Standard errors tables—2010 Survey of Consumer Payment Choice

Table 1
Current Ownership of Accounts and Account Access Technologies
Percentage of consumers

2008" 2009" 2010
Bank accounts 2.0 15 1.4
CNECKING. ...ttt sttt b e b b et e st e b e be et st e b et e e reebennan 2.2 1.6 14
SAVINGS. vttt et ittt ettt ettt ettt ettt r et b e bbb R e bt Ee b e b et e R e Re b e nae b et enteteebesbenrenreneas 2.4 1.7 1.8
Traditional or PAaSSHOOK...........oiiii s na 1.7 1.8
MONEY MAIKEL. ... eiviiiiciect et b ettt seebe st e st st nbereeneere e na 1.3 1.2
WIith ChECK PIIVIIEOES. .....eeeiieeie e na 1.0 0.9
Bank account features
Primary checking account with earned interest..........cocveiviviiiieneieiciese e 2.6 1.7 1.7
OVErdraft PrOtECTION. ..ottt et see e 2.7 1.6 15
Bank account access technologies
BIank PaPer ChECKS.......cuviiiiiiicie ettt ra b e na 1.7 1.6
ATM or debit card........ 2.2 1.6 1.6
ATM card............... 2.3 15 1.7
Debit card.... 2.3 1.6 1.6
Telephone banking.... 2.6 1.7 1.7
ONENE DANKING. ...ttt et b et bese e b neeeas 2.5 1.8 1.7
MODIIE PRONE......ociiti ettt aae na 1.2 0.9
Smart phone (iPhone, Android, BlackBerry, etc.)...... na na 1.6
MODITE DANKING. ...ttt be sttt sae 2.0 1.0 1.2
Nonbank payment accounts
Online payment SErVICE PrOVIAET........cieiveieiiiiecieeeee ettt ens na 1.4 1.4

NOTES: Superscript "r" denotes that numbers in the column may have been revised since the last time they were published. Numbers in italics are not
comparable across years due to changes in the survey questionnaire or methodology. Numbers may not sum exactly due to rounding or missing values. The
notation "na" indicates that the estimate is not available.
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Standard errors tables—2010 Survey of Consumer Payment Choice

Table 2
Historical Ownership and Discarding of Accounts and Account Access Technologies
Percentage of consumers

Ever owned 2008~ 2009 2010
Bank accounts 1.7 0.9 0.9
CRECKING. ..ttt ettt s ettt et e st e s e e b e be st ettt et eaenn 1.8 0.9 0.9
SAVINGS. ettt ettt ettt ettt ettt ettt b et et R e bt bt Re et e R e R e Rt R e R e Aot e R e e Rt bt e eebe e e nteneene e e 1.8 11 1.1
Traditional or passhook... na 1.1 1.1
IMONEY MAFKEL...... ettt ettt sttt st b e et e b e b e sbesaenens na 1.6 15
Money market With Check Privileges..........covvviiiiieiiicec s na na na
Bank account features
Primary checking account bears interest na na na
OVErdraft PrOtECTION. .......o et ettt e ene e na na na
Bank account access technologies
BIank Paper ChBCKS.......c.viuiiiiiie ettt sttt na na na
ATM OF AEDIE CAIU......viniieeiiie ettt enen 2.0 1.1 1.1
ATIM CAI...eveeeeeee sttt et e et se bt ne et e st e s e s ete et enesber e e senenserenene 2.7 1.6 1.6
DEDIE CAIU. ...ttt bbbt nae s 2.1 1.3 1.3
TelepPhone DANKING.........coiieei ettt 2.6 1.7 na
ONEHNE DANKING. ..ottt st b et et e e s teabesbesrerens 2.5 1.7 15
MODBITE DANKING. ...ttt ettt na 11 1.4
Nonbank payment accounts
Online payment SErVICE PrOVIAET.........coi ittt na na na
Discarded* 2008 2009 2010
Deposit accounts na na na
Bank accounts 1.2 13 1.2
CRBCKING. ..ttt bbb bbbt bbbt b e 1.4 1.3 1.2
SAVINGS. ettt ettt ettt ettt ettt h bbbt R e Rt Rt R A oA e oAt Rt R e R e Rt e R e e Rt bt eenbe e e nteneene e s 1.9 15 1.6
Traditional Or PAaSSHO0K.........cciviiiieii s na 1.6 1.6
IMONEY MAFKEL...... ettt ettt sttt st e e b e besbe e nens na 11 1.0
Money market With Check Privileges..........covvviiiiieiiicec s na na na
Bank account features
Primary checking account Dears INTEreSt..........ccoceiiiereieriiese e na na na
OVErdraft PrOtECLION. ......c.e ittt na na na
Bank account access technologies
BIank Paper ChBCKS..... ..ottt na na na
ATM OF AEDIE CAIU.....vevieeiiiee et eb e et 1.3 1.3 1.3
L (o PP 2.3 1.7 1.6
DD CAIU. ...ttt 1.2 1.3 1.2
TelepPhone DANKING.........coiiie ettt 1.1 0.9 na
ONENE DANKING......cviitiiticese et e bt e e seeteabesbesresren 0.7 1.2 1.2
MODITE DANKING. ...ttt eenes na 0.2 0.5
Nonbank payment accounts
Online payment SErVICE PrOVIAET........ccciiveieiiietisieeeee ettt ens na na na

* "Discarded" refers to the difference between historical and current ownership rates.

NOTES: Superscript "r"* denotes that numbers in the column may have been revised since the last time they were published. Numbers in italics are not
comparable across years due to changes in the survey questionnaire or methodology. Numbers may not sum exactly due to rounding or missing values. The
notation "na" indicates that the estimate is not available.
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Standard errors tables—2010 Survey of Consumer Payment Choice

Table 3
Primary Bank Account Holdings, by Type of Account and Financial Institution

Percentage of consumers 2008 2009 2010
Primary checking account
ComMErCIAl DANK.......oeiiiiie s 25 1.8 1.8
SAVINGS AN TOAN. ...ttt et b e e ere e 0.5 0.8 1.0
CrEAIT UNION. ...ttt bbbt b ettt b bbbt ettt enas 1.7 1.3 1.2
2 0] =] =T L= TSROSO TUTSURPRPRN na 0.1 0.2
INTEINEE DANK......ouiitieie bbb 0.4 0.4 0.2
L ] 13T ST 0.6 0.4 0.7
Primary savings account
ComMErCIAl DANK. ..ot s 2.6 1.5 1.5
Savings and loan.... 0.5 0.7 0.7
Credit union........... 2.2 1.4 1.3
2 0] =T =T L= TSROSO TUTSURPRPRN na 0.3 0.2
INTEINEE DANK......onieiiie bbb 0.6 0.4 0.3
L ] 13T SRS 0.6 0.3 0.6
Percentage of account adopters* 2008r 2009~ 2010
Primary checking account
COMMETCIAI DANK......ctiieieiieeee ettt b e st ere e 2.1 1.6 1.6
SAVINGS AN TON.....c.eitiiiieic et 0.6 0.9 1.1
(O3 =T 1RV o] To] o OSSPSR 1.9 14 13
BIOKEIAGE. ....e.viuteteeteett ettt b et e b e bt s b b e bt e b e st et eebe st st et e e eneerenre na 0.1 0.3
INEEINEL DANK.......eee ettt st 0.5 0.4 0.3
L0111 S SO SOUSOTEOTP TSP PP POUPTPOPTRTPPRRPRN 0.6 0.5 0.8
Primary savings account
COMMETCIAI DANK......cuiieieiieee ettt b et ere e 2.8 1.9 19
SAVINGS AN TON.....c.eiiiiiiic et re e 0.7 1.0 1.1
(O3 =T 1RV o] To] o OSSPSR 2.7 1.9 1.8
BIOKEIAGE. ....e.viuteteeteett ettt b et e b e bt s b b e bt e b e st et eebe st st et e e eneerenre na 0.5 0.4
INEEINEL DANK.......eee ettt 0.8 0.6 0.4
(0] 11T S SO PO TETO TP TSP PP POUPTPOPTRTPPRRPRN 0.8 0.4 0.9

* Adopters are respondents who have identified themselves as owning and/or using that type of account. For example, 1.6% of checking account adopters
identified "commercial bank" as the location of their primary checking account in 2010.

NOTES: Superscript "r" denotes that numbers in the column may have been revised since the last time they were published. Numbers in italics are not
comparable across years due to changes in the survey questionnaire or methodology. Numbers may not sum exactly due to rounding or missing values.
The notation "na" indicates that the estimate is not available.

Survey of Consumer Payment Choice Version of January 2014 ©2008-2014 Federal Reserve Bank of Boston
T-3



Standard errors tables—2010 Survey of Consumer Payment Choice

Table 4
Current Adoption of Payment Instruments*
Percentage of consumers

2008" 2009" 2010
Paper instruments 1.6 0.0 0.0
1.6 0.1 0.0
Check........... 2.2 1.7 1.6
Money ordert ........... 2.2 1.7 1.5
TraVEIEr'S CRECKT ...t 0.8 0.6 0.7
Payment cards 2.0 14 14
DIBDIE. ..ttt b et 2.3 1.6 1.6
LT 3 SRR 2.5 1.9 1.8
=10 UL OSSPSR TUTPRSROPPN 1.6 1.6 1.6
Electronic payments 2.3 1.8 1.7
Online banking Dill PAYMENT.........co.iiiii s 2.6 1.7 1.7
Bank account NUMDEr PAYMENTE.........coviiiiiiiiiee et 2.5 1.8 1.8
Other means of payment
Direct deduction from INCOMET ..o 24 1.2 1.2

* Adoption means the consumer had the instrument, unless otherwise noted.

T Adoption means the consumer used the instrument in the given year, held it on person, held it on property, or had obtained it at least once in the given
year

1 Adoption means the consumer used the instrument or method in a given year.

NOTES: Superscript "r" denotes that numbers in the column may have been revised since the last time they were published. Numbers in italics are not
comparable across years due to changes in the survey questionnaire or methodology. Numbers may not sum exactly due to rounding or missing values.
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Standard errors tables—2010 Survey of Consumer Payment Choice

Table 5
Historical Adoption and Discarding of Payment Instruments*
Percentage of consumers

Ever adopted 2008 2009~ 2010
Paper instruments
ST bbbt b et b e na na na
L0 31T SO SO TR na na na
Money ordert.......... na 1.3 1.4
Traveler's check? na 1.8 1.8
Payment cards
DIBDIE. ...t b bbbt s 2.1 1.3 1.3
Credit...... 2.1 1.6 1.6
Prepaid 2.6 1.8 1.8
Electronic payments
Online banking Dill PAYMENT.........co.ii i 2.6 1.8 1.8
Bank account NUMDEr PAYMENTE.........coviiiiiiiiiee et na na na
Other means of payment
Direct deduction from INCOMET. ..o na na na
Discarded** 2008" 2009~ 2010
Paper instruments
(07 TS 1 OSSR na na na
ChecK...ooverneee. na na na
Money ordert.......... na 1.7 1.7
Traveler's check? na 1.7 1.7
Payment cards
Debit....... 1.2 1.3 1.2
Credit...... 1.8 1.6 1.5
Prepaid... 2.1 1.5 1.4
Electronic payments
Online banking Bill PAYMENT........coviiiiiiicicee e 1.0 1.1 1.0
Bank account number payment¥ na na na
Other means of payment
Direct deduction from INCOMET.........cooiiiiiiiee e e na na na

* Adoption means the consumer had the instrument, unless otherwise noted.

T Adoption means the consumer used the instrument in the given year, held it on person, held it on property, or had obtained it at least once in the given
year

T Adoption means the consumer used the instrument in a given year.

