2013 Survey of Consumer Payment Choice Standard Errors Tables

Table 1

Current Ownership of Accounts and Account Access Technologies
Percentage of consumers

2011r 2012r 2013

Deposit and paymeNt CCOUNTS..........cviveierieiereseseste s eee e sre e e e eneeseens 0.7 0.4 0.6
Bank depoSit @CCOUNTS..........cueiiiieriiiiie et e sttt 1.0 1.1 0.9
(O 3T oSS 1.1 1.1 0.9
Primary account arns iNtEIESt........c.ccveruererierieseesieseerieseesie e seeseeeeseeseesseseesnens 15 15 15
Overdraft ProteCliON.........ccv e 15 1.6 1.3
SAVINGS. ¢+ veveveteeteereestestesteste e stesteaseesee e e teseestesteaae e s e et e teneenrenreeReere e e e eenrenrenreane s 14 14 1.2
Traditional or PASSDOOK.........cccviivireierice e 1.4 14 1.2
MONEY MATKEL™......eeieie ettt sr e sre e e eneeneens na na na
With Check privileges™.........oov e e na na na
Nonbank payment aCCOUNTS..........ccoiiiiiiie e 15 1.7 1.4
AMAZON PAYMENTS. ....e ettt ittt ettt ettt te e sbe st e et e bt e b e e b e eabesaeesbeeneeas 1.0 11 1.0
GO0QIE CHECKOUL........eoviieiie ettt 0.6 0.6 0.6
PAYPAL. ...t b 1.4 1.6 1.4
(01131 SO TSSO PP UTRRPRPTRO 0.4 0.4 0.3
OLNEE BCCOUNTS. .....eitiiiiii et bbb bbb e b e e e 1.2 1.1 1.0
Prepaid cards (bank and nonbank)...........cccceoeiiiiiiiiiieice e 2.1 15 1.4
Credit and Charge Cards.........oouoe e 15 15 1.3
Deposit account access teChNOIOGIES.........c.ooiieiiieiieeee e 1.2 1.2 1.0
ATIM CAI. ..ttt bbbt bbbkt 1.3 1.3 11
ATM card (N0 debit FEATUIE).......cceiiiiiieee e 1.4 1.4 1.3
DEDIt CAN.....eeeeeee s 1.3 1.3 1.2
Telephone DANKING. ..o 1.4 1.4 1.3
ONIINE DANKING. .....ceieetiee e e 15 15 1.3
MODBITE DANKING.....eieiiiiee e e 1.4 15 1.4
APP INSTAITEA. ... 1.1 1.3 1.3
Information and communication technolOgies..........ccooeoviiiiiiiiiiiice s 0.8 0.6 0.7
MODBIIE PRONE.....ceeiiee et 0.8 0.6 0.7
Smart phone (iPhone, Android, BlackBerry, etC.)......cccccoviiiiiiiniieiicencie e 1.4 15 1.3

LI 101 L TSR URTUR PSP na 1.3 na

* The 2011-2013 SCPC surveys did not ask questions about money market accounts, but it is possible that questions about money market
accounts may appear in future surveys.

Notes: 1-4, 11, 13.
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2013 Survey of Consumer Payment Choice Standard Errors Tables

Table 2

Historical Ownership of Accounts and Account Access Technologies
Percentage of consumers

2011 2012 2013

Deposit and payment aCCOUNTS..........ceverieiirere e et seesre e 0.5 0.3 0.5
Bank depoSit @CCOUNTS..........ccviieieiiie e se st sre e sneas 0.7 0.8 0.7
(O 3T oSS 0.8 0.9 0.7
Primary account arns iNtEIeSt........cucvveuerverereseseseeesieeeseese e e sres e eeeseees na na na
Overdraft ProtECliON.........ccv i na na na
SAVINGS. c.veveveteeteereeseeste st este e steste e st esee e e teseesteareaReeree e e e s eenrenEeeReer e et eneenrenrenrenne s 1.0 1.2 0.9
Traditional or PASSDOOK.........cuiveieieierire e 1.0 1.2 0.9
MONEY MATKEL ...t e e e resrenne s na na na
With check privileges™........oov i na na na
Nonbank payment aCCOUNTS..........cccoviiviiiiee e na na na
AMAZON PAYMENES. ...eveieiiiteiieieste ettt sb et sbe e b b e ebe b e resreneeteas na na na

L©T 0T ]0 | [0 01T ol (o] U | PSS na na na
1Y 0 | SRS na na na

L@ ] 1 1] SO OO PPTOOPRTPRPOPRPTPRPN na na na
OthEE BCCOUNTS.......citiiiiiitiie bbbt 1.1 0.9 0.8
Prepaid cards (bank and nonbank)...........ccccveverenienieiinecee e 1.8 1.3 1.3
Credit and Charge Cards.........coovviviieierineie e nne s 1.3 1.3 1.1
Deposit account access teChNOIOGIES. .......c.civveiirieiieeree e 0.7 0.4 0.8
ATIM GBIt b et b ettt b e e sbe e abe e 1.1 1.1 0.9
ATM card (N0 debit fRATUIE).......cccvvivereeice e 1.4 15 1.3
DEDIL CAN.....eeveieiecete e 1.2 1.2 1.1
Telephone DAaNKING.......cvcveieie e 15 1.5 1.4
ONINE DANKING. ...c.veveesiise e re e e neens 1.4 1.4 1.2
L] o] | [T o Ua] (] o SRS 15 1.5 1.4
APP INSTAIIEA. ... e 1.2 1.4 na
Information and communication technologies..........ccccevvvveievinie s 0.5 0.4 0.5
L] o] |- o] 1o 4 OSSR 0.5 0.4 0.5
Smart phone (iPhone, Android, BlackBerry, etC.)......cccocvvvvviviivviviieeierese e na na na
TADIEL. ... s na na na

*The 2011-2013 SCPC surveys did not ask questions about money market accounts, but it is possible that questions about money market
accounts may appear in future surveys.

Notes: 1-4, 8, 11, 13.
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2013 Survey of Consumer Payment Choice Standard Errors Tables

Table 3

Discarding of Accounts and Account Access Technologies
Percentage of consumers

2011 2012r 2013

Deposit and payment aCCOUNTS.........cuiiiiriirire et 0.4 0.3 0.3
Bank depoSit @CCOUNTS. .........ceiiiiiiiie ettt 0.8 0.7 0.6
CRBCKING. .ttt b e bbbttt ne e b 0.8 0.8 0.6
Primary account €arns iNEreSt...........cccurerveirerieineseese e na na na
OVerdraft ProtECTION. ........ooi e na na na
SAVINGS. ¢ vttt sttt ettt ettt sttt h et b e bbbt bt bt et e bt b e bt et e et et nne b e eae s 1.2 1.0 1.0
Traditional or PASSDOOK..........eiiiiiieie et 1.2 1.0 1.0
MONEY MATKEE™..... et na na na
With check privileges™.. ... na na na
Nonbank payment aCCOUNTS..........cooiiiiiiiiie e e na na na
AMAZON PAYMENTS. ...ttt ebesresn b sr e e sreneerea na na na
GO0QIE CHECKOUL........eeiiiiie et na na na
PAYPAL. ... bbb na na na

O] 11T ST TP PSP P TP PRT PO PRTPPPOPRPPPPIN na na na
OThEE BCCOUNLS.......ccviiiiiieiiict et s 0.9 0.8 0.7
Prepaid cards (bank and nonbank)...........cccceoeiiniiiiiieice e 1.8 1.3 11
Credit and Charge Cards..........ooioe e 1.1 1.1 0.9
Deposit account access teChNOIOGIES...........coiiiiireiiieeee e e 0.9 0.7 0.7
ATIM CAN. .ottt 0.9 0.8 0.8
ATM card (N0 debit FEATUIE).......cciiiiiceie e 1.2 1.3 1.2
DEDIL CAN.... vt 0.8 0.8 0.7
Telephone DANKING........cov i 0.9 0.9 0.7
ONIINE DANKING. ...ttt e 0.8 0.6 0.7
MODBITE DANKING.....eieiiiiee e e 0.6 0.8 0.1
APP INSTAITEA. .. 0.3 0.5 na
Information and communication technologies.............ccoccoiiiiiiieiiieies 0.7 0.5 0.5
MODBIIE PRONE.....ceeiiee et 0.7 0.5 0.5
Smart phone (iPhone, Android, BlackBerry, etC.)......cccocoviiiinieniiiiieic e, na na na
TADIEL. ... s na na na

* The 2011-2013 SCPC surveys did not ask questions about money market accounts, but it is possible that questions about money market
accounts may appear in future surveys.

Notes: 1-4, 9, 11, 13.

Survey of Consumer Payment Choice Version of September 2015 ©2008-2015 Federal Reserve Bank of Boston
T-3



2013 Survey of Consumer Payment Choice Standard Errors Tables

Table 4
Primary Bank Account Holdings, by Type of Deposit Account and Financial Institution

Percentage of consumers* 2011- 2012 2013
Primary checking aCCOUNT.........cccviieiie e nne 1.1 1.1 0.9
ComMErCIAl DANK.......c.vitiiiiiiie e 1.5 1.5 1.3
ST VAT 3 T o I8 o o PSS 0.7 0.8 0.6
(O =T 1) AT T o OO OO PRPORPRPRPIN 1.1 1.2 1.0
7013 o =SS 0.2 0.1 0.1
INEEMNEE DANK. ...t e 0.3 0.3 0.2
(@1 T=] ST STRUSTURRRSP 0.6 0.3 0.3
Primary Savings aCCOUNT..........cccviiiieieeieiees e et se et nre e e 1.4 1.4 1.2
ComMErCIAl DANK.......c.vitiiiiiiie e 1.4 14 1.3
ST VATl 3 T o I o o PSS 0.6 0.8 0.6
(O =T 1) AT T o OO OO PRPORPRPRPIN 1.2 1.3 1.1
T 013G o =SSR 0.2 0.3 0.2
INEEMNEE DANK. ...t e 0.4 0.5 0.3
(@1 T=] ST STRUSTURRRSP 0.4 0.2 0.1
Percentage of account adopterst 2011 2012 2013

Primary checking aCCOUNT.........ccooiiiiiie e e
ComMMErCIal DANK.......c.eiiii i 1.4 15 1.3
SAVINGS AN TOBN. ..ttt bbbt 0.7 0.9 0.7
Credit UNTON. ...ttt b et bbbt ne e 1.2 13 1.2
BIOKEIAGR. ... evee ettt bbbt bbbt e 0.2 0.1 0.1
INEEINEE DANK ... b 0.4 0.3 0.2
L@ 13T SOOI 0.6 0.3 0.3

Primary Savings ACCOUNT..........cciiiiiiiieie ittt
ComMMErCIal DANK.......c.eiiiiii e 1.6 1.6 15
SAVINGS AN TOBN. ...ttt ettt bt 0.8 1.0 0.8
Credit UNTON. ..ttt bbbttt ne e 15 1.6 1.4
BIOKEIAGE. .. ettt ettt bbbt bbb 0.3 0.4 0.3
INEEINEE DANK ... e 0.6 0.6 0.4
L@ 13T SOOI 0.5 0.3 0.2

* Due to missing values, percentages do not add up to the percent of adopters of checking or savings accounts from Table 1.

t Adopters are respondents who have identified themselves as owning and/or using that type of account. For example, 1.3 percent of
checking account adopters identified "commercial bank™ as the location of their primary checking account in 2013.

Notes: 1-4.
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2013 Survey of Consumer Payment Choice Standard Errors Tables

Table 5

Interest rates on primary accounts
Percentage of adopters of checking or savings accounts

2011 2012 2013
Checking account interest rate
00D, ette ettt ettt b b e e et e e sha e he e be e be e b eateaheeabeeabeebeeabeeabeetaestaenres 15 15 15
00070051 ettt bbb et abe e ebe e beebeenbeerbenraens 1.3 1.3 1.3
0.06—0.10.....0ectieieitie ettt e b e er e b sar e abe e be e beebeenbeerbenraens 0.7 0.7 0.5
0.1070.05 et e b et abe e ebe e beebeenbeerbenraeas 0.3 0.3 0.3
0.1670.20.....0eeteeureetee ittt e e e e sbe et b abe e ebe e beebeenbeetbenraens 0.5 0.3 0.2
0,200,251 ettt e be bbb abe e abe e beebeeabeetrenraens 0.3 0.3 0.3
0.26—0.50.....00ctiiieitie ettt b et b abe e be e be e beebeerbenraens 0.2 0.3 0.2
0,500, 75 ettt e e be bt ere e abe e beebeerbeetrenraen 0.2 0.4 0.3
0.76=1.00.....00ccuiiiiiieiee ittt sttt be bt e abe e be e beebeenbeetresraens 0.2 0.3 0.3
IR0 ) R RO OO OPPOPPPPR 0.4 0.4 0.4
L51-2.00. .00 cii ettt ettt bbb et b e re e be e re e aareereeereenns 0.1 0.3 0.2
2.0172.50... .ttt e e be e eb e ae b abe e be e beebeerbeerbeeraens 0.0 0.2 0.2
2517300, ittt et e bt ehe e ebe e beebeerbeetbenraens 0.1 0.2 0.2
MOFE ThAN 30....ueieiiie ittt ettt et e b e et e et esbeesbeesbeeeesneeens 0.2 0.1 0.2
DON'E KNOW....eeiitiiitecie ettt ettt e b e et e st e e s beesbe e sbeetesaresreesbeeabeenns 1.1 1.1 0.9
Savings account interest rate
0 USRS na na 1.1
0.00-0.05. et e e re e aae e e raeareean na na 1.6
0.06=0.10....cceeeeiee et e e e e e e e abe e e raeareean na na 0.9
000 I 0 R L PSP na na 0.4
0,160,200ttt eeee ettt e e e e e e e e reeabe e e raeareeaas na na 0.5
O 0 L PSPPSR na na 0.6
0.26=0.50...0cc et eeree ittt a e e e e reeabe e e raeareean na na 0.6
O O R 4 PSPPSR na na 0.6
0.76=1.00.....c et e ceee ittt re e e e reeabe e e raeareean na na 0.5
IR0 0SS na na 0.6
IR O USSR na na 0.5
2,002,501 ettt a e e e e b e e e e aae e e raeareean na na 0.3
B e O SRRSO na na 0.3
MOFE ThAN 30, ueiueiiie ittt ettt et e b e et e et b e s beesbeesbeebesneeens na na 0.4
DON'E KNOW....ueiitiiiticie ettt et et e b e et e st e s beesbe e sbeetesaresreesbeeabeenes na na 1.2
Notes: 2, 4.
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2013 Survey of Consumer Payment Choice Standard Errors Tables

Table 6

Current Adoption of Payment Instruments, by Type of Asset or Liability
Percentage of consumers

2011 2012 2013
NS (USRS 0.0 0.0 0.1
Y LT TV (3 1 USSR 0.0 0.0 0.1
(O TS o I (o105 =103 ) TS 0.2 0.0 0.2
TrAVEIEI'S CHECK....ccviiiiic ittt be e b e 0.4 0.3 0.3
Demand deposit aCCOUNLS, CONSUIMET .........cuivireeerreiereesieseesresresseeseeseesseseessessenns 0.9 0.7 0.7
CECKS. ..ttt ittt ettt ettt b e b e et e e e et e st e e be e sbe e ere e resareaas 1.3 1.3 1.1
@014 (11T OO PROPR na 0.6 0.6
DEDIT CAN.....ccvi it 1.3 1.3 1.2
Online banking bill PAYMENL.........ccco i 15 15 1.4
Bank account nUMbBEr PAYMENL.........c.ccevvireiiviieseieeeeece e 15 15 1.4
Other deposit accounts
CaShIEI'S CHECK.....veiiieecie et be bbbt sree na 0.8 0.8
UNKNOWN @SSET LY P8, v cvieiiieiie sttt etee ettt sre e en e e nnenaennens 1.4 14 1.3
Direct deduction from iNCOME..........cceivviiiiiiece et 1.3 1.1 1.1
Lo 1= o] (0 L) S PRRSSSSRS 1.3 1.4 1.1
Prepaid Card.......coveoeiireie ettt nrenre e 2.1 15 1.4
[ E= Yo 11 ) LTSRS TR 15 15 1.2
Credit OF Charge Card.........cocviviieieeece s sre e 15 15 1.3
07 =0 ) A ST ST URRPRRRO 15 15 1.3
(O 0T T o1 TS 0.7 0.9 0.6
Text/SMS MOobile PAYMENL........cccv i 0.5 0.6 0.9
* For M1 official definition, see Federal Reserve Statistical Release H.6.
Notes: 1-4, 7, 13.
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2013 Survey of Consumer Payment Choice Standard Errors Tables

