.1
Money order.........ccocevereieneneinennns na na na na 0.0 0.1
Travelers check.........cccovveniciicicnnnn, na na na na na na
Payment cards 0.3 0.2 0.4 0.2 0.4 0.2
DEDBIt ... 0.3 0.1 0.3 0.2 0.3 0.2
Credit v 0.2 0.1 0.2 0.1 0.3 0.1
Prepaid.......ccooovie e na na na na 0.0 0.0
Electronic payments 0.2 0.1 0.4 0.2 na na
Online banking bill payment*............... 0.2 0.1 0.2 0.2 na na
Bank account number payment............. 0.1 0.1 0.2 0.1 na na
Direct deduction from income 0.1 0.1 na na na na
Automatic Online By mail or in person
Percent
2008" 2009 2008" 2009 2008" 2009

Paper instruments na na na na 7.4 8.3
Cash....coeieic e na na na na 15 3.0
Check or money order..........cccccevevnene na na na na 5.9 5.3
CheCK.. .o na na na na na 4.9
Money order.........ccoeoeieieneneineenns na na na na 0.3 0.4
Travelers check.........ccccovveniciicicnne, na na na na na na
Payment cards 4.2 3.1 3.8 3.8 3.6 4.1
DEDIt ... 2.3 1.7 2.3 2.7 1.9 2.4
Credit .o 1.9 1.4 15 11 1.7 15
Prepaid.......ccooovieieneienere e na na na na 0.0 0.2
Electronic payments 34 3.2 5.6 4.8 na na
Online banking bill payment................. 1.8 1.7 3.1 3.0 na na
Bank account number payment............. 1.6 15 6.4 1.7 na na
Direct deduction from income 11 0.8 na na na na

NOTES: Superscript "r" denotes revised. Numbers may not sum exactly due to rounding or missing values.

*The 2008 automatic bill payment number for online banking bill payment is derived from the ratio of total electronic
automatic bill payments to total number of online banking bill payments in the 2009 SCPC.

©2009-2011 Federal Reserve Bank of Boston.



2009 Survey of Consumer Payment Choice - Standard Errors

Table 24
Use of Payment Instruments in a Typical Month, by Type of Retail Goods*
Number per consumer and percent share per consumer

Total Essential goodst Nonessential goodst
Number
2008" 2009 2008" 2009 2008" 2009
Paper instruments 0.9 0.6 0.7 na 0.5 na
Cash. .o 9 0.6 0.7 na 0.5 na
Check or money order..........cccccevevnene A1 A 0.1 na 0.1 na
ChecK...cooiiiiiic na A na na na na
Money order.........ccoeoereienencinennns na 0. na na na na
Travelers check.......oooeeireieicncnne na na na na na na
Payment cards 1.2 0.5 1.0 na 0.5 na
DeDit...ceici e, 1.1 5 1. na 0.4 na
Credit.....cooeieieeee 5 3 3 na 0.2 na
Prepaid.......ccoooeie e 0.1 0.1 0. na 0.0 na
Electronic payments na na na na na na
Online banking bill payment................. na na na na na na
Bank account number payment............. na na na na na na
Total Essential goodst Nonessential goodst
Percent
2008" 2009 2008" 2009 2008" 2009

Paper instruments 16.1 17.6 10.5 na 5.6 na
Cash. .o 13.7 14.8 9.2 na 4.6 na
Check or money order..........cccccevevnene 2.4 2.7 1.4 na 1.0 na
ChecK....ooiiiiiie na 2.7 na na na na
Money order.........ccoeoereienenennienns na 0.1 na na na na
Travelers check.......ocooevereiencnenne na na na na na na
Payment cards 26.5 21.8 17.7 na 8.8 na
DeDit...ceeciii e 16.5 13.4 11.2 na 5.4 na
Credit.....cooveeieeee e 9.6 7.9 6.3 na 3.3 na
Prepaid.......ccoooeie e 0.4 0.5 0.3 na 0.1 na
Electronic payments na na na na na na
Online banking bill payment................. na na na na na na
Bank account number payment............. na na na na na na

