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Standard Errors — Table 1

Ownership of Accounts and Adoption of Account Access Technolog
Percentage of consumers

2015 2016 2017 2018

Deposit and payment acCounts...........ccocecvverveeernne 1.0 0.6 0.7 0.8
Bank deposit acCouNnts™............ccocevvveienernineennes 1.1 0.7 0.8 0.8
CheCKING. ....ccveiveiirieiciee e 1.1 0.7 0.8 0.9
SAVINGS. ..t 1.7 1.0 1.2 1.2
Nonbank payment acCounts............ccccoeerereenen. 1.8 11 1.3 13
PayPal.......coooieiie e 1.7 1.1 13 1.3
Other nonbank payment servicest..........ccoouvenenee. 1.3 0.7 0.9 1.0
Mobile apps or online accounts} 1.8 1.1 1.3 1.3
Deposit account access technologies............cc.c.e..... 15 0.9 0.9 1.0
ATM card (no debit feature)..........ccoeevrverveneennnn. 1.7 1.0 1.3 1.2
Telephone banking..........ccccoveiviieinincie 1.7 11 1.3 13
Online banking..........cccoeviiniineiiic s 1.7 1.0 1.1 1.1
Mobile banking§..........ccocveriininninceeee 1.8 11 13 1.3

*"Bank" is defined as any institution that accepts deposits and offers checking accounts or savings accounts, including regular or internet-
based commercial banks, credit unions, and savings and loans. Some checking accounts pay interest on deposits and may be called money
market checking accounts.

T Includes Venmo, Google Wallet, and Amazon Payments

1 Includes mobile banking apps issued by banks, Apple Pay, Google Pay, Amazon Payments, Samsung Pay, Square Cash, Dash, Facebook
Messenger, iTunes, LevelUp, PopMoney, Venmo, and Zelle.

§ Mobile banking adoption is defined as having downloaded a mobile banking app
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Standard Errors — Table 2

Adoption of Payment Instruments
Percentage of consumers

2015 2016 2017 2018

Paper iNStruments...........cccvvivivneniesrsese e 0.0 0.0 0.0 0.2
€SNt 0.2 0.1 0.1 0.4
CRECK .. ettt e 15 1.0 11 1.2
Y o0V ] (o =] S 15 1.0 1.0 1.0
Payment Cards..........ccovevevierieie e 0.7 0.4 0.5 0.5
DEDIL. .o 1.4 0.9 1.0 1.0
Number of debit cards per consumer.................... 0.0 0.0 0.0 0.0
Credit or charge™........ccoovvve i 1.6 1.0 1.1 1.2
Number of credit or charge cards per consumer... 0.1 0.1 0.2 0.1
Prepaid......ccccceiveiiiie e 1.8 1.1 1.3 1.3
Number of prepaid cards per consumer................ 0.2 0.1 0.1 0.1
Electronic payments..........ccccceevvvieveennsiesnese s 1.6 1.0 1.2 1.1
Online banking bill payment..............cccccovevviiennnene 1.8 1.1 1.3 1.3
Bank account number payment..........cc.cccoeeeveiinennen. 1.7 1.1 1.3 1.2
Direct deduction from inCOME............ccccocevercrenncne 1.3 0.8 1.0 1.0
Virtual CUITENCY.....cocccviieiieceee e 0.3 0.1 0.2 0.4
Mobile phone payments..........c.ccccoeeveevivienecnecnene. 1.6 0.9 1.3 1.3

* The estimate is calculated slightly differently in 2017 compared to previous years. This is due to a small change in the conditional skip
logic in the survey questionnaire.

Notes: Adoption of payment instrument means the consumer had the instrument, with the following exceptions:

a. For cash, adoption means the consumer used the instrument in the given year, held it on person, held it on property, or obtained it at
least once in the past 12 months

b. For money order, bank account number payment, direct deduction from income, and mobile payments, adoption means the consumer
used the instrument or method in a given year

¢. For online banking bill payment, adoption means the consumer signed up for online banking bill pay at a bank's website
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Standard Errors — Table 3

Share of Consumers Using Payment Instruments
Percentage of consumers, monthly basis