** "Discarded" refers to the difference between historical and current adoption rates.

NOTES: Superscript "r" denotes that numbers in the column may have been revised since the last time they were published. Numbers in italics are not
comparable across years due to changes in the survey questionnaire or methodology. Numbers may not sum exactly due to rounding or missing values. The
notation "na" indicates that the estimate is not available.
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Standard errors tables—2010 Survey of Consumer Payment Choice

Table 6
Current Adoption of Payment Instruments, by Instrument Features*
Percentage of consumers

2008 2009 2010
Debit cards 2.3 1.6 1.6
REWAITS. ...ttt bbb bbbt b ettt 2.1 1.4 1.4
Credit cardst 2.5 1.9 1.8
LT Lo TSP TPSPRPS 2.7 1.7 1.8
Nonrewards 2.6 1.6 1.6
General purpose na 1.9 1.8
AT Lo SRS na 1.6 1.7
NONPEWATTS. ...ttt b bbbt bbbt b bbbt na 15 1.5
(01 1o LTRSS na 1.1 1.1
AT Lo SRS na 0.8 0.8
NONPEWATTS. ...ttt bbbt b e et b bttt b et na 0.7 0.6
BIANGEU. ... ettt na 1.6 1.6
AT Lo SRS na 1.2 1.3
NONPEWATTS. ...ttt bbbt b e et b bttt b et na 1.2 1.3
Prepaid cards? 1.6 1.6 1.6
GENEIAL PUIPOSE. ...ttt ettt ettt ettt sttt ettt et e e et e s e e bt ebesbe s e e eseebesbeseenbeeeneareanens na 1.3 1.5
Merchant specific.... na 1.1 1.2
Payroll**..........ccc.c.... na 0.5 0.7
GOVEIMMENT ISSUBD. ...ttt sttt bbbt b ettt na na 0.8
Electronic benefits transfer (EBT)™ ™ ........cooo i na 1.1 na
REI0AAADIE. ...t nreens na 1.2 1.2
BOUGNE FOI OWN USB.....tiieeiieiesie sttt ettt b et sb e et n e s enas 1.1 na na
RECEIVEA FTOM OTNEIS......evieieiic e 1.5 na na
Both bought and FECEIVEM...........oiiiiee e 0.9 na na
Contactless 2.7 14 1.6
DIEDIE CAIU. ...ttt b e bbbt 2.3 1.1 1.3
(03 (=0 1) a1 (TSP 2.6 0.9 1.0
Prepaid card... e 1.7 0.6 0.8
Electronic toll PAYMENT.........oii et 14 0.8 1.2
KBY TOD .ottt ene 0.5 0.4 0.3
MODIIE PRONETT ..ttt sae na 0.5 0.3

* Adoption means the consumer had the instrument, unless otherwise noted.

tGeneral purpose credit cards have a network logo such as Visa, MasterCard, Discover, or American Express; Branded cards also have a merchant's logo on
the card. Charge cards require full payment of the balance at the end of each billing period.

 General purpose prepaid cards have a credit card network or PIN network logo and can be used at any merchant or retailer that accepts cards from that
network. Specific purpose prepaid cards, such as gift cards or public transportation cards, are limited in use to one or several merchants, retailers, or service
providers.

** Payroll cards and EBT cards may also be general purpose cards.

Tt Adoption means the consumer used the instrument in a given year.

NOTES: Superscript "r"* denotes that numbers in the column may have been revised since the last time they were published. Numbers in italics are not

comparable across years due to changes in the survey questionnaire or methodology. Numbers may not sum exactly due to rounding or missing values. The
notation "na" indicates that the estimate is not available.
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Standard errors tables—2010 Survey of Consumer Payment Choice

Table 7
Number of Adopted Bank Accounts and Payment Cards*
Mean number per adoptert

2008" 2009 2010
Bank accounts 0.1 0.1 0.1
CRECKING. ...ttt ettt et st s b et e st s e et et sttt e rearennn 0.0 0.0 0.0
V7o TSSOSO USRS na 0.1 0.0
Traditional Or PAaSSHO0K.........ccciiiicic s 0.0 0.0 0.0
IMONEY MAFKEL...... ettt sttt be et be et e s e neene e na 0.1 0.0
Money market With Check PrivilEgeS..........ccoviviiiiiiciiiiiisee e na na na
Nonbank payment accounts
Online payment SErVICE PrOVIAET...... oot ittt na 0.1 0.1
ATM and debit cards
ATM bbbt bbb b ettt b et b b s 0.0 0.0 0.0
DT o | TP 0.1 0.0 0.0
Credit Cardst 0.1 0.1 0.1
REWATTS. ...ttt bbbttt b et bbbttt 0.1 0.1 0.1
o] T T T o OSSR 0.1 0.1 0.1
GENETAL PUIMPOSE ...ttt sttt sttt ettt e e et e b e e bt sbesbe s eseeseebesbesaenbeeeneareaaens na 0.1 0.1
REWAITS. ...ttt bbbt bbbttt na 0.0 0.0
N0 T = T o USSP na 0.1 0.1
(00 -0 OSSPSR na 0.0 0.0
REWAITS. ...ttt bbbt bbbttt na 0.0 0.0
N0 T = T o USSP na 0.0 0.0
2] T o [T SO na 0.1 0.1
REWAITS. ...ttt bbbttt bbbttt en s na 0.0 0.0
N0 T = T o USSP na 0.0 0.1
Prepaid cards** 0.2 0.1 0.1
GENETAL PUIMPOSE. ...ttt ettt sttt te sttt s et st b e e et a e b e s te st e b eseesaebeebesaesbeeansateaaens na 0.1 0.1
MEFChANT SPECITIC ....eieiieiieiie et see s na 0.1 0.1
(0] 1 I SO RRRSOURPRPRN na 0.0 0.0
GOVEIMIMENT ISSUBH. ...ttt sttt st e e st et et e ee e et e seebeebesbe e eneasesneeeas na na 0.0
Electronic benefits tansfer (EBT)TT ...ovoiviiiiiiieicic e na 0.1 na
BOUGNE FOI OWN USB.. ittt ettt e bbbt teaneenas 0.1 na na
Received from others 0.2 na na

*Adopters are respondents who have identified themselves as owning and/or using that type of account.

t Bold-face numbers are per adopter of the instrument. The denominator for each of the subcategories is the number of adopters of the bold-faced
instrument.

tGeneral purpose credit cards have a network logo such as Visa, MasterCard, Discover, or American Express; Branded cards also have a merchant's logo on
the card. Charge cards require full payment of the balance at the end of each billing period.

** General purpose prepaid cards have a credit card network or PIN network logo and can be used at any merchant or retailer that accepts cards from that
network. Specific purpose prepaid cards, such as gift cards or public transportation cards, are limited in use to one or several merchants, retailers, or service
providers.

tt Payroll cards and EBT cards may also be general purpose cards.

NOTES: Superscript "r" denotes that numbers in the column may have been revised since the last time they were published. Numbers in italics are not
comparable across years due to changes in the survey questionnaire or methodology. Numbers may not sum exactly due to rounding or missing values. The
notation "na" indicates that the estimate is not available.
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Standard errors tables—2010 Survey of Consumer Payment Choice

Table 8
Mean Number of Payment Instruments Adopted*

All consumers 2008" 2009~ 2010
Available number of payment instrumentst 9 9 9
Total 0.1 0.1 0.1
PaPEr INSITUMENTS. ... ettt ettt eebeste s b e sae s eseesesresrenen 0.0 0.0 0.0
(O o BT AL (U100 TSSOSO 0.0 0.0 0.0
EleCtroniC iNSEIUMENTS.........c.cuiiiiiiiieiec bbb 0.0 0.0 0.0
Adopter status 2008 2009~ 2010
Bank account nonadopters 0.4 0.1 0.2
Bank account adopters 0.1 0.0 0.0
Checking and savings aCCOUNt A00PLETS. ......cuvuiiieiiieeie ettt resae s 0.1 0.0 0.0
Checking account adOpters, NO SAVINGS.......cvieiiriereieeierere e see et sie e re e s see e 0.1 0.1 0.1
Savings account adopters, N0 ChECKING.........c.civiiiiriiieici e 0.4 0.5 0.2
Paper instrument adopters 0.1 0.1 0.1
(08 S = To 0] o (=1 £ SO SPRUUSRTSURORPRN 0.1 0.1 0.1
Check adopters..........ccce... 0.1 0.0 0.0
Money order adopters**......... 0.3 0.2 0.2
Traveler's CheCK a0OPIEIS™ ™ ... ..ot 0.2 0.1 0.1
Payment card adopters 0.1 0.0 0.0
DT oL = (o] o) < £ JO USROS 0.1 0.0 0.0
Credit adopters 0.1 0.0 0.0
(=] oF: UL I To ] o1 (=1 TSSOSO 0.2 0.1 0.1
Electronic payment adopters 0.1 0.0 0.0
Online banking bill payment ad0PLErS........c.ciiieiiiieiii et 0.1 0.0 0.0
Bank account number payment adOPLers™ ™ ...........couoiiireriieere e 0.1 0.0 0.0

*Adoption means the consumer had the instrument or account, unless otherwise noted.

t The nine available payment instruments are cash, check, money order, traveler's check, debit card, credit card, prepaid card, online banking bill payment,
and bank account number payment (in 2008, bank account number payment was called “electronic bank account deduction™).

1 Adoption means the consumer used the instrument in the given year, held it on person, held it on property, or had obtained it at least once in the given year.

**Adoption means the consumer used the instrument or method in a given year

NOTES: Superscript "r" denotes that numbers in the column may have been revised since the last time they were published. Numbers in italics are not
comparable across years due to changes in the survey questionnaire or methodology. Numbers may not sum exactly due to rounding or missing values.
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Standard errors tables—2010 Survey of Consumer Payment Choice

Cash Holdings, Withdrawals, and Prepaid Card Reloadings
Dollars per consumer, except as noted

Mean Median
2008  2009r 2010 2008 2009 2010
Cash holdings 138 24 50 10 8 6
(O g1 o T=T 6510 TSSO U PPN 23 4 4 3 2 1
(O g o] (0] o1<] £ /ST T PSP PR UPSTRTORT 126 24 49 3 3 3
Excluding large-value holdings™.........c.ccooiiiiiiiiieeese e 8 8 6 8 5 5
(@4 0 1=T 1570 o TSP PSPPSR 4 2 2 2 2 1
(@ 41 o] (0] o1<] £ YOS P SO PPT PR PP PPPTPRO 8 6 5 2 3 1
Cash withdrawals per month 13 na 28 34 na 13 15
Amount per Withdrawal............cccoviiiiiiiiiie e na 7 7 na 5 4
Withdrawals (number per month)............cocooeiiiiiienie e na 0.3 0.5 na 0 0
Most frequent location per month 1 110 21 27 7 7 4
Amount per WIthdrawal............ccooveviiiiinericieiec e 16 7 8 4 1 4
Withdrawals (number per month)...........ccccooeiiiiiiiii e 0.5 0.1 0.2 0.2 0.2 0.2
All other locations per month na 16 16 na 1.7 2.0
Amount per WIthdrawal...........ccccoveiiiiiiieiicicec e na 7 7 na 4 4
Withdrawals (number per month)...........ccccooeiiiiiiiii e na 0.3 0.4 na 0.0 0.0
Prepaid card reloadings per month t na 49 32 na 16.5 18.4
Amount per reloading, reloaders only............ccccvveveviiiiiiiiiiieseee e na 30 9 na 6 7
Reloads, reloaders only (number per month)...........ccococeieiiiiniienniee, 1.6 0.4 0.4 0.2 0.1 0.2
Reloaded in the past 12 months (percentage of consumers).........cccccoveueneee 11 0.9 0.9 na na na
Reloaded in the past 12 months (percentage of adopters**)..........cc.ccocevvennee na 45 4.8 na na na

* Estimates are for the subsample of respondents with cash holdings of less than or equal to the 95th percentile (Approximately $1,100 for total, $280 for
on person, and $1,000 on property in 2008; $960 for total, $250 for on person, and $800 on property in 2009; and $1,200 for total, $260 for on person,
and $1,000 on property in 2010.)

T Amount per month is obtained from the amount per withdrawal times the number of withdrawals, calculated for each consumer. For further information
please see Section 5.2, "Cash Values" in the technical appendix.

1 In 2009 and 2010, this number is the withdrawal-weighted average of typical amounts per withdrawal from the primary and all other locations.
** Consumers who have adopted a reloadable prepaid card.