Table 7

Current Adoption of Payment Instruments, by Form of Instrument and Other Means of Payment
Percentage of consumers

2011 2012 2013
PaPEr INSTFUMENTS. .....eevieieiesie ettt et te e era e e e e eeneeseenneas 0.2 0.0 0.1
LOF: ) T TSSOSO PRP 0.2 0.0 0.2
CECKS. ..vteitt ettt ettt et e et e s e et e st e e st e e s be e ebe e aesaresbeeebeeabeenre e 1.3 1.3 1.1
Certified ChECK......viiie e na 0.6 0.6
Cash and CheCK SUDSTITULES. ........c.ccvviiriiirieire ettt ere bbb erees 1.3 14 1.2
Lo 1= o] (0 L) S PRRSSSSRS 1.3 1.4 1.1
TrAVEIEI'S CHECK....ccviiiiic ittt be e b e 0.4 0.3 0.3
CaASNIEI'S CNECK ... .iitieitie ittt ettt ettt sbe e ebe e beebesaeesreens na 0.8 0.8
o 00 T=T ) Ao U o S 1.2 0.6 0.7
(=] o1 SO PRSPPSO 1.3 1.3 1.2
Credit OF Charge Card.........cccvviviieieeeee et srenrs 15 15 1.3
07 1=To ) SO SO PRSPPSO 15 15 1.3
(O 3T T o1 S 0.7 0.9 0.6
o =T o U USSR 2.1 15 1.4
EIeCtroNiC PAYMENTS.......cviieiie ettt naenae e 1.4 1.4 1.2
Online banking bill PAYMENL.........cccoviiiieece s 15 15 1.4
Bank account nUMbBEr PAYMENL..........cccvviviiiieice e 15 15 1.4
Other Means of PAYMENT.........ccooiv it nre s 1.3 1.1 1.1
Direct deduction from INCOME.........cciviiiiiiiiiecie et 1.3 1.1 1.1
Notes: 1-4, 7, 13.
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Table 8

Historical Adoption of Payment Instruments, by Form of Instrument and Other Means of Payment
Percentage of consumers

2011 2012 2013
PaPEr INSTFUMENTS. .....eevieieiesie ettt et te e era e e e e eeneeseenneas 1.3 1.3 1.1
LOF: ) T TSSOSO PRP na na na
CECKS. ..vteitt ettt ettt et e et e s e et e st e e st e e s be e ebe e aesaresbeeebeeabeenre e na na na
Certified ChECK......viiie e na na na
Cash and CheCK SUDSTITULES. ........c.ccvviiriiirieire ettt ere bbb erees na na na
Lo 1= o] (0 L) S PRRSSSSRS 1.3 1.3 1.1
TrAVEIEI'S CHECK....ccviiiiic ittt be e b e na na na
CaASNIEI'S CNECK ... .iitieitie ittt ettt ettt sbe e ebe e beebesaeesreens na na na
o 00 T=T ) Ao U o S 0.8 0.4 0.5
(=] o1 SO PRSPPSO 1.2 1.2 1.1
Credit OF Charge Card.........cccvviviieieeeee et srenrs 1.3 1.3 1.1
07 1=To ) SO SO PRSPPSO na na na
(O 0T T o1 TS na na na
o =T o U USSR 1.8 1.3 1.3
EIeCtroNiC PAYMENTS.......cviieiie ettt naenae e 15 15 1.3
Online banking bill PAYMENL.........cccoviiiieece s 15 15 1.3
Bank account nUMbBEr PAYMENL..........cccvviviiiieice e na na na
Other Means of PAYMENT.........ccooiv it nre s na na na
Direct deduction from INCOME.........cciviiiiiiiiiecie et na na na
Notes: 1-4, 7, 8, 13.
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Table 9

Discarding of Payment Instruments, by Form of Instrument and Other Means of Payment
Percentage of consumers

2011 2012 2013
PaPEr INSTFUMENTS. .....eevieieiesie ettt et te e era e e e e eeneeseenneas 15 15 1.3
LOF: ) T TSSOSO PRP na na na
CECKS. ..vteitt ettt ettt et e et e s e et e st e e st e e s be e ebe e aesaresbeeebeeabeenre e na na na
Certified ChECK......viiie e na na na
Cash and CheCK SUDSTITULES. ........c.ccvviiriiirieire ettt ere bbb erees na na na
Lo 1= o] (0 L) S PRRSSSSRS 15 15 1.3
TrAVEIEI'S CHECK....ccviiiiic ittt be e b e na na na
CaASNIEI'S CNECK ... .iitieitie ittt ettt ettt sbe e ebe e beebesaeesreens na na na
o 00 T=T ) Ao U o S 0.5 0.4 0.4
(=] o1 SO PRSPPSO 0.8 0.8 0.7
Credit OF Charge Card.........cccvviviieieeeee et srenrs 1.1 1.1 0.9
07 1=To ) SO SO PRSPPSO na na na
(O 0T T o1 TS na na na
o =T o U USSR 1.8 1.3 1.1
EIeCtroNiC PAYMENTS.......cviieiie ettt naenae e 0.9 0.7 0.7
Online banking bill PAYMENL.........cccoviiiieece s 0.9 0.7 0.7
Bank account nUMbBEr PAYMENL..........cccvviviiiieice e na na na
Other Means of PAYMENT.........ccooiv it nre s na na na
Direct deduction from INCOME.........cciviiiiiiiiiecie et na na na
Notes: 1-4, 9, 13.
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Table 10

Current Adoption of Debit, Credit, and Charge Cards, by Instrument Type and Features
Percentage of consumers

2011 2012 2013
DEDIE CAFS......eicviicticte ettt et et s be e s be e sbe e be b e sreeebeeabeeans 1.3 1.3 1.2
REWAITS. ...ttt ettt ettt re e be e s e e be e e be e ebe et e enbestbesbeesbeesbeesreannas na 1.3 1.0
NONPEWATTS. .....cvveieieitieitee ettt e et e et e s be e s be e sbeesbesreesbeesbeesbeeabeenbesteesreens na na na
CONTACTIESS..... vttt ettt be e sbe e sre e e be e ebe e ebe e beerbeeraesreea 1.0 0.9 0.8
Credit cards 0r Charge Cards............ovivveiviiiere s 1.5 1.5 1.3
REWAITS. ... .cveeiteeite ettt ettt be e be s ae s ae e ebe e e beeebe et e e st e staesbeesbeesbeesbeannas 15 15 14
NONFEWATTS. .....cvveiirectieitee ettt ettt et e st e s be e s be e sbeesbesneesbeesbeeebeebeenbesteesraens 14 15 1.3
(8 -0 [ PP 15 15 1.3
REWAITS. ...ttt ettt ettt ettt et e et e st e e be e e st b e e ebee e s baeeebee e sbaeeebeeeees 15 15 14
NONTEWATTS. ... .veiivieeciie ettt ettt st e sare e stb e e sare e sabe e sareestbeesareesrbe s 14 15 1.3
(O0] g1 - (o1 1 [=TT PSR RUPTOTRRRU 0.7 0.9 0.8
GENEIAI PUIPOSE. ...ttt sttt bbbttt bbbt e bbb e 15 15 13
REWATTS. ...ttt et et etb e e s b e e sabe s sareesabe e sareesare s 14 15 14
NONTEWAITS. ... vviivieciie ittt ettt e et e et e e be e s ebeeebe e s ebeesbeesebeesnbeeans 1.3 1.3 1.2
Visa, MasterCard, DISCOVEN ......c.ccivieiiieeiiieiiee st sttt sre st srve e sreeeenas 15 15 1.3
VLT TSSOSO P R PRRROPN na na 1.3
Y Fo T (= (O T o [OOSR na na 1.3
DUSCOVET ... ettt ettt ettt e et be e e be e s beesabe e sbeesabeesnbeesare s na na 1.1
AMEIICAN EXPIESS ..veiiciieieie sttt ettt ettt 0.8 0.9 1.0
Company or Store branded ... 1.4 15 1.4
REWATTS. ...ttt et et etb e e s b e e sabe s sareesabe e sareesare s 1.1 1.2 1.1
NONTEWAITS. .....veiicviectie ettt ettt e et e et e e be e s beesbe e s ebeeebeesebeesnbeeans 1.1 1.2 1.1
(O 3= 1 o PSS 0.7 0.9 0.6
REWAITS. .....c.veiviectie sttt sttt ettt ettt st s be e s be e s beebe s e e sbeeebeeabeenbeenbesteesraens 0.6 0.7 0.5
INONPEWAITS. ... v eve ettt et ste et r e s sbe e beeebe et e e abesrbesbeesbeesbeebesneesaseebeebeenns 0.4 0.3 0.3
American EXPress Charge Cards........c.coviveerereiesinsieseeieeseeseseesiesesesesesseeseens 0.7 0.8 0.6
REWAITS. ...ttt ettt ettt et be e be e te e e s e e sbeeebeebeebeenbestbesreen 0.6 0.6 0.5
NONPEWATTS. ... cuvievrectie ettt ettt e be et esbe e sbe e sbe e sbeetesneesaeeebeenbeenns 0.3 0.2 0.3
Diners Club or other charge Cards............ccocvvvvivieiieerescse e e 0.3 0.5 0.2
REWAITS. ...ttt ettt ettt et be e be e te e e s e e sbeeebeebeebeenbestbesreen 0.1 0.3 0.1
NONPEWATTS. .....cuviceiectie ettt et e et sre e sbe e sbe e sbeeeesneesaeesbeenbeenns 0.2 0.2 0.1
Notes: 1-4, 10.
Survey of Consumer Payment Choice Version of September 2015 ©2008-2015 Federal Reserve Bank of Boston

T-10



2013 Survey of Consumer Payment Choice Standard Errors Tables

Table 11

Current Adoption of Prepaid Cards and Contactless Technologies, by Instrument Type and Features
Percentage of consumers

2011" 2012r 2013

Prepaid CarTS™.......ooo it ettt bttt e b b ne s 2.1 15 1.4
CONEACTIESS. ...ttt 0.6 0.7 0.4
GoVvernMeNt FEIAted.........c.coviiiieiiee e 1.6 1.3 1.0
DIreCt EXPreSS CAIU. ... cueeeeieieerieiterie ettt et bbbt e e 1.0 0.5 0.3
Electronic benefits transfer (EBT) Card.........ccoooeeeviieiinene e 15 1.1 0.8
Public transportation Card..........coceeeeee e 0.9 0.9 0.7
Other federal, state, or local government benefit card..........ccocoooiviiiiicicnen. na 0.5 0.4
EMPIOYEr Felated.........coiiiiieie e 1.1 1.0 0.8
PaYFOIl CAIQ....cveieieiieee e e 0.4 0.5 0.3
INCENTIVE CAN......oiiiiiiiicict e 0.2 0.5 0.3
BENETIT CAIU. ... s 1.1 0.9 0.8
L@ 14 1] SO TSP USSP UTOTPRUTO 2.0 15 1.3
L CANG..c e e e 1.9 1.4 1.2
PRONE CAIG.....eieciiec s 0.9 0.7 0.5
REMITLANCE CANG......cviieieieieeiecee e 0.2 0.3 0.1
REDALE CAG.....c.e ot 0.8 0.8 0.6
LoCation SPECITIC CAIG........oiuiiiiiie e e 0.4 0.5 0.4
Other general PUrPOSE CAN..........eiireiieiieieeie e 1.2 0.9 0.8
Contactless TECANOIOGIES.........oiiiiiieieiee e 1.7 13 1.2
ANY PAYMENE CAN. ...ttt ettt e bbbt see b b nne s 1.2 1.2 1.1
Electronic toll PAYMENT.........cco i 0.8 0.8 0.9
Y/ Lo] o] | [=: Vo] o SOV USRI na na 0.6
KBY TOD ... bbb 0.4 0.4 0.3
MODIIE PRONET ...t s 0.4 0.3 0.3

*In 2011, the prepaid cards question asked respondents about 12 different types of prepaid cards. In 2012 and beyond, the question asked
respondents about one additional type of prepaid card, for a total of 13 categories.

t Adoption means the consumer had and used the instrument in a given year.
Notes: 1-4, 7, 12, 13.
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Table 12

Number of Adopted Accounts and Payment Cards
Mean number per adopter*

2011 2012 2013

DEPOSIE ACCOUNTES. ...ttt sttt se e bbbt e e nbe b b 0.1 0.1 0.0
CRBCKING. ..t et b et e benae 0.0 0.0 0.0
SAVINGS. .+ttt ettt bbbttt b bbbt n et e bbbt b e e e et e be e sae s 0.0 0.0 0.0
Traditional or PasSDOOK. ..ot na na na
MONEY MATKELT.....viiictiiieiciie bbbt na na na

o 00 T=T ) Ao U o S 0.2 0.2 0.1
ALY 7= Vo 0.1 0.0 0.0
ATM card (N0 debit fRATUIE).......cccvvvireeeice e 0.1 0.0 0.0
1< 0T o7 o 0.0 0.0 0.0
Credit cards or Charge Cards..........ccuviviveiereniese s 0.1 0.1 0.1
[T V(o 0.1 0.1 0.1
[N L0 T =T T L 0.1 0.1 0.1
(O ¢=To 1) o7 1 (0 TR 0.1 0.1 0.1
REWATTS. ...ttt ettt e s e e s st e e s s et e e s s sbaeessibbeeeeanes 0.1 0.1 0.1
INONTEWATTS. ...ttt et e e e s b e e e s et b e e e s abe e e e s sbba e e sasban s s sabenas 0.1 0.1 0.1
GENETAl PUIPOSE ©..veveerieriiiesieste e ste e e et e et e st e te st ste e esaeseesbeseestestesneereeneeneeneens 0.1 0.1 0.1
REWAITS. .....vie ittt sttt e s st s b e e srb e s srre e sabe s sareesaeas 0.0 0.1 0.1

[T T =T T 0.1 0.1 0.1
2T g [0 (=T R 0.1 0.1 0.1
REWAITS. .....vie ittt sttt e s st s b e e srb e s srre e sabe s sareesaeas 0.0 0.0 0.0

[T T =T T 0.0 0.1 0.1

(O 0T 0T ST TTURURURURRT 0.0 0.0 0.0
REWATTS. ...ttt e e s e e s s b e e e st ae e s sbeeessibbaeeeanes 0.0 0.0 0.0
INONTEWATTS. ...ttt et e e e s b e e e s et b e e e s abe e e e s sbba e e sasban s s sabenas 0.0 0.0 0.0
Prepaid CArUS. ......eeueeeiieiie ettt bbb bt 0.2 0.1 0.1
GOVEINMENTE TEIATE. .....eiiieeiie ettt e et e e e s sbe e e s s b ba e e eanes 0.0 0.0 0.0
EMPIOYEr FEIALE. .......eieieee e 0.0 0.0 0.0
(O 11 1< ST TSRO 0.3 0.1 0.1

* Bold-face numbers are per adopter of the instrument. The denominator for each of the subcategories is the number of adopters of the
bold-faced instrument.

t The 2011-2013 SCPC surveys did not ask questions about money market accounts, but it is possible that questions about money market
accounts may appear in future surveys.