2015 2016 2017 2018
Paper iNStruments...........cccvvivivneniesrsese e 1.1 0.7 0.8 0.7
€SNt 1.3 0.8 1.0 0.9
CRECK .. ettt e 1.8 1.1 1.3 1.3
Y o0V ] (o =] S 1.1 0.6 0.8 0.8
Payment Cards..........ccoevvireineniinese e 1.3 0.8 0.9 0.7
DDt .o 1.7 1.0 1.2 1.2
Credit OF Charge.........cooeviereincine e 1.8 11 1.3 13
Prepaid.......ccoeeieiiiie e 1.2 0.8 1.0 11
Electronic payments..........ccccccovevievvennsiieseese s 1.7 1.1 1.2 1.2
Online banking bill payment..............cccccovevvivennnene 1.6 1.0 1.2 1.2
Bank account number payment.........ccccccoeeeveinennen. 1.8 1.1 1.3 1.2
Direct deduction from inCOme...........cccceevvevrvrnnnne 1.2 0.8 0.9 0.9
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Standard Errors — Table 4

Share of Consumers Making a Transaction, by Type of Transaction
Percentage of consumers, monthly basis

2015 2016 2017 2018
ANY transaction..........cccooeveveneniesese e 0.7 0.4 0.5 0.4
Bill payments..........ccoooeviiniiiinieeeee 1.1 0.6 0.7 0.6
AULOMALIC. ... 1.8 1.1 13 1.3
ONlINE....ciiecce e 1.6 1.0 1.2 1.1
By mail, in person, or by phone.........c.ccccooenrennn 1.6 1.0 1.2 1.1
Purchases and P2P payments..........c...cccccvvvennrnne. 0.8 0.5 0.6 0.5
Retail goods.........cccovveieiieiceceecee e 1.0 0.7 0.7 0.7
SBIVICES. ..ttt 1.2 0.8 0.9 0.8
ONHNE..c.viiiire s 1.8 1.1 1.3 1.3
PErson to PersON......cccccvvivieiiieniie e 1.8 1.1 1.3 1.3
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Standard Errors — Table 5

Consumer Payments in a Typical Month, by Payment Instrument
Number and share of payments

Growth rate (%)
Number per consumer (mean) 2015 2016 2017 2018
15-16 16-17 17-18
Total PAYMENTS.......ccoveiiiieieece e 1.8 1.2 15 1.6 — — —
Paper iNStruments.........ccocoovvevenienesesene e, 1.0 0.6 0.8 0.6 — — —
CaSN..c et 0.8 0.6 0.7 0.6 — — —
O 01T PSR 0.3 0.2 0.2 0.1 — — —
MONEY OFAEN ..o 0.1 0.0 0.1 0.1 — — —
Payment cards...........ccoocvvieieeiinie e 1.3 0.8 1.0 1.1 — — —
DEDIt. .o 1.1 0.7 0.8 0.9 — — —
Credit Or Charge.......ccocevveveeie e 0.8 0.5 0.7 0.7 — — —
Prepaid......cccceoeiieieec s 0.2 0.1 0.2 0.2 — — —
Electronic payments..........cccooevererenenenenenennens 0.3 0.2 0.2 0.3 — — —
Online banking bill payment...........ccccoevvevniviinnnnns 0.2 0.1 0.1 0.1 — — —
Bank account number payment...........cc.ccocevvrernne. 0.2 0.1 0.1 0.2 — — —
Direct deduction from inCome............c.ccoccevnennne 0.1 0.0 0.1 0.0 — — —
Percentage share Change
Total PAYMENTS.......coiiiiee e — — — — — _ —
Paper iNStruments..........cccocvvvvvnienesneene e — — — — — _ _
CaSh...eicicecce s — — — — — _ _
ChECK....i it — — — — — _ _
Lo 1= o] (o [ — — — — — _ _
Payment Cards..........ocooevvienene s — — — — — _ —
=] o] | SO S — — — — — — —
Credit or Charge..........covveiineneiiseeee e — — — — — _ —
Prepaid.......ccooe i — — — — — _ —
Electronic payments..........cccooeveverenenerenenennens — — — — — — _
Online banking bill payment.........c.ccocoevrivviviinannns — — — — — _ _
Bank account number payment...........cccccoevverienn. — — — — — — _
Direct deduction from income...........c.ccccovevenene. — — — — — — —
Notes: Numbers may not sum exactly due to rounding or missing values
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Standard Errors — Table 6