NOTES: Superscript "r" denotes that numbers in the column may have been revised since the last time they were published. Numbers in italics are not
comparable across years due to changes in the survey questionnaire or methodology. Numbers may not sum exactly due to rounding or missing values.
The notation "na" indicates that the estimate is not available. Dollar values are not adjuted for inflation.
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Standard errors tables—2010 Survey of Consumer Payment Choice

Table 10
Cash Holdings, by Adoption of Bank Accounts and Payment Instruments*ti

Dollars per consumer

Mean Median
Adopters
2008~ 2009 2010 2008~ 2009~ 2010
Bank account 147 25 47 10 7 7
(O g1 o T=T 6510 FO PSPPI RN 24 3 4 3 1 1
ON PIOPEITY....eeieiee sttt ettt sttt nb e sn e 134 26 47 4 3 3
ATM or debit card 163 28 27 8 5 5
(O g1 o T=T 6510 FO TSP PR 26 3 3 2 1 1
ON PIOPEITY....eeieiee ettt ettt sttt nne s 148 28 28 3 3 2
Credit card 40 26 61 10 5 6
(O g1 o T=T 6510 TSRS PR RTRN 19 4 5 3 2 3
ON PIOPEITY....etieiee ettt ettt sttt st nbe e 36 26 60 4 3 3
Prepaid card 37 50 40 10 10 11
ON PEersoN......cocvveeivirverinne 8 6 4 4 4 3
On property. 36 49 40 8 6 4
Money order** 74 28 166 16 13 10
(O g1 o T=T 6510 TSRS PR RTRN 48 10 13 8 4 3
ON PIOPEITY....eeeeee ettt 37 25 166 11 6 3
Mean Median
Nonadopters
2008 2009r 2010 2008 2009~ 2010
Bank account 199 65 318 39 131 17
O PEISOMN.....eiiiitieiie ettt ettt sttt sb et nb e e b nennean 114 26 29 24 22 12
(@ a I o1 (o] o 1< 1 /S URURRTRR PR 99 52 316 na 47 5
ATM or debit card 101 39 260 34 38 20
O PEISOMN.....eiiiitieiie ettt ettt sttt sb et nb e e b nennean 59 13 20 18 10 7
(@ a I o1 (o] o 1< 1 /S URURRTRR PR 63 35 257 22 24 10
Credit card 592 53 86 14 9 6
O PEISOMN. ...ttt ettt ettt ettt ettt sb e sbe e b e be e enean 79 9 9 4 3 2
On property. 548 51 83 6 5 1
Prepaid card 167 26 76 13 9 8
O PEISOMN. ...ttt ettt sttt sb et sb e e b neenean 28 5 6 2 3 4
(@ a I o1 (o] o 1< 1 /SRRSO 152 26 75 2 3 2
Money order** 172 31 41 12 8 9
O PEISOMN.....eiiiitieiie ettt ettt sttt sb et nb e e b nennean 27 4 4 4 4 2
(@ a I o1 (o] o 1< 1 /TSP SRTRPRPR 158 31 40 4 3 3

*On person is defined as cash held in the respondent's wallet, purse, and/or pocket.

tOn property is defined as cash held elsewhere by the respondent (in the respondents home, car, office, etc.) instead of on person.

1 Adoption means the consumer had the instrument or account, unless otherwise noted.

**Adoption means the consumer used the instrument in a given year.

NOTES: Superscript "r" denotes that numbers in the column may have been revised since the last time they were published. Numbers in italics are not
comparable across years due to changes in the survey questionnaire or methodology. Numbers may not sum exactly due to rounding or missing values.
Dollar values are not adjuted for inflation.
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Standard errors tables—2010 Survey of Consumer Payment Choice

Table 11
Monthly Cash Withdrawals, by Most Frequent Location*
Dollars per consumer per location, except as noted

Mean Median
2008~ 2009" 2010 2008" 2009 2010
ATMTt na 26 16 na 6 14
Amount per Withdrawal.............cooo e na 5 6 na 4 4
Withdrawals (number per month)...........cccocoveveieiiiiineseneee e na 0.2 0.4 na 0.3 0.2
Bankt na 33 49 na 16 25
Amount per Withdrawal.............coco e na 15 14 na 10 7
Withdrawals (number per month)...........cccoceveveiiiiinieneseseee s na 0.1 0.4 na 0.1 0.1
Checkt na 146 328 na 252 na
Amount per Withdrawal.............ccooo i na 62 76 na na na
Withdrawals (number per month)...........cccocoveveiiiiinieneseneee s na 0.6 0.6 na na na
Retail na 25 13 na 10 7
Amount per withdrawal.................... na 11 2 na 5 2
Withdrawals (number per month) na 0.6 0.3 na 0.2 0.3
Employert na 191 231 na 228 431
Amount per Withdrawal.............coco e na 60 58 na 79 98
Withdrawals (number per month) na 1.8 0.5 na 0.7 0.8
Family or friendt na 38 103 na 15 17
Amount per Withdrawal.............cooo i na 10 17 na 8 5
Withdrawals (number per month)............ccocevevieiiiiiienesescee e na 0.3 1.1 na 0.3 0.2
Othert na 155 140 na 179 146
Amount per Withdrawal.............cooo i na 132 42 na 69 31
Withdrawals (number per month)...........cccocoveveiiiiiiieneseseee e na 0.6 24 na 0.4 0.7
Most frequent location 2008~ 2009 2010 2008 2009r 2010
ATV e 2.6 1.7 1.7 na na na
BanK teller......ooveiiieeiiciee s 2.3 1.3 1.3 na na na
Check €ashing SLOTE.........coviiiiieieeec et 0.7 0.9 0.3 na na na
Retail OF GroCery StOIE.......ccvviiieiiieeciice e 1.2 0.9 0.8 na na na
EMPIOYET. ... 1.2 1.0 1.2 na na na
Family OF frIENd.......cocoviiiiiceec e 0.9 1.0 1.2 na na na
(@11 OSSPSR 0.2 0.7 0.6 na na na

* The amount for each location is the dollar amount of withdrawals at the specified location, only by consumers who named that location as their most
frequent location.

T Monthly amount is obtained from the amount per withdrawal times the number of withdrawals, calculated for each consumer. For further information
please see Section 5.2, "Cash Values" in the technical appendix.

NOTES: Superscript "r"* denotes that numbers in the column may have been revised since the last time they were published. Numbers in italics are not
comparable across years due to changes in the survey questionnaire or methodology. Numbers may not sum exactly due to rounding or missing values. The
notation "na" indicates that the estimate is not available. Dollar values are not adjuted for inflation.
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Table 12
Monthly Cash Withdrawals, by Adoption of Bank Accounts and Payment Instruments*t

Dollars per month, except as noted

Mean Median
Adopters
2008" 2009 2010 2008~ 2009" 2010
Bank account 114 27 32 7 11 15
Amount per Withdrawal.............coco e 15 6 7 3 4 4
Withdrawals (number per month) 0.5 0.3 0.5 0.2 0.3 0.2
ATM or debit card 125 29 34 7 12 15
Amount per Withdrawal.............coco e 8 7 7 2 3 3
Withdrawals (number per month)...........cccccevvvviiineneiiisiese e 0.6 0.4 0.6 0.4 0.3 0.2
Credit card 35 23 31 7 9 15
Amount per Withdrawal.............coco i 16 6 7 4 4 4
Withdrawals (number per month).... 0.6 0.4 0.4 0.2 0.2 0.2
Prepaid card 39 37 48 9 19 24
Amount per Withdrawal.............ccoco e 11 12 13 9 6 6
Withdrawals (number per month)...........cccoevvviiiveneiiiisese e 0.4 0.5 1.0 0.4 0.3 0.2
Money ordert 146 57 81 73 54 44
Amount per withdrawal.............ccocooiiiiiiiieeee 35 20 18 14 12 7
Withdrawals (number per month)...........cccocevviiiineneicisiese e 1.9 0.7 0.9 0.6 0.3 0.3
Mean Median
Nonadopters
2008" 2009 2010 2008~ 2009" 2010
Bank account 426 137 203 374 284 172
Amount per Withdrawal.............coco e 111 59 53 83 58 66
Withdrawals (number per month)...........ccccceoviiiivencicinsese e 1.6 13 2.5 1.7 0.8 0.9
ATM or debit card 201 75 105 61 60 69
Amount per Withdrawal.............coco i 90 27 25 18 25 41
Withdrawals (number per month)...........cccocevviiiiiveneicisiese e 1.1 0.6 1.2 0.4 0.5 0.5
Credit card 470 74 83 39 57 43
Amount per Withdrawal.............cooo i 39 20 17 8 10 9
Withdrawals (number per month) 1.1 0.6 1.4 0.7 0.2 0.4
Prepaid card 132 37 45 12 14 11
Amount per Withdrawal.............coco e 19 9 9 2 5 5
Withdrawals (number per month)...........cccoevvviiiveneiiiisese e 0.6 0.4 0.5 0.3 0.3 0.3
Money ordert 133 30 31 7 7 8
Amount per Withdrawal.............cooo i 18 6 8 4 5 5
Withdrawals (number per month)...........cccceoviviivineicisiese e 0.5 0.4 0.6 0.2 0.2 0.2

*Monthly amount is obtained from the amount per withdrawal times the number of withdrawals, calculated for each consumer. For further information
please see Section 5.2, "Cash Values" in the technical appendix.

T Adoption means the consumer had the instrument or account, unless otherwise noted.

tAdoption means the consumer used the instrument in a given year.

NOTES: Superscript "r"* denotes that numbers in the column may have been revised since the last time they were published. Numbers in italics are not
comparable across years due to changes in the survey questionnaire or methodology. Numbers may not sum exactly due to rounding or missing values.
Dollar values are not adjuted for inflation.
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Table 13
Share of Consumers Accessing Bank Account and Other Payment Practices

Monthly Annual
2008" 2009~ 2010 2008r 2009r 2010

Percentage of consumers

Bank account access na na na na 1.5 1.5
Bank branch ViSit™ ... na na na na 1.8 1.8
ATIM o e na na na na 1.7 18
Telephone banking..........cccccoiiiiiineieees e na na na na 1.6 1.6
ONlNE BANKING......coiiiiiiiieicc e na na na na 1.8 1.8
Mobile BaNKING.......ccoiiriii s na na na na 1.0 1.2

Other payment practices

Cash Withdrawals...........cccooviieiiniie e 2.0 1.0 1.1 1.8 0.6 0.4
Online payment Service Provider.........c.ccoceoeveirenieneneieiesc e na na na na 1.2 1.2
Online payment service provider, adopters only..............cc.co...... na na na na 2.5 2.6
Prepaid card reloadingt.........cccooeiiiieniiceee e 1.0 0.8 0.7 11 0.9 0.9
Prepaid card reloading, reloaders onlyt.......c.ccccovivneinicnnnne, 6.9 5.7 7.0 1.4 4.0 0.9
MODIile PAYMENLS.......oueiiieiieecee e na na na na 0.7 0.6
TEXUSIMS. ..ot na na na na na na
CONLACTIESS. ...t na na na na 0.5 0.3
OENET ..t e na na na na na na
Monthly Annual

Percentage of adopters
2008" 2009~ 2010 2008r 2009r 2010

Bank account access na na na na 0.5 0.6
Bank branch Visit*...........cccovirieinciieee e na na na na 15 1.5
N I PR na na na na 1.3 14
Telephone banking..........cccccoiiiiiineiiee e na na na na 2.2 21
ONliNE BANKING......coiiiiiiicicc e na na na na 1.0 1.2
Mobile BanKing........cociiiiieiiiieceee e na na na na 34 2.9

Other payment practices

Cash WIthdrawals............ccoovvineiniieee e 1.3 1.0 11 0.9 0.6 0.4
Online payment Service Provider...........ccocooeveirenieneneieienc e na na na na 2.5 2.6
Prepaid card reloading, reloaders onlyt.........ccccovvviiiniinnnenn, 6.9 5.7 7.0 1.4 4.0 0.9
MODIile PAYMENLS.......cueieiieiieeee e na na na na na na
TEXUSIMS. ..o na na na na 0.6 0.6
CONLACLIESS. ...t na na na na 05 0.3
OtNBE e na na na na na na

* Bank branch visit is defined as visiting a bank and interacting with a teller or other bank employee. It does not include visiting an ATM located at a bank
branch.

t Areloader has adopted a reloadable prepaid card and, in the past 12 months, has added money to it.

NOTES: Superscript "r"* denotes that numbers in the column may have been revised since the last time they were published. Numbers in italics are not
comparable across years due to changes in the survey questionnaire or methodology. Numbers may not sum exactly due to rounding or missing values. The
notation "na" indicates that the estimate is not available.