Notes: 1-4, 7, 10, 13.
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Table 13

Mean Number of Payment Instruments Adopted by Account and Payment Instrument Adopters
Mean number per consumer or adopter

2011 2012 2013
Available number of payment instruments (all CONSUMErS)...........ccccveevevrirvnene. 9 9 9
Total (Al CONSUMETS)....iiiieiieeiieciee ettt e ne e ste e te e ennaenne e 0.1 0.1 0.0
PaPE INSEIUMENTS. ...ttt et bbbt e 0.0 0.0 0.0
Card INSIIUMENTS. ...ttt et sre s 0.0 0.0 0.0
EleCtroniC INSEIUMENTS.....ccueiiiieieie et 0.0 0.0 0.0
Deposit aCCOUNT AUOPLELS. ......cviiiieeiieiieiceieee e 0.0 0.0 0.0
Checking and savings acCcount atOPLErS.........vivviveriereerieeesesee e e nee e e 0.0 0.0 0.0
Checking account adopters, N0 SAVINGS........covieeirriireie e 0.1 0.1 0.1
Savings account adopters, N0 ChECKING........ccvvverieiei e S S S
Paper inStrument @tOPLEIS. .......ccve vt nee e 0.1 0.1 0.0
(08 T 1= To 0] o] (=] £SO USSP 0.1 0.1 0.0
(O 1= Y03 Qo (0] 0] (=] TSR 0.0 0.0 0.0
MONEY Order dOPLENS. ... .ccuiiieieieieeieie ettt 0.1 0.1 0.1
Traveler's CheCK atOPLErS........viiiiiieiecee e 0.2 S S
Payment card adOPLerS.........ooveveeee et 0.1 0.0 0.0
DEDIt AUOPLELS. ...ttt e e 0.0 0.0 0.0
(O3 10 [ - To [o] 0 LT £ OSSPSR 0.0 0.0 0.0
Prepaid AOPLELS. ... ..cueiieiieieeite ettt e bbb 0.1 0.1 0.1
Electronic payment adOPLersS.........cocviiiieieniieiieee e e 0.0 0.0 0.0
Online banking bill payment adOpters.........cocevvrrieiie e 0.0 0.0 0.0
Bank account number payment adOpLers..........ocooeieiieieiene s 0.0 0.0 0.0
Deposit account NONAAOPLELS. ......cvoviiiiiireiceieeeee et 0.1 0.1 0.1
Notes: 1, 3, 4, 6, 7, 13, 15.
Survey of Consumer Payment Choice Version of September 2015 ©2008-2015 Federal Reserve Bank of Boston
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Table 14

Cash and Prepaid Card Holdings
Dollars per consumer, except as noted

Mean Median
2011+ 2012+ 2013 | 2011 2012r 2013
Cash NOIAINGS........coieiie i 29 78 114 5 5 4
O PEISON....c.eiitietieie ettt ettt ettt se e sreenneas 4 8 3 2 2 1
L@ g o] (0] 0T g ST 30 79 118 2 3 3
Excluding large-value holdings™...........cccoovvievieiieiie s 11 16 12 5 5 3
O PBISON. ..ttt ettt st ae e sir e sbeenbe b eas 4 8 3 1 2 2
L@ a0 0] 0T SR 11 14 12 1 3 2
Prepaid card holdings........cccoovviiiiie e 68 20 na 2 3 na
Prepaid card holdings, adopters only..........ccccooviiiiiiiiienc i 133 37 na 7 8 na

* Large value holdings are values greater than the 98th percentile of all observations. Estimates are for the sub-sample of respondents
with total cash holdings of less than or equal to the 98th percentile. Large value holdings cut-offs are approximately $2,711 in 2011,

$3,600 for in 2012, and $4,120 in 2013.

Notes: 1-5, 13.
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Table 15

Cash Holdings, by Adoption of Deposit Accounts and Payment Instruments

Dollars per consumer*t

Adonters Mean Median
P 2011" 2012r 2013 2011r 2012r 2013
Deposit account .........cccceeeienerenicne. 12 15 13 5 5 4
ON PEISON.....vveireieeiesee e e e 4 4 3 2 2 1
ON ProPerty.....ccoceeeeieereeieeieeieeee 11 14 13 2 3 3
ATM or debit card ........cccoocevvrenennne. 12 11 13 4 4 3
ON PEISON.....vveiieieeiesee e e ree e 3 4 4 1 2 2
ON Property.....ccocvveeieeneerieeieeieeene 12 10 13 2 3 2
Creditcard .......cccooeviiiiiiieieeiee 13 20 16 6 7 6
ON PEISON.....vveiieieeiesee e e ree e 3 10 4 2 3 2
ON ProPerty.....cccoeeeereereeieeieeieeene 13 17 16 3 3 4
Prepaid card .........cccocooiveniniinicinins 25 21 16 9 10 6
ON PEISON.....vveiieieeie e se e 10 6 5 4 3 2
ON Property.....ccocveeereereereeieeeieeee 25 20 15 3 4 4
Money order.........c.ccooeveiiiencienee, 19 43 27 12 11 7
ON PEISON.....vveireiieiesee e e ee e 9 31 5 4 5 2
ON Property.....ccoceeeereereeieeieeieeane 15 27 26 3 4 2
Mean Median
Nonadopters
2011" 2012r 2013 2011r 2012r 2013
Deposit account.......c.ccccevvvevverveiinrnnns 30 119 20 5 19 11
ON PEISON......ceiieiiniiisiie e 11 91 10 2 9 3
ON Property....cccecvveerieerieeseernesenannes 26 77 16 2 12 6
ATM or debit card...........ccocevvrernenn. 29 82 31 21 22 17
ON PEISON......ceiieiiniiisiie e 14 43 7 7 7 7
ON Property....cccccvveereerieereerenerenannes 26 72 29 4 10 9
Creditcard........cccoovviveiieiciincieins 21 28 14 6 5 5
ON PEISON.....eeeiieiiiniiisiie e 9 7 5 2 3 2
ON Property....cccceeeevieesieereerenesenannes 19 25 13 1 1 2
Prepaid card..........cccoooevivvievviircnne 19 25 18 11 5 6
ON PEISON......ceiieiiniiisiie e 5 15 4 3 4 3
ON Property....cccccvveevieevieereernerenannns 17 21 18 2 2 2
\Y/ o] g T3V o] o[- o 13 17 14 5 5 5
ON PEISON......ceiieiiniiisiie e 4 4 4 2 2 2
ON Property....cccecvveerieerieeseernesenannes 13 17 13 2 3 4

*"On person" is defined as cash held in the respondent's wallet, purse, and/or pocket. "On property" is defined as cash held elsewhere by

the respondent (in the respondent's home, car, office, etc.) instead of on person.

t Excluding large value holdings. See Table 14 for definition of large value holdings.

Notes: 1-5, 7, 13.
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Table 16

Cash Withdrawals, Total and at Most Frequented Location
Dollars per consumer per location, except as noted*

Total Mean Median
ota 2011 2012 _ 2013 | 2011 _ 2012 _ 2013
Cash withdrawals per montht.........ccovoeiiiiniieee 28 47 54 15 15 13
Amount per withdrawal.............ccooeiiiiniiiiiiiee s 6 6 4 5 6 4
Withdrawals (number per month).........cccccoovevevevv i, 0.2 04 0.4 0.2 0.1 0.1
Most frequented location per month...........c.ccocoiiiieicnns 25 29 45 16 14 7
Amount per withdrawal............cccevvvevieiiininne e 6 6 5 10 9 2
Withdrawals (number per month)...........ccooveiininiicncnenn 0.2 0.2 0.3 0.2 0.2 0.2
All other locations per month..........cccoccveevievineie e, 11 26 15 3 2 2
Amount per withdrawal............ccccociiiiiiiniic 4 5 3 2 2 2
Withdrawals (number per month)..........cccoocvvivvie e iceeinennn, 0.1 0.2 0.1 0.0 0.0 0.1

) Mean Median

At Most Frequented Location, per month

2011 2012 2013 2011 2012 2013
ATIMu s 28 39 27 16 16 7
Amount per withdrawal..............ccooeiiiiniiiiiice e 4 5 4 4 5 3
Withdrawals (number per month)..........ccccoovevevivv i, 0.3 0.3 0.2 0.2 0.2 0.1
BanK teller......c.ooiiiie e 53 51 104 25 49 38
Amount per withdrawal.............cccooeriiniiiiiiic e 15 15 13 10 12 11
Withdrawals (number per month)..........ccccooveveviviviveicvecneenn, 0.2 0.3 0.8 0.1 0.2 0.2
Check cashing StOFe.......ccv e S S S S S S
Amount per withdrawal............cccooeiiiiniiiiice s S S S S S S
Withdrawals (number per month)...........cccooeveveviviveicineennenn, S S S S S S
Retail Or groCery StOre......cooveiveieee e 12 10 39 4 8 7
Amount per withdrawal............ccooeiiiiniiieiiice e 2 2 2 4 3 3
Withdrawals (number per month)..........ccccoeveveveviviveicciecnnenn, 0.4 0.3 0.8 0.3 0.2 0.2
L 0] [0 Y71 ST S 232 482 S 282 194
Amount per withdrawal............ccooeiriiniiieiiee s S 37 34 S 39 20
Withdrawals (number per month)..........cccoovevevivviieiceieeneenn S 11 1.0 S 0.9 0.7
Family or friend........cccooviie i 34 180 79 18 17 15
Amount per withdrawal.............cccooeriiniiiiiiic e 16 8 21 6 8 6
Withdrawals (number per month)..........ccccooevevevviieiccneeninenn, 0.7 2.3 1.3 0.2 0.3 0.1
OtNBI ..t 339 281 803 124 158 175
Amount per withdrawal.............cccooeiiiiniiiiiee e 44 24 40 32 21 22
Withdrawals (number per month)...........cccooeveveviviveicineennenn, 2.0 2.0 3.6 0.7 0.6 1.3

* The amount for each location is the dollar amount of withdrawals at that location only by consumers who named that location as their
most frequent location. Amount withdrawn per month is obtained from the amount per withdrawal times the number of withdrawals,
calculated for each consumer.

t Cash withdrawals per month is the withdrawal-weighted average of typical amounts per withdrawal from the primary and all other
locations.

Notes: 1, 4, 5, 15.
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Table 17

Cash Withdrawal Preferences, by Location and Method
Percentage of consumers

. . Mean
Share of Consumers Making a Cash Withdrawal
2011 2012 2013
MONENIY ... 0.7 0.8 0.8
ANNUAITY. .. 0.4 0.3 0.4
. Mean
Most Frequented Location
2011 2012 2013
ATVt 15 15 14
BanK tIIET.......eiiviecciii ettt 1.2 1.3 1.2
Check €ashing StOre.........c.coveieiese e 0.5 0.6 0.5
Retail Or groCery StOr€........covierieierieie et 0.8 0.9 0.9
0] 0 SRR STS 0.6 0.6 0.5
Family or friend.........cooo i 0.8 0.7 0.7
(0] 121 S ST TS O RR TSP 0.6 0.6 0.5
. Mean
Most Frequent Method, by Location
2011 2012 2013
ATM
DEDIt Card......cvveeviiiiiiece e na 2.0 1.6
ATM CAIG.c.cviiieciicie ettt na 1.6 14
Prepaid Card.........cooveveieeieiise e na 1.4 0.5
Credit card cash adVanCe..........ccceeveieeieeiieeie e ereeas na 0.2 0.5
Other type of Card.........cccvvivieeieice e na 0.7 0.6
Retail store
DEDbit Card........ccoeeiiiiiee e na 2.7 2.3
W @ CHECK . .ccuviiiieecee e na 1.0 1.0
Prepaid Card.........cooiieeieie e e na 0.8 15
Other MEthod.........eoiiiiiec e na 2.4 1.6
Notes: 1-4.
Survey of Consumer Payment Choice Version of September 2015 ©2008-2015 Federal Reserve Bank of Boston
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Table 18

Total Cash Withdrawals, by Adoption of Deposit Accounts and Payment Instrument
Dollars per consumer per location, except as noted*

Mean Median
Adopters, per month

2011 2012 2013 2011 2012 2013

DEPOSIt ACCOUNT......cueiiiiiiitiiierei e 26 32 44 10 17 10
Amount per withdrawal..........cccccoevviviiiininenrere e 4 5 4 4 4 3
Withdrawals (number per month)...........ccoooiiiiiiniinc 0.2 0.3 0.4 0.2 0.1 0.3
ATM 0oF debit Card.........ccooiiiiiiiiiice e 28 34 47 12 16 10
Amount per Withdrawal...........ccccoevviviiiinieerrere e 4 5 4 3 3 3
Withdrawals (number per month).........c.ccocoviiiiiiiincn 0.2 0.3 0.4 0.2 0.1 0.1
Credit Card.......ooo i 20 49 37 13 16 9
Amount per Withdrawal...........ccccoevviviiiinieerrere e 5 4 5 4 5 4
Withdrawals (number per month)...........ccocvviiiiininiiic 0.2 0.4 0.3 0.2 0.3 0.2
Prepaid Card.........ocoo i 63 61 82 32 23 14
Amount per Withdrawal...........cccoevviviiienieerree e 14 7 6 7 7 5
Withdrawals (number per month).........c.ccoovviiiiiniiinc 0.5 0.5 0.6 0.3 0.1 0.1
MONBY OFAEN ..ot e 80 177 205 35 56 35
Amount per Withdrawal...........ccccoevviviiiinieerrere e 12 12 10 10 9 6
Withdrawals (number per month)...........ccocoviiiiniiiinc 0.6 15 1.6 0.1 0.5 0.3

Mean Median
Nonadopters, per month

2011 2012 2013 2011 2012 2013

DEPOSIt ACCOUNT.......cuiiiiiiiieirie it 124 442 438 116 165 119
Amount per withdrawal..........cccccoovviviiiiiierrere e 52 43 27 37 27 24
Withdrawals (number per month).........c.ccocoviiiiiiniicic 1.1 3.2 2.6 0.6 0.8 0.6
ATM or debit Card..........coovviiiiiiic e 65 213 229 50 51 56
Amount per Withdrawal...........cccoeeviviiiineerrereeeee e, 25 22 17 11 25 15
Withdrawals (number per month).........c.ccocooiiininiinc 0.7 1.6 1.4 0.4 0.5 0.3
Credit Card........coeiiiiiiees s 76 109 160 38 55 44
Amount per Withdrawal...........ccccoevviviiiinieerrere e 17 18 10 9 10 5
Withdrawals (number per month).........c.ccocoviiiiiiiiienc 0.6 1.0 1.2 0.1 0.1 0.1
Prepaid Card.........ocoo i 56 74 71 19 25 13
Amount per Withdrawal...........ccccoovviviiiinineriere e 16 9 6 7 7 4
Withdrawals (number per month).........c.ccocoviieiiniiiiencn 0.5 0.6 0.6 0.3 0.3 0.2
MONBY OFAEN ..ottt 27 34 42 12 16 9
Amount per withdrawal..........cccccoovviviiiiiierrere e 7 7 5 5 5 4
Withdrawals (number per month).........c.ccoovviiiiiniiinc 0.2 0.2 0.3 0.2 0.3 0.2

* Amount withdrawn per month is obtained from the amount per withdrawal times the number of withdrawals, calculated for each
consumer.

Notes: 1-5, 7.
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Table 19

Share of Consumers or Adopters Using Accounts and Technologies
Percentage of consumers or adopters

Percentage of consumers 2011 2012 2013

NONDbaNK PaYMENT ACCOUNTS.......ciuiiiiiiie ettt et e e 1.4 1.6 1.3
Online PaymMeNt SEIVICE PrOVIAEI........ccuveieeieieesee e e se e see e steeste e ae e e st e steeseeeneeaneennes 1.3 15 1.3
Prepaid €ard relOating..........coooeiiiiieii e bt 1.1 1.0 na
Dollar amount per reloading, reloaders ONMY.........cccceoieiieieniene e 24.9 44.6 na
Number of reloads per month, reloaders Only.............ccociiiiiiiniiici e 0.1 0.2 na
Deposit account access teCHNOIOGIES. ........vviviiiiirerieri e 1.2 1.3 1.0
Bank BranCh VISIT ..o b 1.4 15 1.2
ATV bbbt E bt R b e Rt b e Rt bt E e bt be b et et et e b e 14 15 1.3
Telephone DANKING. ..ottt e sne s 1.3 1.3 1.2
L@ 0] [T 1= o= 01T o USSR 15 15 1.3
USING @ COMPULET OF [PTOP. ... eeeerte ittt ettt e b sne s 15 15 1.3
USING @ MODIIE PRONE.... .ot sre e enes 11 1.3 1.2
Using other internet CONNECLE UEVICE. .........coviiueiiriieieeeeeee et e 1.1 1.3 na
Online banking, using a Mobile BaNKiNG @PP......cocvvierrierieriee e ens na na 1.2
MODBITE DANKING.....eeeieee e e bbb se b 1.4 1.4 1.3
Percentage of adopters 2011 2012 2013

NONDbaNK PaYMENT ACCOUNTS.......ciuiiiiiiiie ettt sb e bbbt 1.7 1.9 1.6
Online payment SEIVICE PrOVITEI.........coiiiiiiiie et 1.7 1.9 1.6
Prepaid €ard relOatding..........cooe i b na na na
Dollar amount per reloading, reloaders ONMY.........c.cocvevieiieienie e na na na
Number of reloads per month, reloaders Only.............cocii i na na na
Deposit account access teCHNOIOGIES. ........vviviiiiireseee e 0.7 0.8 0.6
BanK BranCh VISITX........c.oiiiiee e b 1.3 1.4 1.1
ATV et bbbt R bRt b e e bt bt b e b et ebe et ebe et e b e 1.1 1.3 1.3
Telephone DANKING. ..ot bbbttt e sae e 1.4 1.3 1.3
L@ 0] [T 1= o= 01T o USSR 14 1.3 1.2
USING @ COMPULET OF [PTOP. ... veeereeitieieeie ettt sttt e e e b b sne s 1.4 1.4 1.3

L0 L [0 W 0] o1 3N o g0 S 11 1.3 1.2
Using other internet CONNECLE UEVICE. .........coviiuiiiiiiiicneeeee e e 1.2 1.4 na
Online banking, using a Mobile BaNKING @PP......cooeivriierieriee e eneeens na na 1.3
MODBITE DANKING.....ee e et b e 1.4 15 1.4

* Bank branch visit is defined as visiting a bank and interacting with a teller or other bank employee. It does not include visiting an ATM
located at a bank branch.