Distribution of Number of Consumer Payments in a Typical Month, by Payment Instrument
Number of payments by usage percentile, 2018

5th 10th 25th 50th 75th 90th 95th

Total Payments.......c.cccvveenereenceneeeeas 1.0 1.0 1.3 1.3 3.0 4.4 6.7
Paper instruments..........c.cccoccvevveciecnennn. 0.1 0.1 0.3 0.5 0.9 2.1 3.5
Cash....ciii s 0.1 0.1 0.3 0.4 0.9 2.0 2.9
CheCK. ..o 0.0 0.0 0.0 0.1 0.2 0.5 1.0
MoNeY Order........cccccvevveieeieieee e, 0.1 0.1 0.1 0.1 0.1 0.2 0.3
Payment cards.........ccooveniinennennennnn, 0.2 0.8 0.7 0.9 2.5 3.0 4.1
DeDit o 0.2 0.2 0.2 1.0 1.6 3.0 3.8
Credit or charge.........cccoveverneneninenn, 0.1 0.1 0.1 0.4 14 3.4 3.1
Prepaid.......cccoeveveneieneiiieneeee e, 0.1 0.1 0.1 0.1 0.1 0.3 11
Electronic payments..........c.ccoceeeivverieenen. 0.2 0.2 0.3 0.3 0.3 0.8 1.1
Online banking bill payment.................. 0.2 0.2 0.2 0.2 0.3 0.4 0.9
Bank account number payment.............. 0.1 0.1 0.1 0.2 0.3 0.4 1.1
Direct deduction from income................ 0.1 0.1 0.1 0.1 0.1 0.2 0.5

Notes: Example to interpret this table: The consumer in the 25th percentile for total payments makes 30.1 payments per month.
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Standard Errors — Table 7

Consumer Payments in a Typical Month, by Type of Payment Transaction
Number and share of payments

Growth rate (%)
Number per consumer (mean) 2015 2016 2017 2018

15-16 16-17 17-18

TOtaAl .o 1.8 1.2 1.5 1.6 — — —

Bill payments..........ccoooevviniinineeeee e 0.8 0.5 0.7 0.7 — — —

AULOMALIC. ..o 04 0.3 0.3 0.3 — — —

L0 4] 110 USSR 0.3 0.2 0.2 0.2 — — —

By mail, in person, or by phone............ccoceevrennene 04 0.3 04 04 — — —

Purchases and P2P payments..........c.c.cccccvvvennrnne. 1.4 0.9 1.1 1.2 — — —

Retail goods.........cccoveieiieicecr e 0.8 0.5 0.6 0.6 — — —

SBIVICES. ..ttt 0.6 0.4 0.5 0.5 — — —

ONENE..c.viiii s 0.3 0.2 0.2 0.3 — — —

PErson to PersON......cccccvvvieviieiiiie e 0.2 0.2 0.2 0.2 — — —

Percentage share Change

TOtaAl . — — — — — — _

Bill payments........cccoocvvereienene e — — — — — _ _

AULOMALIC. ... — — — — — _ _

L0 0] 1o S — — — — — _ _

By mail, in person, or by phone............ccccoevrrnene — — — — — _ _

Purchases and P2P payments..........c.ccocveenenenncns — — — — — — _

Retail goods.........covviiiiiiieieece e — — — — — — _

SBIVICES. ..ttt e — — — — — — _

ONHNE..ciiiiii s — — — — — — _

Person t0 PersoN........ccecerveriniicnie s — — — — — _ _

Notes: Numbers may not sum exactly due to rounding or missing values
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Standard Errors — Table 8

Distribution of Number of Consumer Payments in a Typical Month, by Type of Payment Transaction
Number of payments by usage percentile, 2018