Survey of Consumer Payment Choice Version of January 2014 ©2008-2014 Federal Reserve Bank of Boston
T-13



Standard errors tables—2010 Survey of Consumer Payment Choice

Table 14
Share of Consumers or Adopters Using Payment Instruments

Monthly Annual
Percentage of consumers

2008" 2009 2010 2008 2009" 2010

Paper instruments 1.8 0.8 0.8 1.8 0.7 0.7
2.1 1.1 1.0 21 1.0 0.9

2.7 1.9 1.8 2.6 1.9 1.8

MONEY OFUBL ...ttt 15 1.3 1.3 2.2 14 14
Traveler's CheCK. ..o 0.3 0.1 0.0 0.8 0.6 0.5
Payment cards 2.1 1.6 1.6 2.1 1.6 1.6
D] o | S 2.6 1.7 1.7 2.6 1.7 1.7
Credit..... 2.6 1.8 1.8 2.6 1.8 1.8
Prepaid 1.0 1.0 1.0 11 1.2 1.1
Electronic payments 25 1.8 1.7 25 1.8 1.7
Online banking bill payment..........ccccccoiniieieiiieseene, 2.7 15 1.7 2.7 1.6 1.7
Bank account number payment...........cccooveeeereneneeieseneneens 25 1.7 1.8 2.5 1.8 1.8

Other means of payment
Direct deduction from iNnCOMe..........cccovvvrvrinvcnsenneen 24 1.2 1.2 24 1.2 1.2
Monthly Annual
Percentage of adopterstt

2008~ 2009 2010 2008~ 2009r 2010

Paper instruments 1.0 0.8 0.7 0.9 0.7 0.7
1.6 1.1 1.0 1.5 1.0 0.9

2.4 1.6 1.4 2.3 15 1.2

MONEY OFAEI* T ... 6.3 3.9 3.9 0.0 3.9 34
Traveler's Check* ... .o 6.4 0.8 0.8 0.0 3.3 6.0
Payment cards 11 0.9 0.9 0.9 0.9 0.9
DEDIL. ..ttt s 2.2 1.2 1.3 21 1.1 1.2
Credit..... 1.4 1.4 1.4 1.1 1.3 1.2
Prepaid 4.7 2.8 2.5 4.9 2.9 2.6
Electronic payments 15 13 1.1 13 0.9 0.7
Online banking bill payment...........c.ccoovieiiininineeee, 3.9 21 2.0 3.7 1.9 18
Bank account number payment*tt.........ccoveinienneninnenn, 0.8 14 1.3 0.0 0.0 0.0

Other means of payment

Direct deduction from income*tt.........ccccooiiiiiiiinicns 1.3 1.8 2.0 0.0 0.0 0.0

* Estimates are 100 percent whenever adoption is defined solely as annual incidence of use.

T Each payment instrument uses adopters of that particular payment instrument as the denominator. For example, in 2010, 1 percent of cash adopters used
cash in a typical month.

tAdoption means the consumer had the instrument, unless otherwise noted.

**Adoption means the consumer used the instrument in the given year, held it on person, held it on property, or had obtained it at least once in the given
year.

Tt Adoption means the consumer used the instrument or method in a given year.

NOTES: Superscript "r"* denotes that numbers in the column may have been revised since the last time they were published. Numbers in italics are not
comparable across years due to changes in the survey questionnaire or methodology. Numbers may not sum exactly due to rounding or missing values.
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Table 15

Share of Consumers Making a Transaction, by Type of Transaction

Monthly Annual
2008~ 2009" 2010 2008" 2009 2010
Any Transaction 1.7 0.4 0.3 1.7 0.0 0.1
Online or electronic 2.1 1.6 15 2.1 15 14
By mail, in person, or by phone 1.7 0.6 0.6 1.7 0.6 0.6
Bill payments 1.8 0.8 0.8 1.8 0.7 0.5
AULOMALIC. ...ttt e e 2.7 1.7 1.8 2.7 1.7 1.8
Direct deduction from inCOME..........ccoveriiriivienienrceses 24 1.2 1.2 24 1.2 1.2
Other aUtOMALIC.......cccveiiciee e 2.7 1.7 1.8 2.7 1.7 1.8
ONTINE....titieee e 25 1.8 1.8 25 1.8 1.8
By mail, in person, or by phone...........ccocoiiiiiiniiiieeee, 2.2 14 13 2.0 1.2 1.1
Nonbill payments 1.7 0.6 0.6 1.7 0.5 0.6
Retail goods and services na 0.6 0.8 na 0.5 0.8
ONline OF BIECLIONIC. ...c.vi e 2.7 1.7 1.7 24 1.7 1.7
By mail, in person, or by phone...........ccoccovvveiiieiiiiiecccene, na 0.7 0.7 na 0.6 0.7
Retail gOOMS. ..o e 18 0.8 0.9 1.8 0.7 0.9
SEIVICES. ...ttt 2.3 1.4 1.0 2.2 1.2 1.0
Person to person na 1.7 1.7 na 1.7 1.5
ONline OF BIECLIONIC. ...c.viiveeieceec e na 1.1 1.2 na 1.2 1.3
By mail, in person, or by phone...........ccocevveiciiciece e, na 1.7 1.7 na 1.7 1.6

* Adjusted for changes from 2008 to 2009 in the survey definition of transaction categories to make the two years directly comparable.

NOTES: Superscript "r"* denotes that numbers in the column may have been revised since the last time they were published. Numbers in italics are not
comparable across years due to changes in the survey questionnaire or methodology. Numbers may not sum exactly due to rounding or missing values. The

notation "na" indicates that the estimate is not available.
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Standard errors tables—2010 Survey of Consumer Payment Choice

Table 16
Share of Consumers Using Payment Instrument, by Type of Transaction

Nonbill Payments

Bill Payments

. Retail, services, and person
Monthly Online : ’ P

to person*

2008 2009¢ 2010 2008r 2009~ 2010 2008 2009r 2010

Paper instruments 2.6 15 1.4 2.6 1.4 1.2 2.0 1.1 0.9
(07 ] SR 2.3 1.9 19 na na na 2.1 1.2 1.0
Check or money order.........ccccevveveeveniennns 2.8 1.8 1.8 2.6 1.4 1.2 2.7 1.7 1.7

ChECK....cieeieiiceece e na 1.8 1.8 na 1.3 11 na 1.7 1.7
Money Order..........ccoeveervenns 1.4 1.2 1.2 na 0.9 0.8 1.1 0.9 1.0
Traveler's check na na na na na na na na na

Payment cards 24 1.7 1.7 2.6 1.7 1.7 2.2 1.7 1.7
DEDIL ..t 2.6 1.7 1.7 25 15 1.6 2.7 1.7 1.7
(O To 1 2.7 1.4 1.6 2.2 1.3 1.3 2.6 1.7 1.8
Prepaid........coooveiviinieiieeenseeea 0.7 0.5 0.7 0.7 0.6 0.9 1.0 1.0 0.9

Electronic payments 2.5 1.8 1.8 25 1.4 15 na na na
Online banking bill payment....................... 2.7 15 1.7 na na na na na na
Bank account number payment................... 2.8 1.7 1.7 25 1.4 15 na na na

Other means of payment
Direct deduction from income.................... 24 1.2 1.2 na na na na na na

Nonbill Payments

Bill Payments

Annual Online Retail, services, and person

to person*

2008 2009¢ 2010 2008r 2009~ 2010 2008 2009r 2010

Paper instruments 2.5 13 1.2 2.7 1.6 15 1.9 0.9 0.9
(07 ] PSS 2.4 1.9 1.8 na na na 2.1 1.0 0.9
Check or money order.........ccccceevevieieniennns 2.7 1.8 1.8 2.7 1.6 15 2.8 1.8 1.8

ChECK....cveeieciciece e na 1.9 1.9 na 15 14 na 1.8 1.8
MONEY OFTEN......cviviiesieiierceee e 2.0 13 1.3 na 1.1 0.9 2.2 1.1 1.1
Traveler's checK.......oooovveviiicvciecec na na na na na na na na na

Payment cards 2.3 1.7 1.7 2.6 1.8 18 21 16 1.6
DEDIL ..t 2.6 1.7 1.7 2.6 1.6 1.7 2.8 1.7 1.7
Credito e 2.6 15 1.6 2.7 1.5 1.6 2.6 1.8 1.8
Prepaid 0.7 0.8 0.8 0.8 0.9 0.9 11 1.1 11

Electronic payments 2.5 1.8 1.7 2.8 1.6 1.6 na na na
Online banking bill payment....................... 2.7 1.6 1.7 na na na na na na
Bank account number payment................... 2.8 1.7 1.8 2.8 1.6 1.6 na na na

Other means of payment
Direct deduction from income.................... 24 1.2 1.2 na na na na na na

* Adjusted for changes from 2008 to 2009 in the survey definition of transaction categories to make the two years directly comparable.

NOTES: Superscript "r"* denotes that numbers in the column may have been revised since the last time they were published. Numbers in italics are not
comparable across years due to changes in the survey questionnaire or methodology. Numbers may not sum exactly due to rounding or missing values. The
notation "na" indicates that the estimate is not available.
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Table 17
Share of Consumers Using Payment Instrument, by Type of Bill Payment

Automatic Online By Mail or In Person
Monthly
2008" 2009 2010 2008" 2009 2010 2008" 2009 2010

Any instrument 2.7 1.7 1.8 25 1.8 1.8 2.2 14 1.3
Excl. online banking bill payment*............. 2.7 1.7 1.7 na na na na na na
Paper instruments na na na na na na 2.7 1.5 1.4
Cash... e na na na na na na 2.3 19 19
Check or money order.........cccocevvveverienennas na na na na na na 2.8 1.8 1.8
ChECK...ee et na na na na na na na 18 18
MONEY OFTE.....ccveiveiiieeeiceceeee e na na na na na na 14 1.2 1.2
Traveler's Check........ccoooieiiienniciiiee na na na na na na na na na
Payment cards 2.6 15 1.6 2.8 1.7 1.7 2.7 1.6 1.7
[ o | 2.3 1.3 15 2.6 1.6 1.6 2.6 1.6 1.7
Credit. . i 25 1.2 1.2 24 1.2 1.2 24 11 1.3
Prepaid.......ccocoeeeiiiiese e na na na na na na 0.7 0.5 0.7
Electronic payments 2.7 1.6 1.7 2.6 1.7 1.7 na na na
Online banking bill payment........................ na 1.2 14 2.7 15 1.6 na na na
Bank account number payment.................... 2.7 1.4 1.6 2.7 1.6 1.6 na na na

Other means of payment
Direct deduction from income..................... 2.4 1.2 1.2 na na na na na na
Automatic Online By Mail or In Person

Annual

2008~ 2009" 2010 2008~ 2009" 2010 2008~ 2009" 2010

Any instrument 2.7 1.7 18 25 18 1.8 2.0 12 11
Excl. online banking bill payment*............. 2.7 1.7 1.8 na na na na na na
Paper instruments na na na na na na 2.6 1.3 12
Cash...ccoeireieee e na na na na na na 2.4 1.9 1.8
Check or money order na na na na na na 2.7 18 1.8
ChECK. ..o na na na na na na na 1.9 1.9
MONEY OFdE.....cvieiieieiee e na na na na na na 2.0 1.3 1.3
Traveler's checK........cccoveiiiiiniiciiiieis na na na na na na na na na
Payment cards 2.6 15 16 2.8 1.7 1.7 2.7 1.7 1.7
DEDIL ..t 2.3 1.3 1.5 2.7 1.7 1.7 2.6 1.7 1.7
Credit 2.6 1.2 1.3 2.5 1.3 1.4 2.4 1.3 1.4
Prepaid.......cccooveveviiieieiiceseee e na na na na na na 0.7 0.8 0.8
Electronic payments 2.7 1.6 1.7 2.6 1.7 18 na na na
Online banking bill payment........................ na 1.2 14 2.7 15 1.6 na na na
Bank account number payment.................... 2.7 15 1.7 2.7 1.7 1.7 na na na

Other means of payment
Direct deduction from income..................... 24 1.2 1.2 na na na na na na

* Online banking bill pay is excluded to show direct comparison between 2008 and 2009 estimates for automatic bill payments. OBBP was not included as
a payment choice for automatic bill payments in the 2008 SCPC.