Notes: 1-4, 14.
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Table 20

Checking Account Balances, in a Given Year
Percentage of consumers, except where noted

2011 2012 2013

Method of checking bank account DalancCe............cccooviieiieiie i na na 0.9
AT IV ettt b bbb h bbb e Rt oAt E e AR e eRe e eRe e bt e bt en b e eh b et e e nteenrean na na 14
BaNK WEDSITE. ... e na na 1.3
Bank MODIIE @PP...c.ee e bbb e sa s na na 1.3
BaANK TRIIET ... e na na 14
WOICE CAlL...e et bbbttt et bbbttt n e n s na na 1.1
Paper DANK STAIEMENL. ... .. iiiieie et e e see e sne e sreenteenteeneesreenreenrees na na 14
(@] 11 OO OSSOSO na na 0.4

Method of checking bank account balance, percentage of bank account adopters................ na na 0.3
N I 1 PP OP PRSP na na 15
BaNK WEDSITE. ...ttt bbbt ne b b ae s na na 1.2
BanK MODIIE @PP...ceieieeeee et nn e nrae s na na 14
BaANK TEIIRT ... bbb bbbt na na 1.4
WOICE CAILL...ie e bbb et na na 1.2
Paper DANK SLALEIMENT..........coiiie i e bbbt na na 15
L0 ] 1 1< ST TSP TP TP PP OR PR na na 0.4

Mean number of times consumers check their account balance, per month
BANK GCCOUNL. ...ttt bbbttt et b et sb e et et b et e et sbe b na na 4.2
CrEAIT CANG. ...ev et bbbttt re b b r et b e e e e nnenn e na na 0.4
PrEP@aIT CAN......eiieeieieiieeee ettt bttt s et b e bbb bt ne e b e b e na na 1.7

Median number of times consumers check their account balance, per month

LS5 T 0] Q=TT 10 | SR na na 1.0
(O =0 [ o7 1 (o IR TR na na 0.2
(=] = YT o= Vo SRRSO na na 0.2

Notes: 1-4.
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Table 21

Mobile Banking and Mobile Payments
Percentage of consumers, except as noted

Banking 2011 2012 2013
Current adoption and use of mobile banking............ccocooiiiiiiniiicee, 1.4 15 1.4
Mobile banking app iNStAHEd............coieiieeieece e 11 1.3 1.3
Check balance or recent transactions with mobile phone............ccccooiiiiiiincne. 1.3 1.4 1.3
Bill pay With mobile PhONE........cooieece e s 11 11 1.2
Receive a text message alert from your bank.............cccoooiiinniiiiceee, 1.1 1.2 1.1
Transfer money between two accounts with mobile phone..............cccoocvvieiveinnee, 1.0 1.2 1.2
Take a photo of a check t0 dePOSIt it........coviieiiriiii e na na 0.9
Send a text Message to YOUr DANK..........ccuvveiieiieeieerie s na na 0.6
Historical adoption of mobile banking...........c.ccooiiiiiiii e 15 15 1.4
Mobile banking app iNStAHEd............ooieieeieecr e s 1.2 14 na
Check balance or recent transactions with mobile phone............ccccooeiiiiinncne. 15 1.6 1.3
Bill pay With mobile PhONE........c.ooieece s 14 14 1.2
Receive a text message alert from your bank.............cccoooeiiiinniiiiceen, 1.2 1.4 1.2
Transfer money between two accounts with mobile phone.............ccccoovviiiveinnee, 1.2 14 1.2
Take a photo of a check t0 dePOSIt it........coeiiriiiiii e na na 1.0
Send a text Message to YOUN DANK..........ccvvieiieiiee et nee s na na 0.7
Discard rate of mobile banking............ccoooiiiiiii 0.6 0.8 0.1
Mobile banking app iNStAHEd............coieieeieece e s 0.3 0.5 na
Check balance or recent transactions with mobile phone............ccccooiiiiiiincne. 0.7 0.8 0.5
Bill pay With mobile PhONE........cooieece e s 0.7 0.8 0.5
Receive a text message alert from your bank.............cccocviiiiniiiicen, 0.4 0.7 0.4
Transfer money between two accounts with mobile phone.............cccoovvieiveinnen, 0.2 0.5 04
Take a photo of a check t0 dePOSIt it........ccviiriiriiii i na na 0.2
Send a text Message to YOUr DANK..........ccvvieiieiee e na na 0.2
Payments 2011 2012 2013
Use of mobile payments on an annual basis..........cccccovvivviieienr e 11 1.2 1.3
TEXUSIMS ..ottt bttt e 0.5 0.6 0.9
CONEACTIESS. ...t bbb r bbbt 0.4 0.3 0.3
SCANNEA 8 DAICOUE. ......ei i 0.6 0.4 0.7
Used your mobile phone's Web DIrOWSET..........coceviveiviie i 0.8 1.0 11
Used @ MODITE @PP...cveieiieiieee s 0.7 0.8 0.7
Swiped card in device attached to mobile Phone.........c.ccovvveevieeice i na 0.8 11
Made an iN-apP PUICNASE. ......cciiiiieiiiee e e na na 0.8
Use of mobile payments on an annual basis (percentage of USers)..........cccccveu.n. 0.0 0.0 0.0
TEXUSIMS .. ettt et 3.5 29 2.1
CONEACTIESS. ...t bbbt b et 3.3 1.8 0.9
SCANNEA 8 DAICOUE. ......ee i e 4.5 24 1.7
Used your mobile phone's Web DIrOWSET..........coceviveiviie i 4.8 3.2 2.2
Used @ MODITE @PP...cveieiieiieee s 4.7 35 1.8
Swiped card in device attached to mobile Phone.........c.ccovvveevieeice i na 35 2.2
Made an iN-apP PUICNASE. ......cciiiiieiiiiee et e na na 2.0
Notes: 1-4, 11.
Survey of Consumer Payment Choice Version of September 2015 ©2008-2015 Federal Reserve Bank of Boston
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Table 22

Share of Consumers Using Payment Instruments, by Type of Asset or Liability
Percentage of consumers

Monthly Annual
2011r 2012 2013 2011 2012 2013
AASSEES. ..ottt e 0.8 0.8 0.8 0.8 0.8 0.7
MONEY (ML)™ ..o 0.8 0.8 0.8 0.8 0.8 0.8
(OF: S o I (o1 U1 =10 103 RS 1.1 1.1 1.1 1.0 1.1 1.0
Traveler's ChecK.......ccoovveiiiieiiciee e, na na na 0.4 0.3 0.3
Demand deposit accounts, CONSUMET..........c.ccverveneene. 1.2 1.3 1.1 1.2 1.3 1.1
ChECKS....vvicticcte et 15 15 1.3 15 15 1.3
Certified. ..o na na na na 0.6 0.6
Debit Card.........covevieiiiiieie e 14 15 1.3 14 15 1.3
Online banking bill payment..........ccccccocevvvivvvnnnnn. 1.4 1.4 1.3 1.4 14 1.3
Bank account number payment............ccocoeveriennenn. 15 1.5 1.4 1.5 15 1.3
Other deposit accounts, bank...........cccccevvvevenivinnnnns na na na na 0.8 0.8
Cashier's CheCK.........occvviie i na na na na 0.8 0.8
UNKNOWN @SSEL TYPE....cveiiieiieieie e 14 14 12 14 14 1.3
Direct deduction from iNCOME...........ccoveeeveeviveecrneenne 1.1 1.0 1.0 1.2 1.0 1.0
MONEY OFAET........eeiieeieieieiee e e 0.9 11 0.7 11 11 0.8
Prepaid......ccccovierieiiesieese e 0.8 0.9 0.7 1.0 11 0.9
Liabilities. .cvec e 15 15 14 15 1.6 1.3
Credit or charge card.........c.ccooeveieieninieiee e 15 15 14 15 1.6 1.3
Text/SMS mobile payment..........ccocooovriiiiiiincinncen, na na na 0.5 0.6 0.9
* For M1 official definition, see Federal Reserve Statistical Release H.6.
Notes: 1-4, 7.
Survey of Consumer Payment Choice Version of September 2015 ©2008-2015 Federal Reserve Bank of Boston
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Table 23a

Share of Consumers Using Payment Instruments and Other Means of Payment
Percentage of consumers

Monthly Annual
2011 2012 2013 2011r 2012 2013
Paper iNSLrUMEeNtS. ..o 0.9 1.0 0.9 0.8 0.9 0.9
CaSN. 11 11 11 1.0 11 1.0
ChECK. e 15 15 1.3 15 15 1.3
Certified ChecK.......coovvveiii na na na na 0.6 0.6
MONEY OFAEN ...t 0.9 11 0.7 11 11 0.8
Traveler's ChECK........coviveeiiie e na na na 0.4 0.3 0.3
Cashier's CheCK.........coiiiiiie et na na na na 0.8 0.8
Payment Cards.........ocooiveriiieiene e 1.8 1.3 1.0 1.8 1.3 1.0
DEDIL....ceeieiee e 14 15 1.3 14 1.5 1.3
Credit or charge card.........c.ccooeieneieninenee e 15 15 14 15 1.6 1.3
=] - [ S 11 0.9 0.7 14 11 0.9
Electronic payments..........cccovevvereernnie e see e e 15 15 1.3 14 15 1.3
Online banking bill payment...........ccocooiiiiiinencnn 1.4 1.4 1.3 1.4 14 1.3
Bank account number payment..........cccocvevvecenienennen. 15 15 14 15 15 1.3
Unknown/unspecified instrument............cccccocoooenencne. na na na 1.1 1.2 1.3
MOobile PAYMENLS.......cccovieieerie e na na na 1.1 1.2 1.3
TEXSMS...oei s na na na 0.5 0.6 0.9
CONLACEIESS. ... na na na 0.4 0.3 0.3
Scanned a barcode.........cocooeiiiiniiieniiieee na na na 0.6 0.4 0.7
Used your mobile phone's web browser..................... na na na 0.8 1.0 1.1
Used a mobile app......cocovereieniiiiiniee e na na na 0.7 0.8 0.7
Swiped card in device attached to mobile phone....... na na na na 0.8 1.1
Made an in-app PUrChase.........cccoeveieninenieieieee na na na na na 0.8
Other means of payment.........cccovevevevivviieneeneese e 11 1.0 1.0 1.2 1.0 1.0
Direct deduction from iNCOME.........ccooivereiiiieniieins 1.1 1.0 1.0 1.2 1.0 1.0
Notes: 1-4.
Survey of Consumer Payment Choice Version of September 2015 ©2008-2015 Federal Reserve Bank of Boston
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Table 23b

Share of Adopters Using Payment Instruments and Other Means of Payment
Percentage of adopterst

Monthly Annual
2011 2012 2013 2011r 2012r 2013
Paper iNSErUMEeNtS. ..o 0.8 1.0 0.9 0.8 0.9 0.9
CaSN. 1.0 11 11 1.0 11 1.0
ChECK. e 1.3 1.4 13 1.2 1.2 1.1
Certified ChecK.......coovvveiiii na na na na na na
MONEY OFAEN ...t 3.3 3.8 2.8 3.3 3.6 2.8
Traveler's CECK.........cuiviieriie e na na na na na na
Cashier's CheCK.........cuiiiiiie e na na na na na na
Payment Cards.........ooooiveniieiene e 14 1.2 0.9 14 12 0.8
DEDIL. ... 11 14 11 1.0 1.3 1.0
Credit or charge card.........c.cccoeveneieiiieneee e 1.4 15 13 1.3 14 1.2
Prepaid......ccccoveieiiie e 2.1 1.7 14 2.5 1.9 1.6
Electronic payments..........cccovvevvereervniesee e e e 1.0 1.2 11 0.8 11 0.9
Online banking bill payment...........ccocooiiiiiincicnn 1.7 1.9 1.7 1.7 1.9 1.7
Bank account number payment™...........ccoocvveenivenneninns 11 1.2 1.0 0.0 0.0 0.0
Unknown/unspecified instrument
MOobile PAYMENLS.......cccovieieerie e na na na 0.0 0.0 0.0
TEXSMS...oei s na na na 3.5 2.9 2.1
CONLACEIESS. ... na na na 3.3 1.8 0.9
Scanned a barcode.........cocooeiiiiniiieniiieee na na na 4.5 2.4 1.7
Used your mobile phone's web browser..................... na na na 4.8 3.2 2.2
Used a mobile app......cocovereieninieiinenee e na na na 4.7 35 1.8
Swiped card in device attached to mobile phone....... na na na na 35 2.2
Made an in-app PUrChase.........cccoevereninienieiieieee na na na na na 2.0
Other means of payment
Direct deduction from inCome™*..........ccccevvvvierenenenn 1.7 15 11 0.0 0.0 0.0

* Estimates are 100 percent whenever adoption is defined solely as annual incidence of use.
t Each payment instrument uses adopters of that particular payment instrument as the denominator. For example, in 2013, 1.1 percent of
cash adopters use cash in a typical month.

Notes: 1-4, 7, 13.

Survey of Consumer Payment Choice Version of September 2015 ©2008-2015 Federal Reserve Bank of Boston
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Table 24

Share of Consumers Making a Transaction, by Type of Transaction
Percentage of consumers

Monthly Annual

2011- 2012 2013 2011 2012 2013

ANY tranSaCTION........coiiiiiieie e 0.8 0.8 0.7 0.8 0.8 0.7

ONliNg OF EIECIIONIC .oovvvieecie e 1.2 1.3 11 1.2 1.2 11

By mail, in person, or by phone ..o 0.8 0.9 0.8 0.8 0.9 0.8

Bill PAYMENTS. .. .ot 0.9 1.0 0.9 0.9 0.9 0.9

AULOMALIC. ..o e e 15 15 14 15 15 14

Direct deduction from inCOME...........cccoeeeeveiieeeiie e, 1.1 1.0 1.0 1.2 1.0 1.0

ONIINE....ii i 14 15 1.3 14 15 1.3

By mail, in person, or by phone..........cccccooviiiieiiiieic 1.2 13 1.2 11 1.2 1.1

NONDIll PAYMENTS.......oiiiiii e 0.9 0.9 0.8 0.9 0.9 0.8

ONliNe OF EIECIIONIC......ievieeeee e 15 15 14 15 15 1.3

By mail, in person, or by phone..........ccccceoeiniiieiiiieic 0.9 1.0 0.8 0.9 1.0 0.8

Retail goOUS........ooveiieciee e 1.0 1.2 0.9 1.0 1.2 0.9

SBIVICES. . ctee it cctee ettt ettt tee ettt e et et et ees 1.0 1.2 1.1 0.9 1.2 1.0

Person to person 15 15 14 14 14 1.3

ONling Or ElECIIONIC......ccveii e 1.0 11 1.0 11 1.3 11

By mail, in person, or by phone..........ccccovviieiiiencnn 15 15 1.3 1.4 1.4 1.4

Notes: 1-4.