5th 10th 25th 50th 75th 90th 95th

Total Payments.......c.cccvveenereenceneeeeas 1.0 1.0 1.3 1.3 3.0 4.4 6.7
Bill payments.........ccccovevevieeienieiieieenns 0.2 0.3 0.3 0.4 1.0 2.8 3.8
AULOMALIC....cvieiee e 0.2 0.2 0.2 0.3 0.2 0.9 2.6
ONlINE.....ooiiic e 0.1 0.1 0.2 0.2 0.3 0.8 1.6
By mail, in person, or by phone............. 0.0 0.0 0.2 0.2 0.3 1.6 2.1
Purchases and P2P payments................. 0.7 0.7 0.7 1.2 2.1 3.2 4.0
Retail goods.........cccooviviniiniiiee 0.2 0.3 0.5 0.7 1.0 14 2.3
SEIVICES. ...eiieiiieice e 0.1 0.2 0.2 0.4 0.9 11 2.1
ONlINE. ..o 0.0 0.0 0.0 0.2 0.5 1.4 1.3
Person to Person..........cccevveevieiiniennenns 0.0 0.0 0.0 0.1 0.3 0.5 1.2

Notes: Example to interpret this table: The consumer in the 25th percentile for total payments makes 30.1 payments per month.
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Standard Errors — Table 9

Consumer Payments in a Typical Month, by Payment Instrument and Transaction Type
Number of payments, 2018

Bill payments Purchases and P2P payments
Automatic Online By mail, in person, online Retail Services Person to
by phone goods & other person
Total payments........cccocevveieevenin e 0.3 0.2 0.4 0.3 0.6 0.5 0.2
Paper instruments...........c.cooveveienennen, — — 0.2 0.0 0.3 0.3 0.1
Cash. oo — — 0.2 — 0.3 0.2 0.1
(O 01T ORI — — 0.1 0.0 0.0 0.0 0.0
MONEY OFder......c.ccereiieiceeee e — — 0.0 0.0 0.0 0.0 0.0
Payment cards...........ccocvivevvniniieeinnnns 0.2 0.2 0.2 0.3 0.5 0.4 0.1
DeDit...o i 0.2 0.1 0.2 0.2 0.4 0.3 0.1
Credit or charge........ccoceevevveiveveceeeneenn, 0.1 0.1 0.1 0.1 0.3 0.2 0.0
Prepaid.......ccccooeveniieniiie 0.0 0.0 0.0 0.0 0.0 0.1 —
Electronic payments..........ccccocevveeneenen. 0.1 0.1 0.1 0.0 — — 0.1
Online banking bill payment.................. 0.1 0.1 — — — — 0.0
Bank account number payment.............. 0.1 0.1 0.1 0.0 — — 0.1
Direct deduction from income................ 0.0 — — — — — —
Percentage share of all payments
Total payments........cccoocevieeveeiesie e — — — — — — —
Paper instruments............cccevevveiveenennn. — — — — — — —
Cash...co i — — — — — — —
CheCK. ... ot — — — — — — —
Money Order.........ccooevereneienene e — — — — — — —
Payment cards.........c.ccooovineieninencnne, — — — — — — —
DeDit...oiii — — — — — — —
Credit or charge........c.ccoceveneienenciennns — — — — — — —
Prepaid.......ccccooeveiiiiniiinee — — — — — — —
Electronic payments...........cccccoovvenvnnnnne. — — — — — — —
Online banking bill payment.................. — — — — — — —
Bank account number payment.............. — — — — — — —
Direct deduction from income................ — — — — — — —
Notes: Numbers may not sum exactly due to rounding or missing values
Survey of Consumer Payment Choice Version of July 2019 ©2018-2019 Federal Reserve Bank of Atlanta
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Standard Errors — Table 10

Consumer Bill Payments in a Typical Month, by Payment Instrument and Bill Type

Top panel: Number of payments; Bottom panel: Percentage share of all bill payments