NOTES: Superscript "r"* denotes that numbers in the column may have been revised since the last time they were published. Numbers in italics are not
comparable across years due to changes in the survey questionnaire or methodology. Numbers may not sum exactly due to rounding or missing values. The
notation "na" indicates that the estimate is not available.
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Table 18
Share of Consumers Using Payment Instrument, by Type of Retail Goods*
Percentage of consumers

Monthi Total Essential Goodst Nonessential Goodst
on
y 2008~ 2009* 2010 2008" 2009 2010 2008~ 2009" 2010
Any instrument 1.8 0.8 0.9 2.0 na na 2.2 na na
Paper instruments 2.1 1.3 1.3 2.7 na na 2.7 na na
CaSN..eei i 2.1 14 1.4 2.7 na na 2.7 na na
Check or money order.........c..ccceevvevvevennan. 2.7 1.5 15 2.3 na na 24 na na
(01 T SRR na 14 1.6 na na na na na na
MONEY OFTEN......cvevivveciesiereeee e na 0.7 0.8 na na na na na na
Traveler's CheCK........ccveveeeveeiieiiecciee e, na na na na na na na na na
Payment cards 2.2 1.7 1.7 24 na na 24 na na
DEDIt..c.voicicicec e 2.8 1.7 1.8 2.8 na na 2.7 na na
(O =T [ | SR 2.6 1.7 1.7 2.7 na na 2.7 na na
Prepaid.......ccccovevieiiiiiicesec e 1.0 0.9 0.9 0.9 na na 0.7 na na
Electronic payments na na na na na na na na na
Online banking bill payment..................... na na na na na na na na na
Bank account number payment................... na na na na na na na na na
A | Total Essential Goodst Nonessential Goodst
nnua
2008~ 2009* 2010 2008" 2009 2010 2008~ 2009" 2010
Any instrument 1.8 0.7 0.9 1.9 na na 2.0 na na
Paper instruments 2.0 1.2 1.3 2.2 na na 25 na na
CaSN..eeicce e 2.1 1.2 1.3 2.3 na na 2.5 na na
Check or money order.........c..ccccevveviervennnn. 2.7 1.6 1.6 2.6 na na 2.7 na na
CheCK. ..ot na 1.6 na na na na na na na
MONEY OFTEN......cviviiesieiierceee e na 1.0 0.9 na na na na na na
Traveler's CheCK........ccveveeeveeiieiiecciee e, na na na na na na na na na
Payment cards 21 1.7 1.7 2.3 na na 2.3 na na
DEDIt..c.viiiicicec e 2.8 1.7 1.7 2.8 na na 2.7 na na
(O =T [ | SR 2.6 1.8 1.8 2.7 na na 2.6 na na
Prepaid.......ccccovevieiiiiiicec e 1.1 1.1 1.0 1.1 na na 0.8 na na
Electronic payments na na na na na na na na na
Online banking bill payment...................... na na na na na na na na na
Bank account number payment................... na na na na na na na na na

* Adjusted for changes from 2008 to 2009 in the survey definition of transaction categories to make the two years directly comparable.
T For definitions of essential and nonessential goods, see Appendix A.5 in Foster, Meijer, Schuh, and Zabek 2009.
NOTES: Superscript "r" denotes that numbers in the column may have been revised since the last time they were published. Numbers in italics are not

comparable across years due to changes in the survey questionnaire or methodology. Numbers may not sum exactly due to rounding or missing values. The
notation "na" indicates that the estimate is not available.
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Table 19
Share of Consumers Using Payment Instrument, by Type of Nonretail, In-Person Transactions*

Monthl Total Services and Other Person to Person
on
Y 2008 2009 2010 2008~ 2009 2010 2008~ 2009 2010
Any instrument 2.3 13 0.9 na 14 1.0 na 1.7 1.7
Paper instruments 25 15 1.2 na 1.6 14 na 1.7 1.7
(07 ] TSRS 2.6 1.6 14 na 1.7 15 na 1.7 1.8
Check or money order.........cccccovvennennnn 2.7 1.6 1.7 na 15 1.6 na 1.2 13
CheCK....ioveieieee e na 1.6 1.7 na 15 16 na 11 1.2
MONEY Order.......cccvvvevierieieesiesieenn na 0.7 1.0 na 0.5 0.8 na 0.6 0.8
Traveler's checK.......ccooveevivevciice, na na na na na na na na na
Payment cards 2.8 1.8 1.7 na 1.8 1.7 na 0.9 0.9
DEDIL. ..t 25 1.7 1.8 na 1.7 1.8 na 0.9 0.9
Credit..ee e 2.6 15 1.7 na 15 1.7 na 0.6 0.7
Prepaid.......ccccoevvevievieiiicese e 0.5 0.7 0.8 na 0.7 0.8 na na na
Electronic payments na 0.8 1.0 na na na na 0.8 1.0
Online banking bill payment................. na 0.6 0.9 na na na na 0.6 0.9
Bank account number payment............. na 0.7 0.7 na na na na 0.7 0.7
Total Services and Other Person to Person
Annual
2008~ 2009 2010 2008~ 2009 2010 2008~ 2009 2010
Any instrument 2.2 1.1 0.8 na 1.2 1.0 na 1.7 15
Paper instruments 24 1.3 11 na 15 1.3 na 1.7 1.6
2.6 1.4 1.3 na 1.6 15 na 1.8 1.7
2.9 1.8 1.8 na 1.7 1.7 na 14 1.6
na 1.8 1.8 na 1.8 1.7 na 14 15
MONEY Order.......cccoveverieieesiesieenn na 0.9 11 na 0.8 0.9 na 0.8 0.9
Traveler's check.......ocooeivivevcincnne, na na na na na na na na na
Payment cards 25 1.8 1.7 na 1.8 1.7 na 10 11
Debit....... 2.7 1.7 1.8 na 1.7 1.8 na 1.0 1.0
Credit 2.7 1.7 1.8 na 1.7 1.8 na 0.7 0.8
Prepaid.......ccccovvveveviciiiieeseceeenn 0.8 0.9 0.9 na 0.9 0.9 na na na
Electronic payments na 0.9 1.1 na na na na 0.9 11
Online banking bill payment................. na 0.7 1.0 na na na na 0.7 1.0
Bank account number payment............. na 0.8 0.8 na na na na 0.8 0.8

* Adjusted for changes from 2008 to 2009 in the survey definition of transaction categories to make the two years directly comparable.

NOTES: Superscript "r" denotes that numbers in the column may have been revised since the last time they were published. Numbers in italics are not
comparable across years due to changes in the survey questionnaire or methodology. Numbers may not sum exactly due to rounding or missing values.
The notation "na" indicates that the estimate is not available.
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Table 20
Number of Consumer Payments in a Typical Month, by Type of Payment Instrument
Mean Growth Rate (%)
Number per consumer
2008" 2009 2010 08-09* 09-10
Total payments 3.6 1.8 2.4 - -
Paper instruments 1.4 1.2 1.1 - -
L T TS 1.2 1.2 0.9 - -
Check or money order 0.5 0.3 0.4 - -
Check..ovoveeeireeene, 0.5 0.3 0.4 - -
Money order 0.1 0.1 0.1 - -
Traveler's ChECK. ..ot 0.0 0.0 0.0 - -
Payment cards 2.3 11 15 - -
DIEDIL. ..t 1.8 0.9 1.4 - -
LT 3 SRS 1.0 0.6 0.7 - -
PIEPAIG. ... ciiiiiiieic e 0.2 0.1 0.1 - -
Prepaid, per adOPter=..... ..o 0.8 0.3 0.3
Electronic payments 0.9 0.3 0.3 - -
Online banking bill payment...........cccooviiiiiiineiccs e 2.6 0.2 0.2 - -
Bank account nUMDEr PaYMEeNt..........cocoiiierieieiieerese e 5.5 0.2 0.3
Bank account number payment, per adopter=..........c.ccocovveiviivierieniennas 0.7 0.2 0.3
Other means of payment
Direct deduction from iNCOME...........ccccoviiiiiiniiieese e 0.2 0.1 0.1 - -
Share (%) Change
Percentage share
2008r 2009~ 2010 08-09* 09-10
Total payments - - - - -
Paper instruments - - - - -
SN e - - - - -
Check OF MONEY OFUEN.....c..cviieiice e - - - - -
CRBCK. ..t - - - - -
IMONEBY OFTEE ...ttt ettt et ne e aae s - - - - -
Traveler's ChECK.........ciiiee e - - - - -
Payment cards - - - - -
Electronic payments - - - - -
Online banking bill paymentT..........ccooviiiiiiii e - - - - -
Bank account number paymentt... - - - - -
Other means of payment
Direct deduction from iNCOME...........ccccoviiiiiiniiieese e - - - - -

* Per adopter estimate is included due to changes in the survey design that affected the rates of adoption of payment instruments (see Table 4), making
the per consumer estimates not comparable across years. Estimates are calculated using only adopters of a payment instrument, not all consumers.

NOTES: Superscript "r" denotes that numbers in the column may have been revised since the last time they were published. Numbers in italics are not
comparable across years due to changes in the survey questionnaire or methodology. Standard errors are not caculated for cells denoted with a dash.
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Table 21
Number of Consumer Payments in a Typical Month, by Type of Payment Transaction
Mean Growth Rate (%)
Number per consumer
2008" 2009~ 2010 08-09r 09-10
Total 3.6 1.8 2.4 - -
Online or electronic - 0.6 0.9 - -
By mail, in person , or by phone - 1.6 1.7 - -
Bill payments 1.7 0.6 1.1 - -
AULOMALIC. ...t - 0.3 0.4 - -
Direct deduction from iNCOME..........cccovrrriiiiinnireecee 0.2 0.1 0.1 - -
Other QUEOMALIC. ......ecveeeieeeiceiee e e 0.7 - - - -
ONHINE. ..ottt 0.7 0.3 0.3 - -
By mail, in person, or by phone...........ccocooiiiininiin e, 0.6 0.4 0.5 - -
Nonbill payments 2.7 15 1.6 - -
Retail and services na - - - -
Online or electronic.........cc.ccoceuee 0.5 0.2 0.3 - -
By mail, in person, or by phone..........cccccvivivicieiiese e na 13 1.3 - -
Retail goods.... e et ene s 1.9 0.9 0.8 - -
SEIVICES. ..ottt 0.7 0.7 0.7 - -
Person to person na 0.3 0.4 - -
ONline or eleCtrONIC.....c.viieiiceit e na 0.1 0.2 - -
By mail, in person, or by phone na 0.3 0.3 - -
Share (%) Change
Percentage share
2008" 2009~ 2010 08-09r 09-10
Total - - - - -
Online or electronic - - - - -
By mail or in person - - - - -
Bill payments - - - - -
AULOMALIC. ... - - - - -
Direct deduction from iNCOME..........cccovrrriiiiiinniiece, - - - - -
Other QUEOMALIC. ......eove et - - - - -
ONHINE....oieeit e - - - - -
By mail, in person, or by phone...........ccocooiiiininiinc e, - - - - -
Nonbill Payments - - - - -
Retail and services - - - - -
ONline or eleCtrONIC.....c.viieiicecii e - - - - -
By mail, in person, or by phone...........ccccviiinninciciiines - - - - -
Retail gOOMS. ......oveeeieiiee e - - - - -
SEIVICES. ..ottt - - - - -
Person to person - - - - -
Online or electronic.........cc.ccoeuee - - - - -
By mail, in person, or by phone - - - - -

NOTES: Superscript "r" denotes that numbers in the column may have been revised since the last time they were published. Numbers in italics are not
comparable across years due to changes in the survey questionnaire or methodology. Standard errors are not caculated for cells denoted with a dash. The
notation "na" indicates that the estimate is not available.
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Table 22
Use of Payment Instruments in a Typical Month, by Type of Transaction

Nonbill payments

Bill Payments

Number per consumer Online Retail, Service and Person

to Person
2008r 2009~ 2010 2008 2009~ 2010 2008 2009" 2010

Paper instruments 0.4 0.3 0.3 0.1 0.1 0.1 1.2 1.1 0.9

0.3 0.3 0.3 na na na 11 11 0.7

0.2 0.1 0.1 0.1 0.1 0.1 0.3 0.2 0.3

- 0.1 0.1 na 0.1 0.1 na 0.2 0.3

MONEY Order.......cccvvvvveeeieesiesieenn 0.0 0.1 0.1 na 0.0 0.0 0.0 0.1 0.1

Traveler's checK.......ccooveeviievciicne, na na na na na na na na na

Payment cards 0.8 0.4 0.7 0.4 0.2 0.2 1.6 0.8 0.9

0.7 0.3 0.7 0.3 0.2 0.1 1.3 0.7 0.8

0.3 0.2 0.2 0.2 0.1 0.1 0.7 0.4 0.5

0.0 0.0 0.0 0.0 0.0 0.0 0.1 0.1 0.1

Electronic payments 0.9 0.2 0.2 0.1 0.1 0.2 na 0.1 0.0

Online banking bill payment................. 0.4 0.2 0.2 na na na na 0.0 0.0

Bank account number payment............. 0.6 0.1 0.1 0.1 0.1 0.2 na 0.1 0.0
Other methods of payment

Direct deduction from income.............. 0.2 0.1 0.1 na na na na na na

Nonbill Payments

Bill Payments

Percentage share online Retail, Service and Person

to Person

2008r 2009~ 2010 2008 2009~ 2010 2008~ 2009r 2010

Paper instruments - - - - - - - - -

Money Order.........ccoeeeieeiiereneene - - - - - - - - -
Traveler's checK........ccooeveeeeviiciiienn, - - - - - - _ _ _

Payment cards - - - - - - - - _

Electronic payments - - - - - - - - -
Online banking bill payment................. - - - - - - - - _
Bank account number payment............. - - - - - - - - -

Other methods of payment
Direct deduction from income.............. - - - - - - - _ _

NOTES: Superscript "r"* denotes that numbers in the column may have been revised since the last time they were published. Numbers in italics are not
comparable across years due to changes in the survey questionnaire or methodology. Standard errors are not caculated for cells denoted with a dash. The
notation "na" indicates that the estimate is not available.
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Table 23
Use of Payment Instruments in a Typical Month, by Type of Bill Payment