Survey of Consumer Payment Choice Version of September 2015 ©2008-2015 Federal Reserve Bank of Boston
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Table 25

Share of Consumers Using Payment Instrument, by Type of Transaction

Percentage of consumers

Nonbill payments

Bill Payments
Monthly Online Not online*

2011 2012 2013 | 2011 2012 2013 | 2011 2012 2013

Paper instruments............ccocoevveneeicneennn. 1.3 14 1.3 11 1.2 1.0 1.0 11 1.0
Cash. .o 14 14 1.3 na na na 1.1 1.2 1.1
ChECK.c.i ittt 1.5 15 1.4 0.9 1.1 1.0 1.4 1.4 1.3
MONEY OFdEr......ccvveierieiee e 0.9 0.9 0.7 0.6 0.8 0.4 0.6 0.7 0.5
Traveler's ChecK........oooveviiiiencicie, na na na na na na na na na
Payment cards.........cocooeveninenininieie e 21 15 1.3 2.0 15 1.3 1.9 14 1.2
DEDIt...oiviei 1.5 15 1.3 1.2 1.3 1.1 15 15 1.4
Credit or charge card.........c.ccoceeveiienennn 1.4 1.4 1.3 1.2 1.1 1.1 1.4 15 1.4
Prepaid.......cocovveiineneineecsee e 0.8 0.7 0.5 0.5 0.7 0.5 11 0.8 0.7
Electronic payments..........ccccoevvevveiinnnnns 15 15 1.3 11 11 1.0 0.9 0.9 0.9
Online banking bill payment.................... 1.3 1.4 1.3 na na na 0.7 0.7 0.6
Bank account number payment................ 15 15 14 11 11 1.0 0.6 0.8 0.7
Other means of payment..............cccccoenn. 11 1.0 1.0 na na na na na na
Direct deduction from income.................. 1.1 1.0 1.0 na na na na na na

Nonbill payments
Bill Payments
Annual Online Not online

2011 2012 2013 | 2011 2012 2013 | 2011 2012 2013

Paper inStruments............ccoccoovvvnveicnennn. 1.2 1.3 1.2 1.2 1.3 11 1.0 11 1.0
Cash. .o 1.5 15 1.3 na na na 1.1 11 1.0
ChECK.c.c ittt 1.5 15 1.3 1.1 1.2 1.1 15 1.5 1.3
MONEY OFdEr.....c..evveierieierceeeeie e e 1.0 1.0 0.8 0.7 0.8 0.5 0.7 0.8 0.6
Traveler's ChecK.........ocoveiveieiencieiee, na na na na na na na na na
Payment cards.........cocoooevenenenininiciene 2.0 14 1.3 21 15 14 1.9 14 1.1
DEDIt...oiicie 1.5 15 1.3 1.3 14 1.2 15 15 1.3
Credit or charge card.........c.ccooeeeveiiniennn 1.4 15 1.3 1.3 1.4 13 1.5 15 1.4
Prepaid.......cccoovveiiniiiiee e 0.9 0.8 0.6 0.7 0.8 0.6 1.3 1.0 0.8
Electronic payments...........cccoceeevvrvinnnnns 1.4 1.5 1.3 1.3 1.2 1.2 1.0 1.1 1.0
Online banking bill payment.................... 1.4 1.4 1.3 na na na 0.8 0.8 0.7
Bank account number payment................ 15 1.5 1.4 1.3 1.2 1.2 0.7 1.0 0.9
Other means of payment.............ccccceevenene 1.2 1.0 1.0 na na na na na na
Direct deduction from income.................. 1.2 1.0 1.0 na na na na na na

* Not online refers to retail goods payments, payments for services, and person-to-person payments.

Notes: 1-4.

Survey of Consumer Payment Choice
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Table 26

Share of Consumers Using Payment Instrument, by Type of Bill Payment
Percentage of consumers

Automatic Online By mail or in person
Monthly
2011 2012 2013 | 2011 2012 2013 | 2011 2012 2013
ANy INStrUMeNt..........coooveniieniceee e 15 15 1.4 14 15 1.3 1.2 1.3 1.2
Paper instruments............ccoocoovveericicnennn. na na na na na na 1.3 14 1.3
Cash. .o na na na na na na 14 14 1.3
ChECK....vi i na na na na na na 15 15 1.4
MONEY OFdEr......ccvveierieiee e na na na na na na 0.9 0.9 0.7
Traveler's checK........ccocoovvviiiiciiniecien, na na na na na na na na na
Payment cards.........cocooeveninenininieie e 14 14 1.3 15 15 1.3 2.0 15 1.3
DEDIt....coviiiie e 1.2 1.2 1.1 1.4 1.4 1.2 14 1.2 1.1
Credit or charge card.........c.ccooevveiniennn 1.1 1.2 11 1.1 1.2 1.1 1.1 1.1 1.1
Prepaid......ccccoevviieeieiiese e na na na na na na 0.8 0.7 0.5
Electronic payments..........ccccoevvevveiinnnnns 14 15 1.3 15 15 14 na na na
Online banking bill payment.................... 1.1 1.1 11 1.3 1.3 1.2 na na na
Bank account number payment................ 14 1.3 1.3 14 14 1.3 na na na
Other means of payment..............cccccoenn. 11 1.0 1.0 na na na na na na
Direct deduction from income.................. 11 1.0 1.0 na na na na na na
Automatic Online By mail or in person
Annual

2011 2012 2013 | 2011 2012 2013 | 2011 2012 2013
ANy INStrUMeNt..........coooveiieniceee e 15 15 1.4 14 15 1.3 1.1 1.2 1.1
Paper instruments............ccocoevvenieicnennn. na na na na na na 1.2 1.3 1.2
Cash. .o na na na na na na 15 15 1.3
ChECK....vi i na na na na na na 15 15 1.3
MONEY OFdEr......ccvveierieiee e na na na na na na 1.0 1.0 0.8
Traveler's checK........ccocoovviiiiciiniecien, na na na na na na na na na
Payment cards.........cocooeveninenininieie e 14 14 1.3 15 15 14 2.1 15 1.3
DEDIt. ..o 1.2 1.2 1.1 1.4 1.4 1.3 14 13 1.2
Credit or charge card...........ccoceeveiniennn 1.2 1.2 1.2 1.2 1.2 1.2 1.2 1.2 1.2
Prepaid......ccccoevviieeieiiese e na na na na na na 0.9 0.8 0.6
Electronic payments..........cccooevvevveiinnnnns 14 15 1.3 15 15 14 na na na
Online banking bill payment.................... 1.1 1.1 11 1.3 1.3 1.2 na na na
Bank account number payment................ 14 14 1.3 14 14 1.3 na na na
Other means of payment..............cccccoevn. 1.2 1.0 1.0 na na na na na na
Direct deduction from income.................. 1.2 1.0 1.0 na na na na na na

Notes: 1-4.
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T-27



2013 Survey of Consumer Payment Choice Standard Errors Tables

Table 27

Share of Consumers Using Payment Instrument, by Type of Nonbill, In-Person Transactions
Percentage of consumers

Monthl Retail Services and other Person to person
y 2011 2012 2013 | 2011 2012 2013 | 2011 2012 2013
ANy INStrUMeNt..........coooveiieniceee e 1.0 1.2 0.9 1.0 1.2 11 1.5 15 1.4
Paper instruments............ccocoeeveiicicniennn. 1.3 14 1.2 1.3 14 1.3 1.5 15 1.3
Cash. .o 1.3 14 1.3 1.4 1.5 1.3 14 15 1.3
CheCK. .o 1.2 1.2 11 1.2 1.2 1.1 1.0 1.0 1.0
MONEY OFder......ccvveierie e 0.5 0.6 0.3 0.5 0.6 0.4 0.5 0.5 0.3
Traveler's ChecK.......ooovveviieiencieie, na na na na na na na na na
Payment cards.........cccooevenirenininiciene 2.0 15 1.2 21 15 1.3 0.8 0.9 0.7
DEDIt. ..ot 1.5 15 1.4 15 1.5 1.3 0.8 0.8 0.6
Credit or charge card...........ccoceeveiniennn 1.4 15 1.3 1.4 1.4 13 0.5 0.5 0.6
Prepaid......ccccoevviveeieeiieseese e 11 0.8 0.6 0.8 0.7 0.5 na na na
Electronic payments..........cccooevvevveiinnnnns na na na na na na 0.9 0.9 0.9
Online banking bill payment.................... na na na na na na 0.7 0.7 0.6
Bank account number payment................ na na na na na na 0.6 0.8 0.7
Other means of payment..............cccccoevn. na na na na na na na na na
Direct deduction from income.................. na na na na na na na na na
Annual Retail Services and other Person to person
2011+ 2012 2013 | 2011 2012 2013 | 2011 2012 2013
ANy iNStFUMENt........cccevivevreie e 1.0 1.2 0.9 0.9 1.2 1.0 1.4 14 1.3
Paper instruments..........cccccevveevninieenen, 1.3 1.3 1.2 1.3 14 1.2 1.4 14 1.4
Cash. ..o 1.3 1.4 1.2 1.3 1.4 13 1.5 15 1.3
CheCK. ..o 1.3 14 1.2 1.3 1.4 1.2 1.3 13 1.2
MONEY OFdEr........coviiiiiiieiiieie e 0.7 0.6 04 0.6 0.7 0.5 0.5 0.6 0.4
Traveler's ChecK.......c.ccovevveiciencneiee, na na na na na na na na na
Payment cards...........ccoevevviveiieiinennennns 2.0 14 1.2 2.0 15 1.3 0.9 1.0 0.9
DEDIt....ceeiiiie e 15 15 1.4 15 15 14 0.8 1.0 0.7
Credit or charge card..........ccooevevvevvrennnne 15 15 14 14 15 1.3 0.6 0.6 0.7
Prepaid.......cccoooviiiiiiiiiieee e 1.2 0.9 0.7 0.9 0.8 0.6 na na na
Electronic payments...........cccoceeeveniiennns na na na na na na 1.0 1.1 1.0
Online banking bill payment.................... na na na na na na 0.8 0.8 0.7
Bank account number payment................ na na na na na na 0.7 1.0 0.9
Other means of payment.............cccceeeeene na na na na na na na na na
Direct deduction from income.................. na na na na na na na na na
Notes: 1-4.
Survey of Consumer Payment Choice Version of September 2015 ©2008-2015 Federal Reserve Bank of Boston
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Table 28a

Number of Consumer Payments in a Typical Month, by Type of Asset or Liability
Number per consumer

Mean Growth rate (%)
2011r 2012 2013 11-12 12-13
Total PAYMENTS. ...ceiiiieiiee e 1.7 1.6 1.6 — —
AASSEES. ..ttt 15 14 13 — —
MONBY (ML) ...t e 15 1.3 1.3 — —
(08 ] I (o1 =1 0103 ) SR 0.8 0.7 0.7 — —
Traveler's ChECK. ........uiiiiiee e na na na — —
Demand deposit acCouNnts, CONSUMET ..........ccovviververeerineienenns 1.1 1.0 1.0 — —
CNBCKS. .. 0.3 0.3 0.3 — —
Certified......ocvieeieiee e na na na — —
DEDIt Card.......coviiiiieieiee e 0.9 0.8 0.8 — —
Online banking bill payment............ccoocvovvviivienirene e, 0.2 0.2 0.2 — —
Bank account number payment.............cocoovieiiiiniine e 0.1 0.1 0.1 — —
Other deposit ACCOUNTS.........cviveieereereerr e s et sree e na na na — —
CaShier's CRECK.........coivreiiircire e na na na — —
Other (unknown/unspecified).........cccoeviiiiiniieice 0.1 0.1 0.1 — —
Direct deduction from iNCOME..........cceieriiirieiinieice e 0.1 0.1 0.1 — —
MONBY OFAET.....c.eiiiiiieiti ettt 0.1 0.1 0.0 — —
Lo =] - 1L R 0.1 0.1 0.1 — —
Prepaid, per adoptert........cocooiiiiiiiiee e 0.2 0.2 0.2 — —
LIaDIITIES. ... 0.6 0.7 0.7 — —
Credit Or Charge Card........oooevveviee e 0.6 0.7 0.7 — —
Text/SMS mobile payment..........coceoeeiiniiee e na na na — —
* For official definition of M1, see Federal Reserve Statistical Release H.6.
t Estimates are calculated using only adopters of a payment instrument, not all consumers.
Notes: 1-4, 13.
Survey of Consumer Payment Choice Version of September 2015 ©2008-2015 Federal Reserve Bank of Boston
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Table 28b

Percentage Share of Consumer Payments in a Typical Month, by Type of Asset or Liability
Percentage per consumer

Share (%) Change
2011 2012 2013 11-12 12-13
Total PAYMENTS. ..o — — — — —
AASSBLS. ..ot — — — — —
MONBY (ML) ...t e — — — — —
(O8] I (o1 =1 0103 ) TSR — — — — —
Traveler's ChECK. ........uie i — — — — —
Demand deposit acCouNnts, CONSUMET ..........ccoveivereereerieeiennens — — — — —
CNBCKS. . — — — — —
Certified.......ocvreiieee e — — — — —
DEDIt Card.......coviiiiieieiee e — — — — —
Online banking bill payment............ccoocvovvvvivieninene e, — — — — —
Bank account number payment.............cocooviiiiiniins i — — — — —
Other deposit ACCOUNTS.........evveieereerererer e see e se e e sree e — — — — —
CaShier's CRECK.........cuvieieiesere e — — — — —
Other (unknown/unSPecified).........cccevveievierie i — — — — —
Direct deduction from iNCOME...........ccceiiiiniiiiiiiiice e — — — — —
1Y 0T g3V (o [T — — — — —
Prepaid....c..coeeiiie et — — — — —
Prepaid, per adoptert ... — — — — —
LIaDIITIES. ... — — — — —
Credit Or Charge Card........oooovveviee s — — — — —
Text/SMS mobile payment..........coceoeriiniieeee e — — — — —

* For official definition of M1, see Federal Reserve Statistical Release H.6.
t Estimates are calculated using only adopters of a payment instrument, not all consumers.
Notes: 1-4, 13.
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Table 29
Consumer Payments in a Typical Month, by Payment Instrument

Mean Growth rate (%)
Number per consumer
2011r 2012 2013 11-12 12-13
Total PAYMENTS. ...ceiiiieiiee e 1.7 1.6 1.6 — —
Paper INSTFUMENTS........c.ooiiiiierceeee e 0.9 0.8 0.8 — —
CaSN. e 0.8 0.7 0.7 — —
CRBCK. s 0.3 0.3 0.3 — —
Y oY ] (o L] R 0.1 0.1 0.0 — —
TraVeler's CRECK........oeiicieee e na na na — —
PaymeNnt Cards.........cooiiiiiiiiice s 1.1 11 1.1 — —
DDIL. ..o s 0.9 0.8 0.8 — —
Credit Or Charge Card.........ocooeiiieiice e 0.6 0.7 0.7 — —
e =] = [ OSSPSR 0.1 0.1 0.1 — —
Prepaid, per adOpter®...... ..o 0.2 0.2 0.2 — —
EleCtroniC PaymMeNts..........cooiiiiieniieiieee e e 0.2 0.3 0.2 — —
Online banking bill paymMeNt...........c.cccvevvivieriierieee e 0.2 0.2 0.2 — —
Bank account number payment............ccccooeieiiiinininnee e 0.1 0.1 0.1 — —
Other means of PAYMENT...........coci it 0.1 0.1 0.1 — —
Direct deduction from iNCOME...........cccoviiiriiinieiieeee s 0.1 0.1 0.1 — —
Share (%) Change
Percentage share
2011 2012 2013 11-12 12-13
Total PAYMENTS.......oiieiiecieee e — —
Paper INSTFUMENTS. ......cc.oiiiiiiieiceeeee e na na na — —
SN na na na — —
CRBCK . na na na — —
MONEBY OFAET ...ttt na na na — —
TraVeler's CRECK........cuiiiieiec e na na na — —
PayMENT CardS.........coiiiiiiieicee s na na na — —
DEDIL. ... s na na na — —
Credit Or Charge Card........oooevveviee e na na na — —
PrePaid.......ccviiiiiiiiieiieie e na na na — —
Prepaid, per adOpter®........ooov e na na na — —
EleCtronic PaymMeNtS........cccvivirieriei e e sie e ens na na na — —
Online banking bill payment............ocoiiiiiiin e na na na — —
Bank account NUMbBEr PAYMENL.........ccovvviriereereeie e e e seeesee s na na na — —
Other means of PAYMENT..........ccccovvviri e na na na — —
Direct deduction from iNCOME...........coeiiiiiiiiiiiiieece e na na na — —
* Estimates are calculated using only adopters of a payment instrument, not all consumers.
Notes: 1-4, 13.
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Table 30