* Adjusted for changes from 2008 to 2009 in the survey definition of transaction categories.
t For definitions of essential and nonessential goods, see Appendix A.5 in Foster, Meijer, Schuh, and Zabek 2009.
NOTES: Superscript "r" denotes revised. Numbers may not sum exactly due to rounding or missing values.
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Table 25

Use of Payment Instruments in a Typical Month, by Type of Non-Retail, In-Person Transactions*

Number per consumer and percent share

Total Services and other Person to person
Number

2008" 2009 2008" 2009 2008" 2009

Paper instruments 0.4 0.9 na 0.9 na 0.2
Cash. .o 0.3 1.0 na 1.0 na 0.2
Check or money order..........cccccevevnene 0.2 0.1 na 0.1 na 0.1
ChecK. ..o na 0.1 na 0.1 na 0.0
Money order.........ccccooereienenenininnns na 0.0 na 0.0 na 0.0
Travelers check.......cocooevireiencnenne na na na na na na
Payment cards 0.4 0.4 na 0.4 na 0.1
DeDit...ceici e, 0.3 0.4 na 0.3 na 0.1
Credit.....coooeeiieee e 0.2 0.2 na 0.2 na 0.0
Prepaid.......ccoooeieieneicnene e 0.0 0.0 na 0.0 na na
Electronic payments na 0.1 na na na 0.1
Online banking bill payment................. na 0.1 na na na 0.1
Bank account number payment............. na 0.1 na na na 0.1
Total Services and other Person to person

Percent

2008" 2009 2008" 2009 2008" 2009

Paper instruments 9.6 0.7 na 10.1 na 3.6
Cash. .o 5.6 v na 7.6 na 2.8
Check or money order..........cccccevevnene 4.0 2 na 25 na 0.8
ChecK. ..o na 2 na 24 na 0.7
Money order.........ccoevereieneneieienns na 0.1 na 0.1 na 0.1
Travelers check.......ocooeeiereiencnenne na na na na na na
Payment cards 9.0 0.4 na 9.5 na 0.8
DeDit...ceeciii e 4.8 0.3 na 5.8 na 0.6
Credit.....oooviiieeee e 4.1 0.2 na 35 na 0.2
Prepaid.......ccoooeie e 0.1 0.1 na 0.3 na na
Electronic payments na 0.1 na na na 0.1
Online banking bill payment................. na 0.0 na na na 0.0
Bank account number payment............. na 0.1 na na na 0.1

* Adjusted for changes from 2008 to 2009 in the survey definition of transaction categories.
NOTES: Superscript "r" denotes revised. Numbers may not sum exactly due to rounding or missing values.
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Table 26
Payment Instruments Used in a Typical Period, by Type of Instrument and Transaction
Number per consumer