Automatic Online By Mail, in Person, or
Mean number per consumer by Phone

2008 2009+ 2010 | 2008 2009+ 2010 | 2008 2009* 2010

Paper instruments na na na na na na 0.4 0.3 0.3
(07 ] USSP na na na na na na 0.3 0.3 0.3
Check or money order na na na na na na 0.2 0.1 0.1

ChecK....oovveveereieiieis na na na na na na na 0.1 0.1
MONEY OFTEN......cveiviiiieecic et na na na na na na 0.0 0.1 0.1
Traveler's ChecK.......cocovvveiiiei e, na na na na na na na na na

Payment cards 0.4 0.2 0.3 0.4 0.2 0.3 0.3 0.2 0.3
DEDIL. .t 0.3 0.1 0.3 0.3 0.2 0.3 0.3 0.2 0.2
LT ) ST SRSSR 0.2 0.1 0.1 0.1 0.1 0.1 0.1 0.1 0.1
Prepaid.......ccoiiiiieiiice e na na na na na na 0.0 0.0 0.0

Electronic payments 0.3 0.1 0.1 0.6 0.2 0.2 na na na
Online banking bill payment™®...........c.ccocooeiiiiiineiene. 0.3 0.1 0.1 0.4 0.1 0.1 na na na
Bank account number payment...........cccocvevveiiienerienieneas 0.1 0.1 0.1 0.2 0.1 0.1 na na na

Other means of payment
Direct deduction from inCOME............ccccveiveieireieseenns 0.2 0.1 0.1 na na na na na na

Automatic Online By Mail, in Person, or
Percentage share by Phone

2008 2009 2010 | 2008 2009 2010 | 2008 2009 2010

Paper instruments - - - - - - - - —
CaSNei s - - - - - - - - _
Check Or MONEY OFdEN..........ceeeiieeieicieeee e - - - - - - — _ _

CRECK.....evvveieieiiit e - - - - - - - - -
MONEY OFUE ...ttt - - - - - - - - _
Traveler's CNECK.......coveviviiviicccerisc e - - - - - - - - _

Payment cards - - - - - - - - _
DEDIL. .. v - - - - - - - - -
L0 £ SR TTOTOTTRPTO - - - - - - - - _
Prepaid........ccoovieiieiieieiereee e - - - - - - — _ _

Electronic payments - - - - - - - - -
Online banking bill payment*...............ccceveveviriveriivirenenns - - - - - - — _ _
Bank account number payment.........c.oovveveeeernrnirinnnnns - - - - - - — _ _

Other means of payment
Direct deduction from inCOME..........cocevrrerineeenniienenns - - - - - - - — _

*The 2008 automatic bill payment number for online banking bill payment is derived from the ratio of total electronic automatic bill payments to total
number of online banking bill payments in the 2009 SCPC.

NOTES: Superscript "r"* denotes that numbers in the column may have been revised since the last time they were published. Numbers in italics are not
comparable across years due to changes in the survey questionnaire or methodology. Standard errors are not caculated for cells denoted with a dash. The
notation “na" indicates that the estimate is not available.
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Table 24
Use of Payment Instruments in a Typical Month, by Type of Retail Goods

Total* Essential Goodst Nonessential Goodst

2008~ 2009 2010 | 2008 2009~ 2010 | 2008~ 2009~ 2010

Mean number per consumer

Paper instruments 0.9 0.6 0.4 0.7 na na 0.5 na na
SNt 0.9 0.6 0.4 0.7 na na 0.5 na na
Check Or MmoNeY OFder........ccooveiiereieeere e 0.1 - - 0.1 na na 0.1 na na

CRECK. .. e na 0.1 0.1 na na na na na na
MONEY OFUE ...ttt na 0.0 0.0 na na na na na na
Traveler's ChecK. ... na na na na na na na na na

Payment cards 1.2 0.6 0.6 0.9 na na 0.5 na na
DEDIt e 1.1 0.5 0.5 0.8 na na 0.4 na na
Creit. . i 0.5 0.3 0.3 0.3 na na 0.2 na na
Prepaid......cooeieiieiicee e 0.1 0.1 0.0 0.1 na na 0.0 na na

Electronic payments na na na na na na na na na
Online banking bill payment............ccccocvvvviivineiiiiiienns na na na na na na na na na
Bank account number payment...........ccccoveerveererenenianen. na na na na na na na na na

Total* Essential Goodst Nonessential Goodst

Percentage share
2008 2009 2010 | 2008~ 2009 2010 | 2008 2009 2010

Paper instruments - - - - - - - - _
(0T £ TR - - - - - - - - _
Check 0r MONEY OFder..........ccceveiieireriiereeeee e, - - - - - - - _ _

CRECK. .t - - - - - - - - _
MONEY OFAEN ...ttt - - - - - - - - -
Traveler's CheCK.........cvoveveviceceeeeeeeeee e - - - - - - - - _

Payment cards - - - - - - - - -
DDt ..vvcveeieiee s - - - - - - - - _
(01T 1 RO - - - - - - - - _
PrEPaid.......ceveeeuereieiiiiiieeseie et - - - - - - - - _

Electronic payments - - - - - - - - -
Online banking bill payment.........ccccooveeieierirerisisienennns - - - - - - - - _
Bank account number payment...........cocoeveveveeeeernrnnan. - - - - - - - _ _

* Adjusted for changes from 2008 to 2009 in the survey definition of transaction categories to make the two years directly comparable.
T For definitions of essential and nonessential goods, see Appendix A.5 in Foster, Meijer, Schuh, and Zabek 2009.
NOTES: Superscript "r"* denotes that numbers in the column may have been revised since the last time they were published. Numbers in italics are not

comparable across years due to changes in the survey questionnaire or methodology. Standard errors are not caculated for cells denoted with a dash. The
notation "na" indicates that the estimate is not available.
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Table 25
Use of Payment Instruments in a Typical Month, by Type of Nonretail, In-Person Transactions

Total* Services and Other Person to Person

2008~ 2009+ 2010 | 2008 2009~ 2010 | 2008~ 2009~ 2010

Mean number per consumer

Paper instruments 0.5 0.7 0.6 na 0.6 0.4 na 0.3 0.3
CaSN.ceii 0.3 0.7 0.5 na 0.7 0.3 na 0.3 0.2
Check or moNeY Order.........cocviiieneieiieere e 0.2 0.1 0.2 na 0.1 0.1 na 0.1 0.2

CRECK. .. .viiiit e na 0.1 0.3 na 0.1 0.1 na 0.1 0.2
MONEY OFUE ...ttt na 0.0 0.0 na 0.0 0.0 na 0.0 0.0
Traveler's CheCK.........cocecviiiiniiiicee e na na na na na na na na na

Payment cards 0.4 0.4 0.5 na 0.3 0.4 na 0.1 0.1
DEDIL. ... 0.3 0.3 0.4 na 0.3 0.4 na 0.1 0.1
Credit..c.o v 0.2 0.2 0.2 na 0.2 0.2 na 0.0 0.1
Prepaid.......coiieiiieeese e 0.0 0.0 0.0 na 0.0 0.0 na na na

Electronic payments na 0.1 0.0 na na na na 0.1 0.0
Online banking bill payment..........c..ccccoviveiiiiieneiene, na 0.0 0.0 na na na na 0.0 0.0
Bank account number payment............cccccooeiereieieninnenn na 0.1 0.0 na na na na 0.1 0.0

Total* Services and Other Person to Person

Percentage share
2008 2009 2010 | 2008 2009 2010 | 2008 2009 2010

Paper instruments - - - - - - - - _
CASN. ettt - - - - - - - - _
Check 0r MONEY Order..........ccceveeviieerereieceeese s - - - - - - - _ _

(01 1T SR - - - - - - - - _
MONEY OFAEN ...ttt - - - - - - - - -
Traveler's CheCK.........oovoveeevce e - - - - - - - - _

Payment cards - - - - - - - - -
DDt ..vvcveeieiee s - - - - - - - - _
(01T 1 RO - - - - - - - - _
PrEPaid.....c.ceeveeeieieiiiicetetsis s - - - - - - - - _

Electronic payments - - - - - - - - -
Online banking bill payment..........cccoovvieieieieiiririscienns - - - - - - - - _
Bank account number payment.............ocoveveveveererernsnenenas - - - - - - - _ _

* Adjusted for changes from 2008 to 2009 in the survey definition of transaction categories to make the two years directly comparable.

NOTES: Superscript "r"* denotes that numbers in the column may have been revised since the last time they were published. Numbers in italics are not
comparable across years due to changes in the survey questionnaire or methodology. Standard errors are not caculated for cells denoted with a dash. The
notation "na" indicates that the estimate is not available.
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Table 26
Payment Instruments Used in a Typical Period, by Type of Instrument and Transaction
Mean number per consumer

Typical month 2008 2009r 2010
All payments (9 instruments available)* 0.1 0.1 0.1
PaPEr INSITUMENTS. ... ettt sttt e et e s te s b e sae b ereesesresretens 0.0 0.0 0.0
PAYMENT CAIUS. ...ttt ettt et a et e e be bt e e e ne et e sbenbe e ne e 0.0 0.0 0.0
ElECtrONIiC PAYMENLS. ....c.eitiiiiieie ettt b ettt be b e 0.0 0.0 0.0
Bill payments (8 instruments available) 0.1 0.0 0.1
PaPEE INSEIUMENTS. ...ttt ettt sttt ettt se et e st bt sbesbesne e eseeneebesaenens 0.0 0.0 0.0
Payment cards.................. 0.0 0.0 0.0
Electronic payments 0.0 0.0 0.0
Online payments (6 instruments available)} 0.1 0.0 0.0
PaPEr INSITUMENTS. ... ettt sttt e et e s te s b e sae b ereesesresretens 0.0 0.0 0.0
Payment cards.................. 0.0 0.0 0.0
Electronic payments 0.0 0.0 0.0
In-person payments (8 instruments available)** 0.1 0.0 0.0
PaPEE INSETUMENTS. ...ttt sttt b et se et e st e bt sbesbesee e eneenestesbeeens 0.0 0.0 0.0
PaYIMENT CAIUS. ... ettt ettt e b te b e bt e e e bt besbe b e e e ne e 0.0 0.0 0.0
ELECtrONIC PAYMENLS. ..ottt ettt bttt n e sbe s na 0.0 0.0
Typical year 2008 2009¢ 2010
All payments (9 instruments available)* 0.1 0.1 0.1
Paper instruments...... 0.1 0.0 0.0
Payment cards.................. 0.0 0.0 0.0
Electronic payments 0.0 0.0 0.0
Bill payments (8 instruments available)t 0.1 0.1 0.1
PaPET INSITUMENTS. ... ettt et st sb e e eebeste s b e e e s ereebesresreaen 0.0 0.0 0.0
PAYMENT CAIUS. ....c.eeeieeieee ettt et a et be bt e e st et e sbe b e e e e 0.0 0.0 0.0
ElECtrONIiC PAYMENLS. ...c.eiviiiiiieici ettt ettt st sbenr e 0.0 0.0 0.0
Online payments (6 instruments available)t 0.1 0.0 0.0
PaPEE INSEIUMENTS. ...ttt ettt ee et e st bt besbesne e ereenesreseenens 0.0 0.0 0.0
PaYIMENT CAIUS. ... ettt ettt e b te b e bt e e e bt besbe b e e e ne e 0.0 0.0 0.0
EIECtrONIC PAYMENLS. ..ottt ettt sttt eb e be b e s 0.0 0.0 0.0
In-person payments (8 instruments available)** 0.1 0.0 0.0
PaPET INSITUMENTS. ... ettt ettt sttt eebe s te st e sae s eseesesresretens 0.0 0.0 0.0
PAYMENT CAIUS. ...ttt ettt et a et e e be bt e e e ne et e sbenbe e ne e 0.0 0.0 0.0
ElECtrONIiC PAYMENLS. . ..ottt sttt be b r e na 0.0 0.0

* The 9 available payment instruments include cash, check, traveler's check, money order, debit card, credit card, prepaid card, OBBP, and BANP.

t Traveler's check is not accepted as a payment instrument for bill payments.
t Cash, traveler's check, and OBBP are not accepted as payment instruments for online payments.
** OBBP is not accepted as a payment instrument for in-person payments

NOTES: Superscript "r"* denotes that numbers in the column may have been revised since the last time they were published. Numbers in italics are not
comparable across years due to changes in the survey questionnaire or methodology. Numbers may not sum exactly due to rounding or missing values. The
notation "na" indicates that the estimate is not available.
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Table 27
Loss, Theft, or Fraudulent Use of Payment Instrument

Percentage of consumers 2008~ 2009 2010
Lost or stolen in past 12 months na na 1.2
(7 ] OSSPSR na na 1.0
[0 3T= T LGSO TPRSSSPR na na 0.5
(010 1) a1 TSP SSRURRN na na 0.5
D o) o7 o OSSPSR na na 0.6
Percentage of adopters 2008" 2009~ 2010
Lost or stolen in past 12 months na na 1.2
na na 1.0
na na 0.6
na na 0.7
na na 0.8
Mean dollar value* (adopters) 2008" 2009~ 2010
Amount lost or stolen in past 12 months
(7 ] OSSR na na 153
Amount of fraudulent charges in past 12 monthst
CECKS ...ttt bbbt et et bbb e n e te e be st et a e ans na na 27
(01 (=0 1) a1 SRRSO na na 247
D o) o7 o OSSPSR na na 179

* Amount reported is the total amount of loss or fraud over the past 12 months among consumers who experienced loss, theft, or fraud.

t The amount of fraudulent charges may not be the actual amount of the loss borne by consumers. Actual consumer loss depends on the policies of

depository institutions and card network agreements.