Consumer Payments in a Typical Month, by Type of Payment Transaction

Mean Growth rate (%)
Number per consumer
2011 2012 2013 11-12 12-13
TOTAL e 1.7 1.6 1.6 — —
ONliNE OF EIECLIONIC ...vvveviciieee e 0.5 0.6 0.6 — —
By mail, in person, or by phone..........cccooeiiniiicee 1.4 1.3 1.2 — —
Bill PAYMENTS....c.viiiiiie e 0.7 0.7 0.7 — —
AULOMALIC. ....veiie et sre e e ae e 0.3 0.3 0.3 — —
Direct deduction from iNCOME.........ccoccvveiirenieieee e 0.1 0.1 0.1 — —
Other aULOMALIC.......cccveiieicie e 0.3 0.3 0.3 — —
ONTINE. ..ottt 0.2 0.3 0.3 — —
By mail, in person, or by phone..........ccoceoiiiiiiiiieicee 0.5 0.4 0.3 — —
NONDI PAYMENTS......oveeie e 1.3 1.2 1.2 — —
Retail and SErVICES.........cciiiieiiiece e 1.2 1.2 11 — —
ONliNe OF EIECTIONIC.....ccveieeie et 0.2 0.3 0.2 — —
By mail, in person, or by phone..........cccoceviiiiiiniice 1.1 1.0 1.1 — —
Retail gOOUS.......ocviiieiie e 0.8 0.7 0.7 — —
SBIVICES. .utiitieitie it st te ettt et be st e re e sre e sre e nre s 0.5 0.5 0.4 — —
PErsON t0 PEISON....cccviieiiiceiestr et e e seesee e nra e ens 0.2 0.2 0.2 — —
ONling OF BlECIONIC......cccviiiecicce e 0.1 0.1 0.1 — —
By mail, in person, or by phone.........cccccovvvieiivccceiccc e, 0.1 0.1 0.1 — —
Share (%) Change
Percentage share
2011 2012 2013 11-12 12-13
TOAL ..o — —
ONliNg OF BIECIIONIC ....veiveicviccie e na na na — —
By mail, in person, or by phone........c.cccoovvveieciiiecce e na na na — —
Bill PAYMENTS. .. .ot na na na — —
AUTOMALIC. ... na na na — —
Direct deduction from inCOMe..........cccccvvevieiiiieiic e, na na na — —
Other QUEOMALIC. ......ccveveiirieeeee e s na na na — —
ONHINE....ei e na na na — —
By mail, in person, or by phone........cccccovviiieienicecese e, na na na — —
NONDIIl PAQYMENTS......cccoiiiiiiiiie e na na na — —
Retail and SErVICES........ccveiviiiiire i na na na — —
ONling OF BlECIONIC......cccvi i na na na — —
By mail, in person, or by phone.........cccccovvvveiicciccice e, na na na — —
Retail gOOUS......c.vieiiiiiricreee e na na na — —
SBIVICES ...ttt na na na — —
PErsON 10 PEISON......cviiieieiie et na na na — —
ONliNE OF EIECTIONIC.....ccvvieeeie et na na na — —
By mail, in person, or by phone..........cccoceveiiiiiiiniiee na na na — —

Notes: 1-4.
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Table 31

Use of Payment Instruments in a Typical Month, by Type of Transaction

Bill payments

Nonbill payments

Number per consumer Online Not online*

2011 2012 2013 | 2011 2012 2013 | 2011 2012 2013

Paper instruments............ccocoevvvreccniennn. 04 0.2 0.2 0.1 0.1 0.1 0.7 0.7 0.7
Cash. .o 0.4 0.2 0.2 na na na 0.6 0.6 0.6
ChECK...c ettt 0.1 0.1 0.1 0.1 0.1 0.1 0.2 0.2 0.2
MONEY OFdEr......ccvveieree e 0.0 0.1 0.0 0.0 0.0 0.0 0.0 0.1 0.0
Traveler's ChecK.......oooovveiiieiencieiee, na na na na na na na na na
Payment cards...........cccoevevviveiieninennennnns 04 0.4 0.5 0.1 0.2 0.2 0.8 0.7 0.8
DEDIt. .o 0.3 0.3 0.4 0.1 0.1 0.1 0.7 0.6 0.6
Credit or charge card..........ccoeevevvevvrinnnne 0.2 0.2 0.2 0.1 0.2 0.1 0.5 0.5 0.5
Prepaid.......cccovveveineneinenec e 0.0 0.0 0.0 0.0 0.0 0.0 0.1 0.1 0.1
Electronic payments..........cccooevevevveinnnnns 0.2 0.2 0.2 0.1 0.0 0.0 0.0 0.0 0.0
Online banking bill payment.................... 0.2 0.2 0.2 na na na 0.0 0.0 0.0
Bank account number payment................ 0.1 0.1 0.1 0.1 0.0 0.0 0.0 0.0 0.0
Other methods of payment....................... 0.1 0.1 0.1 na na na na na na
Direct deduction from income.................. 0.1 0.1 0.1 na na na na na na

Nonbill payments
Bill payments
Percentage share Online Not online

2011 2012 2013 | 2011 2012 2013 | 2011 2012 2013

Paper instruments..........c.cccevvevvniniennnn. — — — — — — — — —
CaSh....cvciceic e — — — — — — — — —
ChECK ..t — — — — — — — — —
MONEY OFdEr........coviiiiiiieiiieie e — — — — — — — — —
Traveler's ChecK.......c.coovveveiciencneiee, — — — — — — — — —
Payment cards.........cocooeveninenininieie e — — — — — — — — —
DEDIt...eieiee — — — — — — — — —
Credit or charge card...........ccoceveveierennn — — — — — — — — —
Prepaid......ccccoevviieeieiiese e — — — — — — — — —
Electronic payments...........cccocoeevencnennns — — — — — — — — —
Online banking bill payment.................... — — — — — — — — —
Bank account number payment................ — — — — — — — — —
Other methods of payment....................... — — — — — — — — —
Direct deduction from income.................. — — — — — — — — —

* Not online refers to retail goods payments, payments for services, and person-to-person payments.

Notes: 1-4.

Survey of Consumer Payment Choice
T-33

Version of September 2015

©2008-2015 Federal Reserve Bank of Boston



2013 Survey of Consumer Payment Choice Standard Errors Tables

Table 32
Use of Payment Instruments in a Typical Month, by Type of Bill Payment

Automatic Online By mail, in person,
Number per consumer or by phone
2011 2012 2013 | 2011 2012 2013 | 2011 2012 2013
Paper inStruments............ccocveveienienieie e na na na na na na 0.4 0.2 0.2
CaSN..ee na na na na na na 0.4 0.2 0.2
ChECK. . na na na na na na 0.1 0.1 0.1
MONEY OFAEN......eeviveeiesie et na na na na na na 0.0 0.1 0.0
Traveler's CheCK........cooveriiiiiiiceee e na na na na na na na na na
Payment Cards...........ccovovevviieie e 0.2 0.2 0.3 0.2 0.2 0.2 0.2 0.2 0.2
DDt 0.1 0.1 0.2 0.2 0.2 0.2 0.2 0.2 0.2
Credit or charge card.........cccovevevviieiceieenreseeniens 0.1 0.1 0.1 0.1 0.1 0.1 0.1 0.1 0.1
Prepaid.......cccooeiiiiiiiice e na na na na na na 0.0 0.0 0.0
Electronic payments..........cccoevevveveneninseesee e 0.1 0.1 0.1 0.1 0.2 0.1 na na na
Online banking bill payment..........cccccooiiiiiiinnne. 0.1 0.1 0.1 0.1 0.1 0.1 na na na
Bank account number payment..........cccccceveverrennnnns 0.1 0.1 0.1 0.1 0.1 0.1 na na na
Other means of payment............ccccocvnieniiinnenen 0.1 0.1 0.1 na na na na na na
Direct deduction from inCOMe..........cccovvvvveiennenne. 0.1 0.1 0.1 na na na na na na
Automatic Online By mail, in person,
Percentage share or by phone
2011 2012 2013 | 2011 2012 2013 | 2011 2012 2013
Paper iNStrUMEeNts.........cccovveriereee e — — — — — — — — —
CaSh. e — — — — — — — — —
CRECK. . — — — — — — — — —
MONEY OFAEN.......ciuieiiiiet s — — — — — — — — —
Traveler's CheCK. ..o — — — — — — — — —
Payment Cards.........cocooereririeniieniee e — — — — — — — — —
DEDIL. ..o — — — — — — — — —
Credit or charge card.........cccooeveiiieninieniceee, — — — — — — — — —
Prepaid......cccooveieeieie e — — — — — — — — —
Electronic payments............ccocveveiieinnenc e — — — — — — — — —
Online banking bill payment............ccccocevevevevernnnnn. — — — — — — — — —
Bank account number payment............ccccooeienenn. — — — — — — — — —
Other means of payment..........c.cccooeveviveiveiencinnenn, — — — — — — — — —
Direct deduction from income..........ccoccoevrvciennenn. — — — — — — — — —
Notes: 1-4.
Survey of Consumer Payment Choice Version of September 2015 ©2008-2015 Federal Reserve Bank of Boston
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Table 33
Use of Payment Instruments in a Typical Month, by Type of Nonbill, In-Person Transactions

Retail Services and other Person to person
Number per consumer
2011 2012 2013 | 2011 2012 2013 | 2011 2012 2013
Paper inStruments............ccocvvveiinieniieie e 0.4 0.4 0.4 0.3 0.3 0.3 0.1 0.1 0.1
CaSN..c e 0.4 0.4 0.4 0.3 0.3 0.2 0.1 0.1 0.1
ChECK. . 0.1 0.1 0.1 0.1 0.1 0.1 0.0 0.0 0.0
MONEY OB ..o 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0
Traveler's CheCK........couiiieiiii e na na na na na na na na na
Payment Cards...........ccooovevviie e 0.6 0.5 0.5 0.3 0.3 0.3 0.0 0.1 0.0
DEDIL. .. 0.5 0.4 0.4 0.3 0.2 0.2 0.0 0.1 0.0
Credit or charge Card.........cccoovevveviveiesiesee e e 0.3 0.3 0.3 0.2 0.2 0.2 0.0 0.0 0.0
Prepaid.......cccooeiiieiiice e 0.0 0.1 0.0 0.0 0.0 0.0 na na na
Electronic payments..........cccoccvvvvvvvenivenvseseseeneen na na na na na na 0.0 0.0 0.0
Online banking bill payment..........ccccooiiiiinnnn. na na na na na na 0.0 0.0 0.0
Bank account number payment............ccocooveienenn. na na na na na na 0.0 0.0 0.0
Other means of payment............cccooioeinncicnnnnne, na na na na na na na na na
Direct deduction from income...........cccoceeenerinnene na na na na na na na na na
Retail Services and other Person to person
Percentage share
2011 2012 2013 | 2011 2012 2013 | 2011 2012 2013
Paper inStruments............ccocveveiinienieie e — — — — — — — — —
CaSN. e — — — — — — — — —
ChECK. .o — — — — — — — — —
MONBY OFAEN......eeeieeieeiie e — — — — — — — — —
Traveler's CheCK........ooviiieiiiiiinc e — — — — — — — — —
Payment Cards...........ccooovevviieiie s — — — — — — — — —
DEDIL. .. — — — — — — — — —
Credit or charge Card.........cccoovevveviveiesinsiee e e — — — — — — — — —
Prepaid.......cccooeiiieiiice e — — — — — — — — —
Electronic payments..........cccoccvvevevvenivennsnsieseeneen — — — — — — — — —
Online banking bill payment..........ccccoooeiiiiiinnnn. — — — — — — — — —
Bank account number payment..........ccccccevvverreninnns — — — — — — — — —
Other means of payment...........ccccooiviiinnincnnnnne, — — — — — — — — —
Direct deduction from income...........cccoceveneninnene — — — — — — — — —
Notes: 1-4.
Survey of Consumer Payment Choice Version of September 2015 ©2008-2015 Federal Reserve Bank of Boston
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Table 34

Payment Instruments Used in a Typical Period, by Type of Instrument and Transaction
Mean number per consumer

Month 2011" 2012 2013

All payments (9 instruments available)............ccccooe i, 0.1 0.1 0.0
PaPEE INSLIUMENTS. ...ttt bbb bbb 0.0 0.0 0.0
PAYMENT CAIUS.....vteiieiie sttt et ste e ste e e e sreennaenteeneeensenneenreeas 0.0 0.0 0.0
EIECIIONIC PAYMENTS. ... .iitiieiie ettt et 0.0 0.0 0.0
Bill payments (8 instruments available) ..., 0.0 0.0 0.0
PaPEr INSLIUMENTS. ...ttt et 0.0 0.0 0.0
PAYMENT CAIUS...eveeivieciee st ettt et e steeste e eesneesreesraenteeneeensenrennreens 0.0 0.0 0.0
EIECIIONIC PAYMENTS. ... ittt et 0.0 0.0 0.0
Online payments (6 instruments available)t ... 0.0 0.0 0.0
PaPEr INSLIUMENTS. ....eviiteiii et e 0.0 0.0 0.0
PAYMENT CAIUS...e.vteiieeiiie e et e st et e e ste e ae e e sreesraenteeneeensenneenreens 0.0 0.0 0.0
EIECIIONIC PAYMENTS. ... ittt ettt e 0.0 0.0 0.0
In-person payments (8 instruments available)**............ccccoovivii i 0.0 0.0 0.0
PaPEE INSLIUMENTS. ...ttt 0.0 0.0 0.0
PAYMENT CAIUS...e.vteiieiiee st e sttt et e ste e ste e ae e e sreesra e teenseensenneenreeas 0.0 0.0 0.0
EIECIIONIC PAYMENES. ... .iiiiiiiiie ettt sttt 0.0 0.0 0.0
Year 2011~ 2012r 2013

All payments (9 instruments available).............cccooe v, 0.1 0.1 0.1
PaPEE INSLIUMENTS. ...ttt bbb bbb 0.0 0.0 0.0
PAYMENT CAIUS...e.vteiieeiiie e et e st et e e ste e ae e e sreesraenteeneeensenneenreens 0.0 0.0 0.0
EIECIIONIC PAYMENTS. ... .iitiieiie ettt et 0.0 0.0 0.0
Bill payments (8 instruments available) ... 0.0 0.1 0.0
PaPEE INSLIUMENTS. ...ttt bbb bbb e 0.0 0.0 0.0
PAYMENT CAIUS...e.vteiieiiee st e sttt et e ste e ste e ae e e sreesra e teenseensenneenreeas 0.0 0.0 0.0
EIECIIONIC PAYMENES. ... .iiiiiiiiie ettt sttt 0.0 0.0 0.0
Online payments (6 instruments available)t ... 0.0 0.0 0.0
PaPEE INSLIUMENTS. ...ttt bbb bbb e 0.0 0.0 0.0
PAYMENT CAIUS...e.vteiieeiiie e et e st et e e ste e ae e e sreesraenteeneeensenneenreens 0.0 0.0 0.0
EIECIIONIC PAYMENES. ... ittt ettt 0.0 0.0 0.0
In-person payments (8 instruments available)**...........ccccovviviiii i 0.0 0.0 0.0
PaPEE INSLIUMENTS. ...ttt bbb bbb e 0.0 0.0 0.0
PAYMENT CAIUS...e.vteiieiee sttt ettt et et e e ste e ae e e sneesreenteenseenbennaenreens 0.0 0.0 0.0
EIECIIrONIC PAYMENTS. ... ittt ettt 0.0 0.0 0.0

t Traveler's checks are not presented to the respondent as an option for bill payments.

T Cash, traveler's check, and OBBP are not presented to the respondent as an option for online payments.
** OBBP is not presented to the respondent as a payment instrument for in-person payments.