Automatic Online By mail, in person, or by phone
2015 2016 2017 2018 2015 2016 2017 2018 2015 2016 2017 2018
Total payments........cccceeeeerererennn 0.4 0.3 0.3 0.3 0.3 0.2 0.2 0.2 0.4 0.3 0.4 0.4
Paper instruments.............c......... — — — — — — — — 0.3 0.2 0.3 0.2
CaSh....coeireiiee s — — — — — — — — 0.2 0.2 0.2 0.2
CheCK. ..o — — — — — — — — 0.1 0.1 0.1 0.1
Money order........cccoovevvviveinnnns — — — — — — — — 0.0 0.0 0.0 0.0
Payment cards.............coeevrvennnnn, 0.3 0.2 0.2 0.2 0.2 0.2 0.2 0.2 0.2 0.1 0.2 0.2
DEDIt.voicicececeee e, 0.3 0.2 0.2 0.2 0.2 0.1 0.1 0.1 0.2 0.1 0.2 0.2
Credit or charge........c.ccoceeevvenes 0.1 0.1 0.1 0.1 0.1 0.1 0.1 0.1 0.1 0.1 0.1 0.1
Prepaid.......cccccovevieneinieiieas 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0
Electronic payments................... 0.1 0.1 0.1 0.1 0.2 0.1 0.1 0.1 — — — 0.1
Online banking bill payment....... 0.1 0.1 0.1 0.1 0.1 0.1 0.1 0.1 — — — —
Bank account number payment... 0.1 0.1 0.1 0.1 0.1 0.1 0.1 0.1 — — — 0.1
Direct deduction from income.... 0.1 0.0 0.1 0.0 — — — — — — — —
Percentage share of all bill payments
Total payments.........ccooceveeevvneenen. — — — — — — — _ — _
Paper instruments.............c......... — — — — — — — _ — _
Cash....coiiii e — — — — — — — — — — — —
(O 01T — — — — — — — — — —
Money order.........cccovvveerveennenn — — — — — — — — — — — —
Payment cards..........cccceevevennnnnn. — — — — — — — _ - _
Debit...ccoi — — — — — — — — — — — —
Credit or charge........c.cooceeereenes — — — — — — — — — —
Prepaid.......cccoveeviniincie — — — — — — — — — — — —
Electronic payments.................... — — — — — — — — — —
Online banking bill payment....... — — — — — — — — — — — —
Bank account number payment... — — — — — — — — — —
Direct deduction from income.... — — — — — — — — — — — —

Notes: Numbers may not sum exactly due to rounding or missing values
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Standard Errors — Table 11

Consumer Purchases and P2P Payments in a Typical Month, by Payment Instrument and Payment Type
Top panel: Number of payments; Bottom panel: Percentage share of all purchases and P2P payments

Online Retail goods Services & other Person to person
2015 2016 2017 2018 2015 2016 2017 2018 2015 2016 2017 2018 2015 2016 2017 2018
Total payments.........ccccccvvvnnenenn. 0.3 0.2 0.2 0.3 0.8 0.5 0.6 0.6 0.6 0.4 0.5 0.5 0.2 0.2 0.2 0.2
Paper instruments...................... 0.1 0.0 0.0 0.0 0.5 0.3 0.4 0.3 0.4 0.2 0.3 0.3 0.1 0.1 0.1 0.1
Cash.. — — — — 0.5 0.3 0.3 0.3 0.3 0.2 0.2 0.2 0.1 0.1 0.1 0.1
CheCK....oviiieeiceeeieieeis 0.1 0.0 0.0 0.0 0.1 0.1 0.1 0.0 0.1 0.1 0.0 0.0 0.0 0.0 0.0 0.0
Money order..........c.coeeeevrinnnes 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0
Payment cards..........cccocovvrenen. 0.3 0.2 0.2 0.3 0.6 0.4 0.4 0.5 0.4 0.3 0.3 0.4 0.1 0.0 0.1 0.1
DeDbit.....coiririee 0.2 0.1 0.2 0.2 0.5 0.3 0.3 0.4 0.3 0.2 0.3 0.3 0.1 0.0 0.1 0.1
Credit or charge...........cccoovvvene 0.1 0.1 0.1 0.1 0.3 0.2 0.3 0.3 0.3 0.2 0.2 0.2 0.0 0.0 0.0 0.0
Prepaid..........cccocoeeeniriirinnnnnns 0.1 0.0 0.0 0.0 0.1 0.0 0.1 0.0 0.0 0.0 0.1 0.1 — — — —
Electronic payments.................. 0.1 0.0 0.0 0.0 — — — — — — — — 0.1 0.0 0.0 0.1
Online banking bill payment..... — — — — — — — — — — — — 0.0 0.0 0.0 0.0
Bank account number payment. 0.1 0.0 0.0 0.0 — — — — — — — — 0.0 0.0 0.0 0.1