Typical Month 2008" 2009
All payments (9 instruments) 0.1 0.1
e 1= G T TSy 10101 )£ 0.0 0.0
YL ) o7 o S 0.0 0.0
ElECIIONIC PAYMENLS. .....ocviieieesiiiee st ettt seese st e ee s ae e et e s e e renrenresennenes 0.1 0.0
Bill payments (8 instruments) 0.1 0.0
e 1= G T TSy £ 101 01T )£ 0.0 0.0
LT 0 o7 o TS 0.1 0.0
ElECIIONIC PAYMENLS. .....ociiiieiiesiiiee et sttt ese et e be st e e ens e s e e resreseesennens 0.0 0.0
Online payments (6 instruments) 0.1 0.0
e 1= G T TS 01 01T )£ SR 0.0 0.0
Y01 0 o7 o RS 0.0 0.0
S eTot 1 0] T ol o Y70 LT3 3 0.0 0.0
In-person payments (8 instruments) 0.1 0.0
e 1= G T TSy 101 01T )RS 0.0 0.0
YL 0 o7 o TS 0.0 0.0
E1ECIIONIC PAYMENTS......cviviiieereiiiisie ettt n et enens na 0.0
Typical Year 2008" 2009
All payments (9 instruments) 0.1 0.1
PAPEE INSETUMENTS. ...ttt ettt ettt b et et e e e e bt eb e besa e s enbereebesbesbenbeneenes 0.0 0.0
PAYMENT CAIUS. ...ttt ettt ettt b ket b e st e bt eb e e b e b e et eb e e b e sbesb e e ene e b e b e 0.0 0.0
ELECTIONIC PAYMENTS. ... .ottt ettt bbbt b et bbbt be bt ns 0.1 0.0
Bill payments (8 instruments) 0.1 0.1
PAPET INSETUMENTS. ...ttt ettt bbb et b e bt s bt b e b et e b e e b e besbe b e s 0.0 0.0
PAYMENT CAIUS. ...ttt etttk bbb stk e eb e b e b e et e bt b e s b sb et ene e b et e 0.0 0.0
ELECIIONIC PAYMENES. ...ttt bbb et b bbbt b bbb b e s 0.0 0.0
Online payments (6 instruments) 0.1 0.0
PAPEE INSETUMENTS. ...ttt ettt b e bbb et b e b e bt b e b e b e b e et e besbe b e s 0.0 0.0
PAYMENT CAIUS. ...ttt bbbttt ettt b e b s e bt bt ebeeb e b b et e bt e b e sbese e e e ne e s e e e 0.0 0.0
ELECIIONIC PAYMENES. ... .ottt ettt bt sttt b b bt b bbbt eens 0.0 0.0
In-person payments (8 instruments) 0.1 0.0
PAPEE INSETUMENTS. ...ttt bttt b bbbt b e bt s bt b e b e e e bt et esbesbenbe e nes 0.0 0.0
PAYMENT CAIUS. ...ttt bt etttk bbb s bt bt eb e b e b b et e bt ebesbese e e e neeresbe e 0.0 0.0
ELECTIONIC PAYMENES. ... .ottt bbbttt b bbbt b bbb b e s na 0.0

NOTES: Superscript "r" denotes revised. Numbers may not sum exactly due to rounding or missing values. Numbers

are derived from incidence of use statistics.
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2009 Survey of Consumer Payment Choice - Standard Errors

Table 27
Assessments of Characteristics of Payment Instruments
Percentage of consumers

Most 2nd most | 3rd most Least
important | important | important | important

2009

Instrument characteristic rating
Acceptance for PAYMENL.......cccvvererieienese e 15 15 15 14
Ot e 1.6 15 13 1.4
CONVENIENCE. ...ttt 1.6 14 15 14
TN ) Y7 1.7 1.5 1.1 .6
2008"

Instrument characteristic rating
Acceptance for PAYMENL........cccooiiiiiirii e 14 na na 34
ACQUISITION AN SELUP.....cvviieitiitirie e 0.2 na na 2.7
Control over payment timing........ccocooeeririenienene e 1.4 na na 1.7
C0SE e 18 na na 14
BASE OF USE....eiiiieeeci sttt 3.2 na na 1.
PaYMENT FECOIUS. ..ottt e 1. na na 14
PaymMeNnt SPEEU.......cueiiiiiiiie e s 9 na na 18
SBCUNTEY ..ttt sbe e 2.4 na na 0.4

NOTES: Superscript "r" denotes revised. Numbers in italics are not comparable across years due to changes in the survey. Numbers may

not sum exactly due to rounding or missing values.
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2009 Survey of Consumer Payment Choice - Standard Errors

Table 28A

Assessments of Payment Instruments, by Characteristic

Percentage of consumers

Rarely Occasionally Usually Almost always
Acceptance for payment accepted accepted Often accepted accepted accepted