NOTES: Superscript "r"* denotes that numbers in the column may have been revised since the last time they were published. Numbers in italics are not
comparable across years due to changes in the survey questionnaire or methodology. Numbers may not sum exactly due to rounding or missing values.
The notation "na" indicates that the estimate is not available. Dollar values are not adjuted for inflation.
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Table 28
Importance Rankings of Characteristics of Payment Instruments
Percentage of consumers

r Most Least
2008 Important 2nd Most  3rd Most  4th Most ~ 5th Most Important
Characteristics
Acceptance for PaYMENt..........ccovvvreirneineineeneesees 1.7 na na na na 19
ACQUISItION @Nd SELUP....c.veviiiiirieireeee e 0.2 na na na na 25
Control over payment timing.........c.ccovvernierneecnrereneeenennns 14 na na na na 21
COSE ottt 1.8 na na na na 11
EaSE OF USE....iiieiiee e 2.6 na na na na 1.0
PayMENt rECOTTS. ......cveviiiieiriicieie e 1.1 na na na na 1.6
PaymMeNt SPEEQ........covviriiriiieerese e 0.9 na na na na 1.7
SECUMEY ettt 2.3 na na na na 0.5
r Most Least
2009 Important 2nd Most  3rd Most  4th Most ~ 5th Most Important
Characteristics
Acceptance for PaYMENt..........ccovvvreirneineineeneesees 15 1.6 14 na na 14
CONVENIBNCE. .....cviiiiisieiirecit ettt 1.6 1.5 1.4 na na 1.4
[0 TSRS 1.7 15 1.3 na na 1.3
SECUMEY ettt 1.7 1.4 1.2 na na 0.8
2010 Most  ondMost 3rdMost 4th Most  5th Most -5t
Important Important
Characteristics
Acceptance for PaymMeNnt..........ccoveereerienneienseseesee s 1.4 1.4 1.3 13 1.0 1.2
ACqUISItioN and SETUP......cereieeieeeeee e 1.1 1.2 1.0 1.4 1.3 1.5
CONVENIBNCE. ...ttt 1.5 1.5 1.4 1.3 1.0 0.6
[ ) SRR 1.6 1.5 1.1 1.4 0.9 0.8
PayMENE rECOTTS. ....c.cveviiiieiriiiiieie e 1.2 1.3 1.2 1.4 1.2 1.2
SBOUNILY ..ttt 1.7 15 1.2 1.2 0.8 0.3

NOTES: Superscript "r"* denotes that numbers in the section may have been revised since the last time they were published. Numbers in italics are not
comparable across years due to changes in the survey questionnaire or methodology. Numbers may not sum exactly due to rounding or missing values. The
notation "na" indicates that the estimate is not available. Each survey asked about a different set of characteristics, as indicated in this table.
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Table 29A
Assessments of Payment Instruments: Acceptance for Payment
Percentage of consumers

Rarely Accepted Oz:(?:ég?;czly A((:?:thftne d Usually Accepted AIn;\c;s:egtlgjays

Cash

2008 ..., 0.7 1.2 1.9 1.4 2.5

2009 .. e, 0.6 0.4 1.2 1.0 1.5

2010, 0.4 0.3 1.0 1.2 1.5
Check

2008 ..., 0.7 1.8 2.4 25 2.2

2009 ... i, 1.1 1.3 1.6 15 1.2

2010 i, 0.6 1.2 1.6 1.6 1.4
Debit card

2008 ..., 0.7 1.3 2.0 2.6 2.6

2009 .. i, 1.0 0.2 1.4 15 1.7

2010 i, 0.5 0.4 0.9 1.6 1.7
Credit card

2008 ..., 0.9 0.1 1.9 2.6 2.7

2009 .. i, 1.0 0.4 1.1 15 1.7

2010 i, 0.5 0.4 0.8 1.6 1.7
Prepaid card

2008 ..., 1.0 1.4 2.2 25 2.4

2009 .. e, 1.1 0.8 1.5 15 1.5

2010, 0.7 0.9 1.5 1.6 1.6
Bank account number payment*

2008 ..., 1.7 1.8 2.4 2.3 2.2

2009 .. e, 1.6 1.3 1.4 1.0 1.3

2010, 1.6 1.3 1.6 1.1 1.0
Online banking bill payment*

2008 ..., 1.7 1.8 2.4 2.3 2.2

2009 .. i, 1.3 0.9 1.6 1.4 1.4

2010, 1.1 0.8 1.6 1.6 1.5

* In 2008 respondents were asked to assess “electronic deduction.” In the 2009 and 2010 SCPC, we disaggregated the rating of electronic deduction into
"bank account number payment" and "online banking bill payment".

NOTES: Superscript "r"* denotes that numbers in the row may have been revised since the last time they were published. Numbers in italics are not
comparable across years due to changes in the survey questionnaire or methodology. Numbers may not sum exactly due to rounding or missing values.
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Table 29B
Assessments of Payment Instruments: Acquisition and Setup
Percentage of consumers

Very Hard to Get Hard to Get or Neither Hard nor Easy to Get or Set Very Easy to Get

or Set Up Set up Easy Up or Set Up

Cash

2008 ...t 0.7 1.7 1.7 2.7 2.8

2009.. . na na na na na

2010, . 0.7 1.7 1.7 2.7 2.8
Check

2008 ... 1.1 1.8 2.0 27 1.7

2009 na na na na na

2010, 1.1 1.8 2.0 2.7 1.7
Debit card

2008 ... 0.7 1.7 21 27 2.0

2009.. . na na na na na

2010, . 0.7 1.7 2.1 2.7 2.0
Credit card

2008 ...t 1.2 1.8 2.0 2.7 1.9

2009 na na na na na

2010, . 1.2 1.8 2.0 2.7 1.9
Prepaid card

2008 ...t 1.0 2.0 2.3 2.6 1.8

2009 na na na na na

2010, 1.0 2.0 2.3 2.6 1.8
Bank account number payment*

2008 ...t 1.1 2.1 2.2 2.7 15

2009 na na na na na

2010, 0.7 1.1 1.6 15 1.6
Online banking bill payment*

2008 ...t 1.1 2.1 2.2 2.7 15

2009 na na na na na

2010, 0.8 1.0 1.6 15 15

* In 2008 respondents were asked to assess “electronic deduction.” In the 2009 and 2010 SCPC, we disaggregated the rating of electronic deduction into
"bank account number payment" and “online banking bill payment".

NOTES: Superscript "r"* denotes that numbers in the row may have been revised since the last time they were published. Numbers in italics are not
comparable across years due to changes in the survey questionnaire or methodology. Numbers may not sum exactly due to rounding or missing values. The
notation "na" indicates that the estimate is not available.
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Table 29C

Assessments of Payment Instruments: Control Over Payment Timing

Percentage of consumers

Very Low

Neither Low nor

Control Low Control High Control High Control  Very High Control

Cash

2008 ...t 14 1.9 1.7 2.4 2.6

2009... ., na na na na na

2010, i na na na na na
Check

2008 ... 1.2 25 21 2.4 1.8

2009... ., na na na na na

2010, i na na na na na
Debit card

2008 ...t 14 2.0 2.0 2.6 1.9

2009... ., na na na na na

2010, i na na na na na
Credit card

2008 ...t 1.3 2.1 2.0 2.6 1.9

2009... ., na na na na na

2010, i na na na na na
Prepaid card

2008 ... 15 21 23 26 1.7

2009... ., na na na na na

2010, i na na na na na
Electronic deduction*

2008 ...t 15 2.1 2.1 2.6 2.0

2009... ., na na na na na

2010, i na na na na na

* |n 2008 respondents were asked to assess “electronic deduction.” In the 2009 and 2010 SCPC, we disaggregated the rating of electronic deduction into
"bank account number payment" and "online banking bill payment."
NOTES: Superscript "r" denotes that numbers in the row may have been revised since the last time they were published. Numbers in italics are not

comparable across years due to changes in the survey questionnaire or methodology. Numbers may not sum exactly due to rounding or missing values. The

notation “na" indicates that the estimate is not available.
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Table 29D
Assessments of Payment Instruments: Convenience*
Percentage of consumers

Ver Neither
y. Inconvenient  Inconvenient nor Convenient Very Convenient
Inconvenient .
Convenient

Cash

2008 ... e 0.6 2.3 2.3 2.2 2.6

2009 ...t 05 0.6 1.3 1.4 1.7

2010, i, 1.0 1.0 1.1 1.4 1.7
Check

2008 ...t 0.7 2.2 2.4 2.6 15

2009 ...t 1.1 1.2 1.6 1.4 1.3

2010, i, 1.3 1.4 15 15 11
Debit card

2008 ...t 0.7 1.6 2.4 23 2.6

2009 ... 0.9 0.5 1.3 1.4 1.7

2010, i, 0.9 0.4 1.0 15 1.7
Credit card

2008 ...t 0.7 1.7 2.2 2.4 2.7

2009 ...t 0.9 0.4 1.3 1.4 1.7

2010 0.9 0.6 1.0 15 1.7
Prepaid card

2008 ...t 0.9 1.8 2.7 2.0 2.2

2009 ...t 1.0 1.1 1.6 1.3 15

2010, i, 0.9 1.3 15 15 14
Bank account number payment

2008 ...t 1.2 2.0 2.5 23 2.1

2009 ...t 1.3 1.3 1.6 1.2 1.4

2010, i, 14 1.3 15 1.4 11
Online banking bill payment

2008 ...t 1.2 2.0 2.5 23 2.1

2009 ...t 1.1 0.8 1.6 1.4 1.6

2010, i, 1.0 0.7 1.3 15 1.7

* In 2008, the survey referred to this concept as "Ease of use". The numbers are not directly comparable due to differences in the definitions of "Ease of
use" and "Convenience."

NOTES: Superscript "r"* denotes that numbers in the row may have been revised since the last time they were published. Numbers in italics are not
comparable across years due to changes in the survey questionnaire or methodology. Numbers may not sum exactly due to rounding or missing values.
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Table 29E
Assessments of Payment Instruments: Cost
Percentage of consumers

Neither High nor

Very High Cost High Cost Low Cost Low Cost Very Low Cost

Cash

2008 ... 0.7 1.8 2.6 1.3 2.9

2009 ... 05 0.7 1.3 0.9 1.6

2010, i 0.3 0.6 1.6 0.9 17
Check

2008 ... 0.8 2.1 2.6 25 1.8

2009 ... 0.9 0.9 1.7 1.5 15

2010, i 0.5 0.9 1.7 1.7 14
Debit card

2008 ... 0.8 2.0 2.7 2.2 2.2

2009 ... 0.9 0.9 1.6 1.5 1.6

2010, i 0.3 0.9 1.7 1.6 1.6
Credit card

2008 ... 2.1 2.6 2.2 1.8 1.3

2009 ... 1.6 1.6 1.4 1.0 1.1

2010, i 12 14 1.7 1.3 11
Prepaid card

2008 ... 1.0 2.1 2.7 1.6 1.7

2009 ... 1.0 1.3 1.7 1.3 1.3

2010, i 0.6 1.2 1.7 14 14
Bank account number payment*

2008 ... 1.0 2.0 2.7 1.9 2.3

2009 ... 1.0 0.7 1.7 14 15

2010, i 0.6 0.7 18 14 15
Online banking bill payment*

2008 ... 1.0 2.0 2.7 1.9 2.3

2009 ... 0.9 1.0 1.6 14 1.6

2010, i 0.7 0.6 17 15 1.6

* In 2008 respondents were asked to assess “electronic deduction.” In the 2009 and 2010 SCPC, we disaggregated the rating of electronic deduction into
"bank account number payment" and “online banking bill payment."