Direct deduction from income... — — — — — — _ _ _ —_ — — _ _ _ _

Percentage share of all purchases and P2P payments

Total payments.........ccccevevenenenne — — — — — — — — — — — — _ _ _ _
Paper instruments.............c........ — — — — — — — — — — — _ _ _ _
Cash..coccc e — — — — — — _ _ —_ —_ — — _ _ _

Credit or charge —
Prepaid........ccccoveveiieiininniene — — — — — — — — — — — _ _ _ _

Electronic payments................... — — — — — — — — — — — _ _ _ _
Online banking bill payment..... — — — — — — — — — _ _ _ _ _
Bank account number payment. —

Direct deduction from income... — — — — — — — — _ — —_ — — _ _ _

Notes: Numbers may not sum exactly due to rounding or missing values
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Standard Errors — Table 12

Use of Credit Card Debt
Credit card adopters

Percentage 2015 2016 2017 2018
Carried unpaid balance at any time during the past 12 months ...........cccccevvvievireveciennenn, 1.9 1.2 15 15
Carried unpaid balance 1ast MONth ............ccovieii i 2.0 1.2 15 14
Change in unpaid balance since a year ago:*
0ot g 10T TP 2.2 1.2 1.6 1.6
01 TP PP PP PR OPPRPRRTPIT 2.1 15 1.7 1.7
ADOUL TNE SAME.. .ottt e et se bt b et e nre e 2.2 15 1.7 1.8
HIGNET .ttt bbbt 2.4 11 1.6 1.6
MUCKH NEGRNET ...ttt 1.3 0.9 1.0 11
Did not have balance 12 Months 8g0..........cccereiriiiiiei i — 0.8 0.9 0.8

Dollar values

Mean credit card balance unpaid, previous month, all adopters...........ccccoovrvreincnicnienn, 218 156 157 177
Per adopter with unpaid DalanCe...........c.cooiiiiiiiii 351 255 268 320
Median credit card balance unpaid, previous month, all adopters............c.ccocvverviiennnnnnn. 55 46 25 25
Per adopter with unpaid DalanCe...........c.cooiiiiiiiii 243 131 227 183
Total credit limit on all credit cards owned by adOpter..........cocoovveverierenene e 926 1,036 1,202 1,136
During the past 12 months:
Adopters who carried unpaid balance at any time.........c.coovvereineineneineenc e 979 942 908 1,000
Adopters who did not carry an unpaid balance at any time............cc.cccveriiennineineneas 1,753 2,086 2,405 2,099

* This question is asked to all credit card adopters who indicated that they carried an unpaid balance at some point in the past 12 months.

Note 1: Numbers may not sum exactly due to rounding or missing values
Note 2: Dollar values are not adjusted for inflation
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Standard Errors — Table 13

Identity Theft, Loss, Theft, or Fraudulent Use of Payment Instruments
Percentage of consumers or adopters and mean dollar value, in the past 12 months

Percentage of consumers 2015 2016 2017 2018

Incidence of identity theft...........ccooiiii s 1.5 0.9 11 1.0
Myself and someone | KNOW Well............ccoooiiiiiiiie e 0.9 0.5 0.6 0.5
Someone | KNOW WEIT ONIY ..o e 1.1 0.8 0.9 0.8
MYSEIF ONIY ... 0.9 0.4 0.6 0.5

Incidence of loss, theft or fraud in past 12 months ...........cccooce v, 1.3 0.7 0.8 0.9
(O L OO 1.1 0.6 0.6 0.7
(01 1o OSSOSO 0.3 0.1 0.3 0.2
(01 1=To [ or: T o IO OOV PP 0.8 0.5 0.7 0.6
DI CAN......eoeeeee e bbb 0.9 0.6 0.6 0.6

(0T o OO PRRTTTRR 24 38 71 S
Amount of fraudulent chargest

(O 1T S TSP TR PPN OPRPPURRTP S S S S

(08 =0 [ o (o IR RS 153 60 50 S

[ LT oY1 o7 1o PO 139 25 34 S

* For each payment instrument listed, the value is the average amount for all consumers who experienced loss, theft, or fraud of that instrument over the past 12 months.

+ The amount of fraudulent charges may not be the actual amount of the loss borne by consumers. Actual consumer loss depends on the policies of depository institutions and
card network agreements.