Cash

2008 ... 7 .6 1.8 15 2.3

2009....ci it 5 4 1. 1.1 1.4
Check

2008 ... .6 1.4 2.5 2.5 3.4

2009, v 15 1.6 15 1.3
Debit card

2008 ... .6 .6 1.9 2.6 3.0

2009....ciieiieee s .6 0.2 1.4 15 1.7
Credit card

2008 ... .9 0.1 1.7 2.5 2.8

2009, .6 0.3 1. 15 1.7
Prepaid card

2008 ... 1. 1.6 2.2 2.4 3.1

2009....ciiiiieee s v .8 1.6 1.6 1.6
Bank account number payment*

2008 ... 1.8 19.3 26.3 194 215

2009, 1.6 1.4 1.3 1. 1.4
Online banking bill payment*

2008 ... 1.8 1.8 2.3 1.9 3.3

2009....ci et 1. 9 1.6 1.6 15

Cost Very high cost High cost Neither high Low cost Very low cost
nor low cost

Cash

2008 ... .9 15 35 1.3 34

2009....c.i et 4 T 1.2 1.1 1.6
Check

2008 ... 1. 1.9 3.4 2.7 2.

2009, 5 9 1.7 1.6 15
Debit card

2008 ... 1. 1.7 3.4 2.3 2.4

2009....ciieiieee s 5 .8 1.6 15 1.6
Credit card

2008 ... 2.1 2.5 3.4 1.9 15

2009, 1.6 1.6 1.3 1. 11
Prepaid card

2008 ... 1.3 2. 3.1 1.7 1.9

2009....ciieiieee s v 1.2 1.7 1.4 1.4
Bank account number payment*

2008 ... 1. 1.9 3.2 2. 24

2009....cciieie s .8 v 1.6 15 1.6
Online banking bill payment*

2008 ... 1. 1.9 3.2 2. 24

2009....ciieiieee s .6 1.1 1.6 1.4 1.7

* In 2008 respondents were asked to assess "electronic deduction.”" We substituted the rating of electronic deduction for "bank account

number payment" and "online banking bill payment™ in this table.
NOTES: Superscript "r" denotes revised. Numbers in italics are not comparable across years due to changes in the survey. Numbers may
not sum exactly due to rounding or missing values.
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2009 Survey of Consumer Payment Choice - Standard Errors

Table 28B

Assessments of Payment Instruments, by Characteristic

Percentage of consumers

Convenience Very hard to Hard to use Neither hard Easy to use Very easy to
use nor easy to use use

Cash

2008 ... na na na na na

2009....c.iiiiieee s 0.6 0.6 1.2 1.4 1.7
Check

2008 ... na na na na na

2009....cciieiee s 0.7 1.4 1.6 15 1.3
Debit card

2008 ... na na na na na

2009....c.iiiiieee s 0.4 0.4 1.1 15 1.7
Credit card

2008 ... na na na na na

2009....cciieiee s 0.5 0.5 1.1 1.4 1.7
Prepaid card

2008 ... na na na na na

2009....ciiiiieee s 1.0 0.9 1.6 1.4 1.6
Bank account number payment*

2008 ... na na na na na

2009....cciieiee s 1.2 1.4 1.6 1.2 1.3
Online banking bill payment*

2008 ... na na na na na

2009....c.iiiiieee s 0.8 0.8 1.6 15 1.6

. . . Neither risky
Security Very risky Risky nOr secure Secure Very secure

Cash

2008 ... 2.7 1.9 1.8 1.2 3.3

2009, 1.6 1.1 1.2 1.0 1.6
Check

2008 ... 1.7 25 1.9 2.1 34

2009....ciieiieere s 1.3 1.6 1.2 15 0.9
Debit card

2008 ... 1.6 25 1.9 2.2 35

2009, 1.2 15 15 1.4 1.4
Credit card

2008 ... 1.8 2.4 1.8 2.2 34

2009....ciieiieee s 1.4 1.4 1.4 1.4 1.4
Prepaid card

2008 ... 2.1 2.2 2.2 1.9 3.4

2009, 1.4 1.3 1.6 1.2 1.2
Bank account number payment*

2008 ... 15 2.2 2.1 2.1 3.3

2009....ciiiiieie s 1.6 15 1.4 1.1 1.0
Online banking bill payment*

2008 ... 15 2.2 2.1 2.1 33

2009....c.ciietiiiee s 1.4 1.4 1.3 1.4 1.3

* In 2008 respondents were asked to assess "electronic deduction.”" We substituted the rating of electronic deduction for "bank account