Notes: 1-4, 6.
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Table 35

Loss, Theft, or Fraudulent Use of Payment Instrument
Percentage of consumers or adopters and mean dollar value

Percentage of consumers 2011 2012 2013
Incidence in Past 12 MONTNS ...t e 1.1 1.2 0.9
(08 T TP TP U R USSP 1.0 1.0 0.7
CNBCKS. ..t bbbt ne e a e 0.2 0.3 0.4
CrEAIt CANG. .. eeeeeeeeet e bbbt nneen e 0.4 0.6 0.6
DEDIE CAN......eeeee bbbt e 0.6 0.8 0.6
Ever been a victim of identity theft?
Yes, myself and someone | KNow Well...........ccoooiiiiiiiiii e na na 0.5
Yes, Someone | KNOW WEI ONIY........ooiiiiiiiiiir e na na 0.9
YES, MYSEIT ONIY ..o e e na na 0.6
L TPV URT PR PRPPPRN na na 11
Percentage of adopters 2011 2012 2013
Incidence in Past 12 MONTNS ...t e e 1.1 1.2 0.9
(08 T TP STUR PP U S PTT PP 1.0 1.0 0.7
CNBCKS. ..t b et e b 0.2 0.4 0.5
CrEAIt CANG. .. eueeeeeeet bbbt nnesn s 0.6 0.9 0.8
DEDIE CAN......eeeeee et 0.8 1.0 0.8
Mean dollar value* 2011 2012 2013
Amount lost or stolen
(O T OO RPRSRPRTPRRRPRIN 75 137 93
Amount of fraudulent chargest
CNBCKS. .. bt bbbt e b S S S
CrEAIt CANG. .. eueeeeeeet bbbt nnesn s 125 173 197
DEDIE CAN......eeeeee et 58 62 26

* For each payment instrument listed, the value is the average amount for all consumers who experienced loss, theft, or fraud of that

instrument over the past 12 months.

t The amount of fraudulent charges may not be the actual amount of the loss borne by consumers. Actual consumer loss depends on the

policies of depository institutions and card network agreements.
Notes: 1-5, 15.
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Table 36

Importance Rankings of Characteristics of Payment Instruments
Percentage of consumers

Most 2nd 3rd 4th 5th 6th Least

2011 important most most most most most important
Acceptance for payment.........ccoveeerneienneiensieeesee s 1.3 1.1 1.1 1.0 1.0 na 0.9
ACQUISITION and SETUP......ccvveierieree e ree e 1.0 0.7 1.0 1.0 1.1 na 1.4
CONVENIBNCE. ..ottt 1.4 1.1 1.1 1.1 0.9 na 0.8
Ottt 1.3 1.2 1.1 1.0 1.0 na 0.8
PayMENt rECOTTS........cviviiciiiierieere e 1.2 1.1 1.1 1.2 1.1 na 0.9
SECUNIEY ..ottt 1.5 1.1 1.0 0.7 0.6 na 0.5
2012
Acceptance for PaAYMENL..........covvvrverreiieniernreeesreees 1.3 1.2 1.2 1.1 0.9 na 0.8
ACQUISITION aNd SETUP.......eoviiciriieree e 1.0 0.9 0.9 1.0 1.2 na 1.4
CONVENIBNCE. .....civeeeiiirerece et 1.4 1.2 1.3 0.9 1.0 na 0.7
COSE ettt 1.3 1.2 1.2 1.0 0.9 na 0.8
PaymMENt reCOTAS........ccoverieiieiecene e 1.2 1.2 1.2 1.1 1.1 na 1.0
SBCUNIEY ...ttt 1.5 1.2 1.1 0.9 0.5 na 0.5
2013*
Acceptance for payment.........cccoveeerneienncienseesesee s 0.8 na na na na na na
ACqUISItION and SETUP........oovvviireeiereceeee s 0.3 na na na na na na
CONVENIENCE. .....cviivirieiiieiieie et 1.3 na na na na na na
0L S 0.9 na na na na na na
Payment reCords..........cooooviriiiiiin i 0.6 na na na na na na
SECUNIEY ...ttt 1.2 na na na na na na
Characteristics of speed and security
Speed
At the time of PAYMENT.......ccoeiiiiee e 1.0 1.0 1.1 1.1 0.9 1.0 0.9
When payment is deducted from account or card............. 1.0 1.0 1.0 1.1 1.0 1.0 11
When recipient receives payment..........ccoceevveveverereenienns 0.9 0.9 0.9 1.0 1.0 1.0 1.2
When payment is reported in account or card................... 0.9 1.0 1.0 1.1 1.1 1.0 0.9
Security
Preventing unwanted disclosure of Pll........c..ccccccccvvvennee 1.3 1.2 11 0.9 0.7 0.6 0.5
Preventing permanent financial 10SS.............c.ccooeviivnennn 1.4 1.1 0.9 0.7 0.7 0.6 0.5
Confidentiality.......cccovevvereiereriece e 1.2 1.1 1.2 0.9 0.9 0.7 0.8

*In 2013, questionnaire item AS012 was changed from a question about ranking to a question asking the respondent to choose the most
important characteristic.

Notes: 1, 4.

Survey of Consumer Payment Choice Version of September 2015 ©2008-2015 Federal Reserve Bank of Boston
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Table 37a

Assessments of Payment Instruments: Acceptance for Payment

Percentage of consumers

Rarel Occasionall Usuall Almost always
accepté/d accepted Y often accepted accepte}:j accepted ’

Cash

2001 i 0.4 0.5 0.8 0.9 1.2

2002, 0.4 0.4 0.8 1.0 1.3

2013 e 0.4 0.4 0.8 0.8 1.2
Check

2011 i 0.7 1.1 1.3 1.4 1.1

2002, 0.6 1.1 1.3 1.4 1.2

2013 i 0.7 1.0 1.2 1.3 1.0
Money order

2010 na na na na na

2002, 1.0 1.2 1.3 1.2 1.2

2013 e 1.0 1.0 1.2 1.2 1.1
Debit card

2011 i 0.7 0.5 0.9 1.4 1.5

2002, 0.4 0.3 1.0 1.3 1.5

2013 e 0.4 0.4 0.9 1.2 1.3
Credit card

2011 i 0.6 0.4 0.8 1.3 1.5

2002, 0.4 0.3 1.0 1.3 1.5

2013 e 0.4 0.3 0.7 1.2 1.3
Prepaid card

2011 i 0.9 0.8 1.3 1.3 1.3

2002, 0.8 0.7 1.2 1.4 1.5

2013 e 0.5 0.7 1.1 1.2 1.3
Bank account number payment

2011 i 1.4 1.2 1.2 1.0 0.9

2002, 1.4 1.3 1.0 1.1 1.1

2013 . 1.2 1.1 1.1 1.0 0.9
Online banking bill payment

2011 i 0.9 1.0 1.2 1.3 1.3

2002, 0.9 1.0 1.2 1.4 1.3

2013 . 0.8 0.9 1.1 1.2 1.2

Notes: 1, 4.
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Table 37b

Assessments of Payment Instruments: Acquisition and Setup

Percentage of consumers

Very hardto Hardtogetor Neitherhard Easytogetor Very easy to get
get or set up set up nor easy set up or set up

Cash

2011 i 0.5 0.6 1.0 1.2 14

2012, 0.4 0.5 1.2 1.1 1.5

2013 0.4 0.6 1.1 1.1 14
Check

2011 i 0.5 0.9 1.3 1.4 1.2

2012, 0.5 0.9 1.3 1.4 1.3

2013 0.5 0.7 1.2 1.3 1.1
Money order

2011 na na na na na

2012, 0.8 1.2 1.4 1.3 1.2

2013 0.8 1.1 1.2 1.2 1.0
Debit card

2011 i 0.3 0.5 1.2 1.4 14

2012, 0.3 0.7 1.2 1.4 1.5

2013 0.4 0.6 1.1 1.3 1.3
Credit card

2011 i 0.7 1.0 1.2 1.4 1.3

2012, 0.6 0.9 1.3 1.4 14

2013 0.6 0.8 1.1 1.3 1.2
Prepaid card

2011 i 0.6 1.0 1.4 1.3 1.2

2012, 0.6 1.0 1.4 1.3 1.3

2013 0.6 0.9 1.3 1.3 1.1
Bank account number payment

2011 i 0.5 1.0 1.4 1.3 1.1

2012, 0.6 1.0 1.4 1.4 1.2

2013 0.6 0.9 1.3 1.2 1.1
Online banking bill payment

2011 i 0.5 1.0 1.3 1.3 1.2

2012, 0.5 1.0 1.3 1.4 1.3

2013 0.5 0.9 1.2 1.3 1.1

Notes: 1, 4.
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Table 37c¢

Assessments of Payment Instruments: Convenience

Percentage of consumers

Neither
Very . . . . Very
Inconvenient Inconvenient mconvemgnt Convenient Convenient
nor convenient

Cash

2011 i 0.8 0.9 1.0 1.2 14

2012, 0.6 0.8 1.0 1.3 1.5

2013 0.5 0.8 0.9 1.2 14
Check

2011 i 0.9 1.3 1.2 1.3 1.0

2012, 0.9 1.2 14 1.4 1.0

2013 0.7 1.1 1.2 1.3 1.0
Money order

2011 na na na na na

2012, 1.3 1.4 1.3 1.1 0.7

2013 1.2 1.2 1.1 1.0 0.7
Debit card

2011 i 0.6 0.6 0.9 1.3 1.5

2012, 0.4 0.5 0.9 1.4 1.5

2013 0.5 0.5 0.8 1.2 14
Credit card

2011 i 0.6 0.6 1.0 1.3 1.5

2012, 0.5 0.6 0.9 1.4 1.5

2013 0.6 0.5 0.8 1.2 1.3
Prepaid card

2011 i 0.8 0.9 14 1.2 1.2

2012, 0.9 0.9 14 1.3 1.3

2013 0.8 1.0 1.2 1.2 1.1
Bank account number payment

2011 i 1.1 1.1 14 1.1 1.0

2012, 1.0 1.2 14 1.3 0.9

2013 0.9 1.0 1.2 1.2 1.0
Online banking bill payment

2011 i 0.8 0.7 1.1 1.3 14

2012, 0.6 0.6 1.2 1.3 1.5

2013 0.7 0.7 1.1 1.3 1.3

Notes: 1, 4.
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Table 37d

Assessments of Payment Instruments: Cost

Percentage of consumers

Very high cost High cost Neither high Low cost Very low cost
nor low cost

Cash

2011 i 0.6 0.5 1.1 0.8 14

2012, 0.4 0.3 1.3 0.9 1.5

2013 0.4 0.3 1.1 0.8 1.3
Check

2011 i 0.5 0.9 1.2 1.4 14

2012, 0.5 0.8 14 1.4 14

2013 0.3 0.7 1.1 1.3 1.2
Money order

2011 na na na na na

2012, 0.7 1.1 1.5 1.4 1.0

2013 0.6 1.1 1.2 1.3 0.9
Debit card

2011 i 0.5 1.0 1.1 1.4 14

2012, 0.3 0.7 1.3 1.3 1.5

2013 0.3 0.6 1.1 1.2 1.3
Credit card

2011 i 1.1 1.4 1.1 1.1 1.0

2012, 1.2 1.3 1.3 1.1 1.1

2013 1.1 1.2 1.0 1.1 1.1
Prepaid card

2011 i 0.7 1.1 14 1.2 1.2

2012, 0.7 1.1 14 1.3 1.2

2013 0.6 1.0 1.3 1.2 1.0
Bank account number payment

2011 i 0.6 0.7 14 1.3 1.3

2012, 0.7 0.6 14 1.3 14

2013 0.4 0.6 1.3 1.2 1.3
Online banking bill payment

2011 i 0.5 0.7 1.3 1.2 14

2012, 0.6 0.6 1.3 1.2 1.5

2013 0.4 0.6 1.2 1.2 1.3

Notes: 1, 4.
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Table 37e

Assessments of Payment Instruments: Payment Records

Percentage of consumers

Very poor Poor records Neither good Good records Very good
records nor poor records

Cash

2011 i 1.4 1.1 1.2 1.0 1.0

2012, 1.4 1.2 1.2 1.1 0.9

2013 1.3 1.1 1.1 0.9 0.8
Check

2011 i 0.7 0.6 0.9 1.4 14

2012, 0.5 0.6 1.1 15 14

2013 0.4 0.5 0.9 1.3 1.3
Money order

2011 na na na na na

2012, 1.0 1.1 14 1.3 1.1

2013 0.9 1.0 1.3 1.1 0.9
Debit card

2011 i 0.6 0.5 0.9 1.4 14

2012, 0.4 0.6 1.0 15 1.5

2013 0.5 0.5 0.9 1.3 1.3
Credit card

2011 i 0.6 0.6 0.8 1.4 1.5

2012, 0.4 0.6 1.1 1.4 1.5

2013 0.4 0.4 0.8 1.3 14
Prepaid card

2011 i 1.2 1.2 1.3 1.2 0.9

2012, 1.1 1.3 14 1.1 0.9

2013 1.0 1.1 1.3 1.1 0.8
Bank account number payment

2011 i 0.5 0.6 1.2 1.4 14

2012, 0.6 0.7 1.2 1.4 1.5

2013 0.6 0.6 1.0 1.3 1.3
Online banking bill payment

2011 i 0.7 0.6 1.0 1.4 14

2012, 0.5 0.6 1.2 1.4 1.5

2013 0.5 0.4 1.0 1.3 1.3

Notes: 1, 4.
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Table 37f

Assessments of Payment Instruments: Security (overall)

Percentage of consumers

Neither risky

Very risky Risky nOT secure Secure Very secure

Cash

2011 i 1.4 1.2 0.9 0.9 1.3

2012, 1.4 1.0 1.2 1.0 14

2013 1.3 0.9 0.9 1.0 1.2
Check

2011 i 0.8 1.4 1.1 1.4 0.8

2012, 0.8 1.3 1.3 1.4 0.9

2013 0.9 1.1 1.2 1.3 0.8
Money order

2011 na na na na na

2012, 1.1 1.1 1.3 1.3 1.2

2013 1.0 1.0 1.2 1.2 1.0
Debit card

2011 i 0.9 1.3 1.1 1.3 1.0

2012, 0.8 1.2 1.1 15 1.1

2013 0.8 1.1 1.1 1.3 0.9
Credit card

2011 i 1.0 1.3 1.1 1.3 1.0

2012, 0.9 1.2 1.1 1.4 1.1

2013 0.9 1.1 1.0 1.3 1.0
Prepaid card

2011 i 1.2 1.2 1.3 1.1 1.0

2012, 1.1 1.2 14 1.2 1.1

2013 1.1 1.1 1.2 1.1 0.8
Bank account number payment

2011 i 1.2 1.4 1.1 1.1 0.9

2012, 1.2 1.3 1.2 1.3 0.9

2013 1.1 1.2 1.0 1.1 0.8
Online banking bill payment

2011 i 0.9 1.2 1.2 1.3 1.1

2012, 0.8 1.2 1.2 1.4 1.2

2013 0.9 1.1 1.1 1.2 1.0

Notes: 1, 4.
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Table 379

Assessments of Payment Instruments: Security of Personally Identifiable Information

Percentage of consumers

Neither risky

Very risky Risky OT SecUre Secure Very secure

Cash

2010 e, na na na na na

2012, na na na na na

2013, 0.9 0.7 1.0 1.1 1.4
Check

2010 . na na na na na

2012, na na na na na

2013, 0.9 14 1.3 1.2 0.6
Money order

2010, na na na na na

2012, na na na na na

2013, 0.8 1.0 1.3 1.3 1.1
Debit card

2010, na na na na na

2012, na na na na na

2013, 0.9 1.3 1.2 1.3 0.8
Credit card

2010 e, na na na na na

2012, na na na na na

2013, 1.0 1.3 1.2 1.2 0.8
Prepaid card

2010 e, na na na na na

2012, na na na na na

2013, 0.9 1.1 1.3 1.3 1.0
Bank account number payment

2010 . na na na na na

2012, na na na na na

2013, 1.1 1.3 1.3 1.1 0.6
Online banking bill payment

2010, na na na na na

2012, na na na na na

2013, 1.0 1.3 1.3 1.2 0.8
Notes: 4.
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Table 37h