NOTES: Superscript "r" denotes that numbers in the row may have been revised since the last time they were published. Numbers in italics are not
comparable across years due to changes in the survey questionnaire or methodology. Numbers may not sum exactly due to rounding or missing values.
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Table 29F
Assessments of Payment Instruments: Payment Records
Percentage of consumers

Very Poor Poor Records Neither Good Good Records Very Good
Records nor Poor Records

Cash

2008 ...t 2.4 2.2 2.5 15 15

2009... . na na na na na

2010 i 1.6 1.3 1.6 1.1 1.2
Check

2008 ... 0.6 1.8 21 26 25

2009... . na na na na na

2010 e 0.2 0.6 1.1 1.7 1.6
Debit card

2008 ...t 1.0 1.8 2.5 2.4 2.4

2009... . na na na na na

2010, e 0.3 0.6 1.1 1.7 1.7
Credit card

2008 ...t 0.7 1.8 2.2 2.4 2.6

2009... . na na na na na

2010, i 0.4 0.9 1.0 1.6 1.7
Prepaid card

2008 ...t 1.4 2.2 2.6 1.4 2.1

2009... . na na na na na

2010 i 1.4 1.1 1.6 14 1.1
Bank account number payment*

2008 ...t 1.0 1.9 2.5 2.2 2.4

2009... . na na na na na

2010 i 0.5 0.6 1.3 1.7 1.6
Online banking bill payment*

2008 ... 1.0 1.9 25 22 2.4

2009... . na na na na na

2010 e 0.4 0.5 1.1 1.6 1.7

* |n 2008 respondents were asked to assess “electronic deduction.” In the 2009 and 2010 SCPC, we disaggregated the rating of electronic deduction into
"bank account number payment" and "online banking bill payment."

NOTES: Superscript "r"* denotes that numbers in the row may have been revised since the last time they were published. Numbers in italics are not
comparable across years due to changes in the survey questionnaire or methodology. Numbers may not sum exactly due to rounding or missing values.
The notation "na" indicates that the estimate is not available.
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Table 29G
Assessments of Payment Instruments: Payment Speed
Percentage of consumers

Neither Slow

Very Slow Slow nor Fast Fast Very Fast

Cash

2008 ...t 0.6 1.7 2.4 2.3 2.7

2009... . na na na na na

2010 na na na na na
Check

2008 ... 1.4 23 28 1.9 1.1

2009... . na na na na na

2010 na na na na na
Debit card

2008 ...t 0.9 1.9 2.4 25 23

2009... . na na na na na

2010, na na na na na
Credit card

2008 ...t 0.9 1.9 23 2.6 23

2009... . na na na na na

2010 na na na na na
Prepaid card

2008 ... 1.1 1.8 26 2.4 2.0

2009... . na na na na na

2010 na na na na na
Electronic deduction

2008 ...t 1.0 1.9 2.6 2.3 23

2009... . na na na na na

2010 na na na na na

NOTES: Superscript "r" denotes that numbers in the row may have been revised since the last time they were published. Numbers in italics are not
comparable across years due to changes in the survey questionnaire or methodology. Numbers may not sum exactly due to rounding or missing values.
The notation "na" indicates that the estimate is not available.
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Table 29H
Assessments of Payment Instruments: Security
Percentage of consumers

Neither Risky

Very Risky Risky nor Secure Secure Very Secure

Cash

2008 ... 2.6 2.2 1.7 1.3 2.3

2009 ... 15 1.0 1.3 1.0 1.7

2010, i 1.6 1.3 1.3 0.9 1.6
Check

2008 ... 1.7 2.6 1.7 2.2 1.9

2009 ... 15 15 1.3 1.5 0.9

2010, i 0.9 1.7 14 14 12
Debit card

2008 ... 15 2.6 2.1 2.1 2.0

2009 ... 15 1.4 15 14 1.1

2010, i 0.8 1.6 1.3 1.6 1.3
Credit card

2008 ... 1.7 2.6 1.7 2.2 2.0

2009 ... 15 1.4 1.4 14 1.1

2010, i 1.0 1.6 11 1.6 1.3
Prepaid card

2008 ... 2.0 25 2.2 1.7 1.9

2009 ... 15 1.3 1.6 1.3 1.1

2010, i 14 15 15 1.2 11
Bank account number payment*

2008 ... 15 25 2.2 2.0 2.2

2009 ... 1.7 1.4 1.4 1.2 1.0

2010, i 14 1.6 14 1.2 12
Online banking bill payment*

2008 ... 15 25 2.2 2.0 2.2

2009 ... 15 1.4 1.4 14 1.1

2010, i 11 15 14 15 1.3

* |n 2008 respondents were asked to assess “electronic deduction.” In the 2009 and 2010 SCPC, we disaggregated the rating of electronic deduction into
"bank account number payment" and "online banking bill payment."

NOTES: Superscript "r"* denotes that numbers in the row may have been revised since the last time they were published. Numbers in italics are not
comparable across years due to changes in the survey questionnaire or methodology. Numbers may not sum exactly due to rounding or missing values.
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Table 291
Assessments of Payment Locations: Security
Percentage of consumers

Neither Risky

Very Risky Risky nor Secure Secure Very Secure

In person

2008...c na na na na na

2009... . na na na na na

2010, i 0.1 0.4 0.9 14 1.6
Online

2008....i na na na na na

2009... . na na na na na

2010, i 13 1.6 11 1.6 1.0
By mail

2008 na na na na na

2009... . na na na na na

2010 i 1.3 15 15 1.6 0.7
By phone

2008, na na na na na

2009... . na na na na na

2010, i 11 1.7 14 15 0.7
Mobile

2008...ci i na na na na na

2009.. .. na na na na na

2010, i 1.3 1.7 14 1.3 0.6

NOTES: Numbers may not sum exactly due to rounding or missing values. The notation "na" indicates that the estimate is not available.
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Standard errors tables—2010 Survey of Consumer Payment Choice

Table 29J

Assessment of Debit Authorization Mode

Percentage of consumers

Neither Risky

Security Very Risky Risky nor Secure Secure Very Secure

PIN debit card

2008, . na na na na na

2009, na na na na na

2010, e 0.7 12 15 1.6 15
Signature debit card

2008, na na na na na

2009, na na na na na

2010, i 0.6 1.3 15 17 1.2
No PIN and no signature debit card

2008, .. na na na na na

2009, .. na na na na na

2010, i 1.7 16 13 11 0.6
Using a debit card online

2008, na na na na na

2009, . na na na na na

2010 i 1.3 1.7 15 1.2 0.7

NOTES: Numbers may not sum exactly due to rounding or missing values. The notation "na" indicates that the estimate is not available.

Table 29K

Preferred Way of Authorizing Debit Card Payments

Percentage of consumers

2008 2009 2010
PIN e na na 1.8
SHGNALUIE. ..ttt ettt b e bbbt b b e e n e ne et na na 1.7
Either one is fine/I'm iNAifferent............cooovieiicic e na na 1.4
Neither one/ | prefer not to enter a PIN or give my signature..............cccccoeeenene. na na 0.6

NOTES: Numbers may not sum exactly due to rounding or missing values. The notation "na" indicates that the estimate is not available.
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Standard errors tables—2010 Survey of Consumer Payment Choice

Table 30
Demographics: Gender, Age, Race, and Education*
Percentage of consumers

2008~ 2009~ 2010
Gender
2.7 1.7 1.7
2.7 1.7 1.7
25 1.2 1.2
2.4 1.8 1.8
1.7 1.2 1.3
1.7 11 1.1
1.7 0.9 0.9
1.8 1.1 1.1
Race
MV NIEE. bbbttt 2.8 1.9 1.9
2] T P 2.7 1.7 1.7
AASTAN. . bbb bbb e ens 0.8 0.5 0.5
L ] 13T TS 1.3 1.3 1.3
Ethnicity
HISPANIC OF LALINO......cviieiiciicti ettt ettt se e raaneanas 2.2 1.6 1.6
Education
NO high SChOOI AIPIOMAL.......ceiiiiiiiie e 21 13 0.9
High SCROOL. ..ottt eae e 2.9 1.8 19
SOME COMBER. ..ttt sttt et b e e 19 13 13
College.....ccoveveiiiciiiieeec 1.1 0.8 0.8
Post-graduate study. 1.2 0.7 0.8

* Estimates are weighted. The table of unweighted sample demographics is available upon request.

NOTES: Superscript "r"* denotes that numbers in the column may have been revised since the last time they were published. Numbers may not sum
exactly due to rounding or missing values.
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Table 31
Income and Labor Force Status*
Percentage of consumers

2008~ 2009r 2010
Household income
LeSS than $25,000......c..cueiruiuirieiiiiieiniee sttt ettt ettt 24 1.8 1.8
$25,000-$49,999 2.6 15 15
$50,000-$74,999 1.6 1.2 1.3
$75,000-$99,999 2.0 0.9 1.0
$100,000-F3124,999......c.ccuiiiriiiiieteeste e bbb 1.0 0.6 0.7
BL25,000 OF MOTE....eeeeeieeeeeeeee et eeee et e e ee et e st e st e e et eseteesaeesteesteesteesaessaanesaeesseessessneeseesans 1.0 0.7 0.7
$125,000-3199,999.......ciiiiiiieie e 0.9 0.6 0.5
$200,000 OF MIOTE......eeeeeeeee et eeee et e et et e e st e e et e e st e e et e e sateseteesaeesteesressseeesaeesreesressreeas 0.5 0.4 0.4
Respondent income
Highest in NOUSENOIG.........cciiieiiicc et 2.7 1.7 1.7
ADOoUL eqUAl 10 NIGNESE.......oiii e s 21 1.2 14
2N0 NGNS et b et a e re b 2.5 15 14
3rd NIGNESE OF TOWET ...ttt be et ereane s 1.2 13 11
Labor force status
WOrKing NOW.......c.coveviiiiiieiesieieeeieesins 24 14 1.6
Unemployed and looking for work 0.8 0.4 13
Temporarily laid off, on sick or Other [€aVE...........ccccoviiiiiiiiecc e 0.1 0.3 0.4
D ESF: o] <o (OSSOSO 0.9 0.5 0.9
RELITEA. ...ttt b bbbttt 2.0 1.1 1.1
HOMEMAKET ...ttt et b et b et e st e s e ebeebesb et e e e neebeaneanas 0.8 0.4 0.9
(0151 SO T OSSPSR PSPPI 0.6 0.4 0.5

* Estimates are weighted. The table of unweighted sample demographics is available upon request.

NOTES: Superscript "r" denotes that numbers in the column may have been revised since the last time they were published. Numbers may not sum exactly
due to rounding or missing values.
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Table 32
Consumers' Financial Responsibility in the Household
Percentage of consumers

2008~ 2009 2010
Budgeting
25 1.7 1.7
1.4 1.1 1.2
23 15 1.3
25 1.0 1.1
1.3 1.3 1.2
2.6 1.7 1.7
1.2 1.0 1.2
2.2 1.3 1.2
2.6 1.2 1.2
1.4 1.2 1.2
2.4 1.6 1.6
1.3 1.0 1.2
2.6 15 1.4
2.1 15 15
15 1.0 1.0
25 1.6 1.6
1.2 0.9 1.2
2.6 1.4 1.4
1.9 11 1.0
1.7 15 15

NOTES: Superscript "r"* denotes that numbers in the column may have been revised since the last time they were published. Numbers may not sum exactly
due to rounding or missing values.

Survey of Consumer Payment Choice Version of January 2014 ©2008-2014 Federal Reserve Bank of Boston
T-41



Standard errors tables—2010 Survey of Consumer Payment Choice

Table 33
Selected Assets and Liabilities
Percentage of consumers, except as noted

2008" 2009" 2010
Credit card debt
Carried unpaid balance at any time during the past 12 months ............cccceceviviiininiinieienns 2.8 1.6 1.6
Mean credit card balance unpaid, previous month (dollars)
Per credit Card 00PN . ........ov it 466 304 333
Per adopter with unpaid DalanCe............cccviiiiiiiicii s 740 504 559
Median credit card balance unpaid, previous month (dollars)
Per credit Card 00PN . ........oveee et 75 76 76
Per adopter with unpaid BalanCe............cc.civiiiiiiicii s 565 407 249
Change in unpaid balance since a year ago
IMIUCK TOWVET ...ttt be bbb sae e 24 1.3 14
LLOWVET ..ttt bbbt 3.7 1.9 2.2
ADOUL TNE SAME. ...ttt sttt ettt be st e e e e b e ebesbeseeneens 3.0 2.1 2.2
[ 1T 1] USRS 2.2 1.7 1.6
IMUCH NIGRNET ...ttt 3.0 15 1.3
Home ownership
HOME OWNEISHIP TALE ...vevieiiciiciesie ettt e bbb ean 2.8 1.8 1.8

NOTES: Superscript "r" denotes that numbers in the column may have been revised since the last time they were published. Numbers may not sum exactly
due to rounding or missing values.
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