number payment"” and "online banking bill payment™ in this table.
NOTES: Superscript "r" denotes revised. Numbers in italics are not comparable across years due to changes in the survey. Numbers may
not sum exactly due to rounding or missing values.
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2009 Survey of Consumer Payment Choice - Standard Errors

Table 29
Demographics: Gender, Age, Race, and Education *
Percentage of consumers

2008" 2009

Gender

IVIBIE. ...t bbbt b et bbb 29 1.7

FMAIE. ... bbb bbbttt 97.1 98.3
Age

L824 bbb bbb e bbb bR bbb e et e anan 3.7 15

25734 bbb E bR R bR b e bbbttt s 2.1 15

KL OSSPSR 1.8 1.4

T SO 1.7 1.1

oS OSSOSO 15 0.9

B5 AN OIUET ...t bbbttt ettt 1.6 1.1
Race

MVRIEE. ..t bbb Rt bbb e bbb 2.6 1.8

BIACK ...ttt b et bbbt e bt e 2.0 1.3

AASTAN.. . bbb bbb bbb R bbbttt b et 1.0 0.7

(@12 T=] SOOI 1.8 1.6
Ethnicity

HISPANIC OF LALINO......cuiciiiesiisie ettt e s bttt e e s e s nesne e e e eneenes 3.6 1.8
Education

NO high SChOOI dIPIOMA.....c..ciiicicc e neenens 1.9 1.2

[ [0 Yol T o | TS 3.2 1.8

ST L= o0 11T TSRS 2.0 1.3

(O] TSP RSSRR 1.6 0.9

POSt-gradUuate STUAY.......cveieiiereriiiees sttt st e e re st st esae e eneenesreseenneneenens 0.9 0.6

* Tables of unweighted sample demographics available upon request.
NOTES: Superscript "r" denotes revised. Numbers in italics are not comparable across years due to changes in the survey. Numbers may
not sum exactly due to rounding or missing values.
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2009 Survey of Consumer Payment Choice - Standard Errors

Table 30
Income and Labor Force Status*
Percentage of consumers

2008" 2009
Household income
LSS than $25,000........cueriiuiiiiiirieiirieiirieie et bbbt 2.2 1.4
$25,000-F49,999.......cueriririieieee et Rttt E ettt neee 3.3 1.7
$50,000-F74,999.......cuereirireeieieiee sttt Rttt ettt neee 1.9 1.4
B75,000-399,999.......cueririiieieiee ettt ettt ettt e 14 1.1
$100,000-F124,999......000titeeueuereeririeieterest sttt ettt ettt ettt nees 0.8 0.5
BL25,000 OF MOTE.....eniiuiriteriitetestei sttt sttt s bbb bbbt e sttt n b b e b be e 0.8 0.8
$125,000-3199,999.....c.0eiteiereieirisietree ettt et ne et nenennas na 0.5
$200,000 OF MOT....oevetirietiriete ettt sttt sttt b e bt se et sttt et e et et sb b b et ne et et et st nbne na 0.3
$75,000 or more, breakdown Not SPECITIEM..........cccovireircice e 0.1 na
Respondent income
Highest iN hOUSENOI...........ciiicce e ns 3.0 1.7
About equal With RIGNES.........cvciieiiee e e nre s 35 1.1
12410 T T =T PSRRI 2.3 15
K] (0l 41T | TCTS A0 g [0 SRS 1.4 15
Labor force status
WVOTKING NOW.....ttiteiteceetese sttt se ettt e e e e seen et et e e e eneese st e see st e st eneeneanenneeeneenes 2.3 13
Unemployed and 100KIiNG fOr WOTK.........c.cviiiiiiiiicicese s ene s 1.0 0.4
Temporarily laid off, on SiCK Or Other I€AVE............ccveviiii e 0.1 0.2
DISADIEM. ...ttt b et bbb 0.9 0.5
RELITEA. ...ttt b bbbttt 1.7 1.0
HOMEMAKET ...ttt bbbt bbbttt nnne 0.8 0.4
(@15 T=] SOOI 0.5 0.4