Assessments of Payment Instruments: Security of Financial Wealth

Percentage of consumers

Neither risky

Very risky Risky OT SecUre Secure Very secure

Cash

2010 e, na na na na na

2012, na na na na na

2013, 1.4 0.9 1.0 1.0 1.1
Check

2010 . na na na na na

2012, na na na na na

2013, 0.9 14 1.3 1.2 0.5
Money order

2010, na na na na na

2012, na na na na na

2013, 1.2 1.2 1.3 1.1 0.8
Debit card

2010, na na na na na

2012, na na na na na

2013, 1.0 1.3 1.2 1.3 0.8
Credit card

2010 e, na na na na na

2012, na na na na na

2013, 0.9 1.3 1.2 1.3 0.9
Prepaid card

2010 e, na na na na na

2012, na na na na na

2013, 1.2 1.3 1.3 1.0 0.9
Bank account number payment

2010 . na na na na na

2012, na na na na na

2013, 1.0 14 1.2 1.2 0.7
Online banking bill payment

2010, na na na na na

2012, na na na na na

2013, 0.9 1.3 1.3 1.2 0.8
Notes: 4.
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Table 37i

Assessments of Payment Instruments: Security of Payment Transaction Confidentiality

Percentage of consumers

Neither risky

Very risky Risky OT SecUre Secure Very secure

Cash

2010 e, na na na na na

2012, na na na na na

2013, 1.0 0.8 1.2 1.2 1.4
Check

2010 . na na na na na

2012, na na na na na

2013, 0.9 1.3 1.3 1.3 0.7
Money order

2010, na na na na na

2012, na na na na na

2013, 0.9 1.1 1.4 1.2 1.0
Debit card

2010, na na na na na

2012, na na na na na

2013, 0.9 1.3 1.3 1.3 0.7
Credit card

2010 e, na na na na na

2012, na na na na na

2013, 1.0 1.3 1.2 1.3 0.7
Prepaid card

2010 e, na na na na na

2012, na na na na na

2013, 0.9 1.2 1.4 1.2 0.9
Bank account number payment

2010 . na na na na na

2012, na na na na na

2013, 1.0 1.3 1.3 1.2 0.7
Online banking bill payment

2010, na na na na na

2012, na na na na na

2013, 1.0 1.3 1.2 1.2 0.7
Notes: 4.
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Table 37j

Assessments of Payment Instruments: Speed at Time of Payment

Percentage of consumers

Neither slow

Very slow Slow nor fast Fast Very Fast

Cash

2010 . na na na na na

2012, na na na na na

2013, 0.3 0.7 0.9 1.3 1.4
Check

2010 . na na na na na

2012, na na na na na

2013, 0.9 14 1.3 1.1 0.7
Money order

2010, na na na na na

2012, na na na na na

2013, 1.2 1.3 1.3 1.0 0.6
Debit card

2010, na na na na na

2012, na na na na na

2013, 0.4 0.4 0.9 14 1.4
Credit card

2010 e, na na na na na

2012, na na na na na

2013, 0.4 0.4 0.9 14 1.4
Prepaid card

2010 e, na na na na na

2012, na na na na na

2013, 0.5 0.6 1.2 14 1.3
Bank account number payment

2010 . na na na na na

2012, na na na na na

2013, 0.8 1.1 1.3 1.3 1.0
Online banking bill payment

2010, na na na na na

2012, na na na na na

2013, 0.5 0.7 1.2 14 1.3
Notes: 4.
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Table 37k

Assessments of Payment Instruments: Speed of Payment Deduction

Percentage of consumers

Neither slow

Very slow Slow nor fast Fast Very Fast

Cash

2010 . na na na na na

2012, na na na na na

2013, 0.8 0.9 1.3 0.6 0.5
Check

2010 . na na na na na

2012, na na na na na

2013, 0.4 0.5 0.9 14 1.3
Money order

2010, na na na na na

2012, na na na na na

2013, 0.9 1.2 1.4 1.1 0.9
Debit card

2010, na na na na na

2012, na na na na na

2013, 0.3 0.5 1.4 1.2 0.6
Credit card

2010 e, na na na na na

2012, na na na na na

2013, 0.4 0.5 1.4 14 1.0
Prepaid card

2010 e, na na na na na

2012, na na na na na

2013, 0.8 1.0 1.4 1.0 0.5
Bank account number payment

2010 . na na na na na

2012, na na na na na

2013, 0.4 0.6 1.4 14 0.7
Online banking bill payment

2010, na na na na na

2012, na na na na na

2013, 0.4 0.7 1.4 14 0.7
Notes: 4.
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Table 371

Assessments of Payment Instruments: Speed of Recipient Receiving Payment

Percentage of consumers

Neither slow

Very slow Slow nor fast Fast Very Fast

Cash

2010 . na na na na na

2012, na na na na na

2013, 0.3 0.4 0.8 1.2 1.4
Check

2010 . na na na na na

2012, na na na na na

2013, 0.7 14 1.4 1.1 0.6
Money order

2010, na na na na na

2012, na na na na na

2013, 0.7 1.2 1.4 1.2 0.8
Debit card

2010, na na na na na

2012, na na na na na

2013, 0.2 0.5 1.2 14 1.3
Credit card

2010 e, na na na na na

2012, na na na na na

2013, 0.3 0.8 1.3 14 1.1
Prepaid card

2010 e, na na na na na

2012, na na na na na

2013, 0.3 0.7 1.3 14 1.2
Bank account number payment

2010 . na na na na na

2012, na na na na na

2013, 0.5 1.0 1.4 14 0.9
Online banking bill payment

2010, na na na na na

2012, na na na na na

2013, 0.5 0.9 1.3 14 1.0
Notes: 4.

Survey of Consumer Payment Choice

Version of September 2015
T-50

©2008-2015 Federal Reserve Bank of Boston



2013 Survey of Consumer Payment Choice Standard Errors Tables

Table 37m

Assessments of Payment Instruments: Speed of Notification of Balances

Percentage of consumers

Neither slow

Very slow Slow nor fast Fast Very Fast

Cash

2010 . na na na na na

2012, na na na na na

2013, 0.4 0.4 1.2 1.3 1.4
Check

2010 . na na na na na

2012, na na na na na

2013, 0.9 14 1.3 1.0 0.6
Money order

2010, na na na na na

2012, na na na na na

2013, 0.7 1.1 1.4 1.1 1.0
Debit card

2010, na na na na na

2012, na na na na na

2013, 0.3 0.7 1.2 14 1.3
Credit card

2010 e, na na na na na

2012, na na na na na

2013, 0.4 1.0 1.4 14 1.0
Prepaid card

2010 e, na na na na na

2012, na na na na na

2013, 0.4 0.8 1.4 1.3 1.1
Bank account number payment

2010 . na na na na na

2012, na na na na na

2013, 0.5 1.0 1.4 14 0.9
Online banking bill payment

2010, na na na na na

2012, na na na na na

2013, 0.4 0.9 1.3 14 1.1
Notes: 4.
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Table 37n

Assessments of Payment Locations: Security
Percentage of consumers

Survey \(ery Risky Neither risky Secure Very
year risky nor secure secure

2011......... 0.4 0.5 0.8 1.2 14

In person 2012......... 0.2 0.4 1.0 1.3 15
2013......... 0.2 0.5 1.0 14 14

2011......... 0.9 1.3 1.3 1.3 0.8

Mail 2012......... 0.5 1.2 14 14 0.9
2013......... 0.6 1.3 14 1.3 0.5

2011......... 0.7 14 1.3 1.3 0.8

Landline phone 2012......... 0.6 11 1.4 14 1.1
2013......... na na na na na

2011......... na na na na na

Web browser on any device 2012......... na na na na na
2013......... 0.9 14 1.2 1.2 0.5

2011......... na na na na na

Voice call 2012......... na na na na na
2013......... 0.7 1.3 1.3 1.3 0.6

2011......... na na na na na

Mobile app 2012......... na na na na na
2013......... 1.0 14 1.3 1.0 0.4

2011......... na na na na na

Text message 2012......... 1.2 1.4 14 1.0 0.6
2013......... 0.7 14 1.2 14 0.6

2011......... 0.8 1.3 1.1 1.3 0.9

Online 2012......... na na na na na
2013......... na na na na na

Notes: 1, 2, 4.
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Table 370
Risk of Overdrafting a Bank Account
Percentage of consumers

5 1
Extrem(el)y likely “) ®) ) Not at(al)l likely

Check

2011 na na na na na

2012, na na na na na

2013, 1.3 1.3 1.0 0.9 11
Debit card

2011 na na na na na

2012, na na na na na

2013, 1.1 1.2 11 11 1.2
Bank account number payment

2011 na na na na na

2012, na na na na na

2013, 1.0 1.2 1.3 1.0 1.2
Online banking bill payment

2011 na na na na na

2012, na na na na na

2013, 1.0 11 1.3 11 1.2
Table 37p

Assessment of Debit Authorization Mode
Percentage of consumers

Neither risky nor

Security Very risky Risky secure Secure Very secure
PIN debit card
2010 e 0.6 1.0 1.0 14 1.3
2012, e 0.7 11 11 15 1.3
2013 e 0.7 1.0 11 14 1.0
Signature debit card
2010 e 0.5 1.2 12 14 11
2012, e 0.6 1.2 14 14 1.2
2013 e 0.6 1.3 1.3 14 0.8
No PIN and no signature debit card
2010 e 14 14 1.0 0.8 0.5
2012, 14 14 12 0.7 0.6
2013 14 1.3 1.0 0.7 0.5
Using a debit card online
2010 e 1.2 14 12 1.0 0.7
2012, e 11 15 1.3 11 0.6
2013 e 11 14 12 11 04
Table 37q
Preferred Way of Authorizing Debit Card Payments
Percentage of consumers
2011 2012 2013
PIN bbb ettt e 1.6 1.7 15
SIGNALUIE... ..ttt se bbbt 1.3 15 1.3
Either one is fine/I'm indifferent............cccoooi i 1.3 1.4 1.3
Neither one/ | prefer not to enter a PIN or give my signature................. 0.5 na na
Notes: 1, 2, 4.
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Table 38

Demographics: Gender, Age, Race, Ethnicity, and Education
Percentage of consumers, except where noted*

2011 2012 2013

U.S. Population age 18 + older (millions) — — —
Number of survey respondents — — —
Gender

VLI .ttt b bbbt e e e ae e 15 15 1.3

FEMAIE. ... 15 15 1.3
Age

L824 e ettt bbbt n s 1.0 1.0 0.8

25734 1.4 15 1.2

S5 bbbt bbb bbb 1.1 1.1 1.0

BS54 e 1.1 11 1.0

BB ettt bbbt b et e bbbt e e e 0.8 0.9 0.9

B5 AN OIUBE ... 1.0 1.0 1.1
Race

WVNIE. .t ettt e b 15 1.6 1.2

BIACK. ...ttt 1.2 13 0.9

AASTAN. .t bbb e bbbt bRt e e bbb e 0.4 0.5 0.4

(O] 1] ST PSP PR UR PR 1.0 11 0.8
Ethnicity

HISPANIC OF LALINO......coueiieieiiii et 1.2 1.3 1.1
Education

NO high SChoOl diPlOMaL......cciiie e 1.0 1.0 0.9

HIGN SCROOL. ... e 1.6 1.6 1.4

SOME COIIBUE. ...ttt e e e naeeneenree s 1.1 1.2 11

LO00] | [T TSRS URPRN 0.8 0.8 0.8

POSE-Qraduate STUY.........ccuiiiiiiiiie ettt 0.7 0.7 0.7

* Estimates are weighted. The table of unweighted sample demographics is available upon request.
Notes: 1, 4.
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Table 39

Income and Labor Force Status
Percentage of consumers*

2011 2012 2013

Household income
LSS than $25,000.........ccueieiiriiiieieieie e e 1.4 1.4 1.2
$25,000-F349,999......0ctitiiieiite bbb rere s 1.3 1.3 1.2
$50,000-F874,999......ccutiterieieiteriee e bbb 1.1 1.1 1.1
$75,000-399,999......0ctitiiieiie ettt b ere s 0.9 1.0 0.8
$100,000-F124,999.......c0ciieiiiirieieiie ettt 0.7 0.8 0.8
$125,000 OF IMOTE.....cverivereriiteresistetesestete st sseessstese e b etesesbebe e sesesesbebe s ssetesesberesnnranas 0.7 0.8 0.8
$125,000-3199,999......c0citiiiiiiiriet b 0.7 0.7 0.7
$200,000 OF MOTE.....cviveriierireirereisretee et e sttt a b sb et e st be st st s ebenens 0.4 0.4 0.4

Respondent income

Highest in NOUSENOIA...........c.ooiiiieiee e e 15 15 14
About equal With NIGNESE.........cooi s 1.0 1.2 1.0
2N NIGNEST. ... e et 1.2 1.3 1.2
3rd NIGNESE OF TOWET ...t e 0.9 0.9 0.9

Labor force status
WVOTKING NOW....cutieeieeeieee ettt e snaesre e st e saeesteaneeaneesneenneenneenneens 14 15 1.3
Unemployed and [00King for WOrkt..........cccoeiiiniiiieee e 1.0 1.0 0.7
Temporarily laid off, on sick or other leave...........cccocvvveviievicicce e 0.3 0.2 0.2
DiISADIEA. ...t bbb 0.8 0.9 0.7
RETINEO. ...ttt 1.0 11 1.0
HOMEIMEAKET ...ttt et bbbt se e sb e b 0.8 0.9 0.8
(O] 1< O TSR P PP PPTPRPRUPPN 0.4 0.4 0.5

* Estimates are weighted. The table of unweighted sample demographics is available upon request.
t The numbers for unemployment differ from the official BLS numbers because of differences between the ALP and the BLS in the
methodologies for collecting the data and computing the unemployment rate.

Notes: 1, 4, 5.
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Consumers' Financial Responsibility in the Household

Percentage of consumers

2013 Survey of Consumer Payment Choice Standard Errors Tables

None Some Shared Most All
equally
Bill payment
200 s 1.1 0.9 1.0 0.8 15
2002, s 11 0.9 1.2 0.8 15
2003, s 1.1 0.9 1.0 0.8 14
Shopping
200 s 1.0 1.0 1.2 1.0 14
2002, s 0.9 1.2 1.3 1.0 14
2003, s 0.8 1.1 1.1 1.0 14
Saving and investing
2001 s 1.0 0.9 1.3 0.9 14
2002, 1.0 1.0 1.3 1.1 14
2003, s 1.0 0.8 1.3 11 1.3
Other
200 s 1.0 0.8 1.3 1.0 14
2002, 0.9 11 1.3 11 14
2003, s 0.9 0.8 1.3 1.0 14

Notes: 1, 2, 4.
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Table 41

Selected Assets and Liabilities
Percentage of consumers, except as noted

2011 2012r 2013
HOME OWNEISNIP TALE ..ot 15 15 1.3
Credit card debt
Carried unpaid balance at any time during the past 12 months .............ccccccevvennne 14 14 1.3
Carried unpaid balance 1ast MONth ... 1.4 1.4 1.3
Mean credit card balance unpaid, previous month (dollars)
Per credit Card A0OPLET........coiiiie e 294 281 327
Per adopter with unpaid balanCe.............ccovviriiiiiic e 480 477 520
Median credit card balance unpaid, previous month (dollars)
T o =0 [T =T I o (o] o (=] 96 71 50
Per adopter with unpaid balanCe............cccoiiiieiiiiii e 364 344 295
Change in unpaid balance since a year ago
IMIUCH TOWVET ... e bbb bt 15 15 15
LLOWVET ...t bbb r bbbt 1.9 1.9 1.9
ADOUL TNE SAME......eiiie ettt e e ae s 2.1 2.1 2.0
L0 T PSSO 1.7 1.9 1.6
MUCKH NIGNE ... 1.1 15 1.0
Interest rate on card with largest balance
00/0. ettt b b bbbt R bR b bbb et r e e e e na 15 1.2
00275000, ettt e bbbt nne b e na 1.0 1.1
50271000 ettt bbb bbb nn b na 1.9 1.8
L0.01-25.00. .ttt bbb bbbt e e e nae s na 1.9 1.6
15.01720.00.. ettt bbb bt e b e nae e na 1.7 1.6
20.01-25.00.... ettt bt e bbbt e b b na 15 1.4
25.01-30.00. ...ttt bt e bbbt na b na 0.9 0.8
30.01-35.00. ...ttt bbbt e b bbbt ne b e na 0.2 0.2
MOFE thaN 350.....eieiiieieieiee e bbb bbb na 0.1 0.1
FAON'T KNMOW. ..ttt bbb sne e na 1.0 1.2
Notes: 1, 2, 4, 5.
Survey of Consumer Payment Choice Version of September 2015 ©2008-2015 Federal Reserve Bank of Boston
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