* Tables of unweighted sample demographics available upon request.
NOTES: Superscript "r" denotes revised. Numbers in italics are not comparable across years due to changes in the survey. Numbers may
not sum exactly due to rounding or missing values.
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2009 Survey of Consumer Payment Choice - Standard Errors

Table 31
Consumers' Financial Responsibility in the Household
Percentage of consumers

Task 2008" 2009
Budgeting
N | SO S PRUT 2.8 1.7
IVLOSTE. .. ettt bbbt bRtk R b e ke e Rt R £ e e e b e e R e e bt Rt e et eRe e bt b e e b e nneenes 15 11
SNATEA BQUATTY ...ttt b e bbbttt e st e e neens 3.3 14
0] 0 1TSS U PPV UPOO T PROTP 21 11
[N [0 o LT TP U RO PO UPTPRTURO 1.2 1.3
Bill payment
AL bbb bbb e bt bbbt bt et et e enes 29 1.7
Y] P TSP TSRS PP PPRPRPRTON 14 1.0
RSy g =T T U 11 Y2 34 1.2
ESTo] 11 LTSS PP PP P PR PRPRPPS 2.0 13
N[0 TSSO PP P PP USPRPRT 1.4 13
Shopping
N | TSSOSO 2.6 1.6
IVLOSTE. .. ettt b e ae bbbt R R e b e k£ Rt R £ e e e R £ e R e e bt Rt e et eRe e nbe b e b e nae s 15 0.9
SNATEA BQUATTY ...t bbbt b e bbbttt b e neens 3.3 15
0] 0 1T TSRO PRV PORTR PR TP 21 15
N[0 o LT T T OO U RO PO UPTPRTUPO 11 0.9
Asset management
N 1 OSSPSR POPORPRSPTRN 2.6 15
Y] PSPPSR PP TPPPRPRPRTON 14 0.9
RSy g =T T U 11 Y2 3.3 13
ESTo] 11 LTSS P U TP P PR PRTRTPPPN 1.8 1.2
N[0 TSP PR PP PSPRPI 1.9 1.7

NOTES: Superscript "r" denotes revised. Numbers may not sum exactly due to rounding or missing values.
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Table 32
Selected Assets and Liabilities
Percentage of consumers, except as noted

2008" 2009 Change
Credit card debt
Carried unpaid balance at any time during the past 12 months ..........cccccccveevveeene. 3.5 1.6 -1.9
Credit card balance unpaid, previous month (dollars)..........cceeevevvvivrieriencrsinsininnns
Per credit Card adOPLEr........cveviviirere e 356 308 -48
PEI TEVOIVET .. ...t 534 515 -19
Change in unpaid balance since a year ago
MUCKH TOWET ... et 24 1.6 -0.8
LLOWVE ..tttk R e et 29 1.8 -10
ADOUL the SAME......uiiiiec e 29 2.1 -0.9
[ 1T 1T S 2.0 1.6 -0.3
MUCH NEGNET ... e e e ane s 2.2 1.3 -0.9
Home ownership
HOME OWNEISHIP AL ..veveieicei e 3.5 1.7 -1.8

NOTES: Superscript "r" denotes revised. Numbers in italics are not comparable across years due to changes in the survey. Numbers may
not sum exactly due to rounding or missing values.
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