Note 1: Numbers may not sum exactly due to rounding or missing values

Note 2: The notation "s" indicates that the cell was suppressed due to an insufficient number of observations

Note 3: Dollar values are not adjusted for inflation
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Standard Errors — Table 14
Assessments of Payment Instruments

Rankings*
Money Debit Credit Prepaid
Cash Check order card card card BANP{ OBBP

Acceptance

2015, — — — — — — _ _

2016 — — — — — — _ _

2007 oot — — — — — — _ _

2018....cciiieeee s — — — — — — _ _
Acquisition and setup

2015, i — — — — — _ _ _

2016....cciiiiiiee s — — — — — _ _ _

2017 .o — — — — — _ _ _

2018....eciccee e — — — — — _ _ _
Convenience

2015, — — — — — — _ _

2016 — — — — — — _ _

2007 oot — — — — — — — _

2018....eciiee s — — — — — — — _
Cost

2015, i — — — — — _ _ _

2016...c.cciieiiee e — — — — — _ _ _

2017 oo — — — — — _ _ _

2018 — — — — — _ _ _
Payment records

2015, — — — — — — — _

2016 — — — — — — — _

2007 oot — — — — — — — _

2018....ccieie s — — — — — — — _
Security

2015, i — — — — — _ _ _

2016....cciieiciee e — — — — — _ _ _

2017 ..o — — — — — _ _ _

2018 — — — — — _ _ _

* @ indicates that on average, consumers ranked that payment instrument the best for a given characteristic. Similarly, indicates that
on average, consumers ranked that payment worst. For example, consumers ranked credit cards the best for Acceptance and worst for Cost.

+ BANP = Bank account number payment, OBBP = Online banking bill payment.
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Standard Errors — Table 15

Income and Labor Force Status
Percentage of consumers*

2015 2016 2017 2018
Household income
Less than $25,000...........ccecvrvrnreiinenierenseerenenenns 15 0.9 1.0 11
$25,000-349,999......coomiiiiee e 1.6 1.0 11 1.0
$50,000-874,999......coimiieeieeeeee e 14 0.8 1.0 1.0
$75,000-399,999......cooniieeieeee e 11 0.7 0.9 0.9
$100,000-8124,999......ccoeiireiireeeeene 0.9 0.7 0.8 0.8
$125,000-8199,999......oomeveireeeeeeeeee 11 0.7 0.9 0.8
$200,000-8499,999.......coeiireieee e 0.5 0.4 0.5 0.6
$500,000 OF MOTE.....vcviireereierireeiee s 0.4 0.1 0.1 0.1
Respondent income
Highest in household.............ccocovinininininn, 1.8 11 1.3 13
About equal with highest...........ccccoeiiiiiiniiiee 1.3 0.8 0.9 0.9
2nd NIGNESL.....c.oviiiiiice s 1.5 0.9 11 11
3rd highest or [OWEr ... 1.2 0.7 0.9 0.9
Labor force status
Currently WOrking.........ccccooveevieiieiiee e, 1.8 1.1 1.3 1.3
On sick or other leave............cccovvvncininciee, 0.2 0.2 0.1 0.1
Unemployed — on layofft.........cccoooveiiiiiiiie. 04 0.2 0.2 0.2
Unemployed — 100King.........ccccoevvreenveneriereee 0.9 0.5 0.6 0.6
RELITEU. ..o 1.3 0.8 0.9 0.9
DiSabled......cooviveiiiie e 0.9 0.5 0.6 0.6
OtNBE . 0.7 0.5 0.7 0.7
Selected multiple categories.........cccovveveviverveinninns 0.9 0.5 0.6 0.6

* Estimates are weighted. The table of unweighted sample demographics is available upon request.

+ The numbers for unemployment differ from the official BLS numbers due to differences between the UAS panel and the BLS in the
methodologies for collecting the data and computing the unemployment rate.

Note 1: Numbers may not sum exactly due to rounding or missing values

Note 2: Dollar values are not adjusted for inflation
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Standard Errors — Table 16

Demographics and Homeownership
Percentage of consumers, except where noted*

2015 2016 2017 2018

U.S. Population age 18 or older (millions)f............... — — — —
Number of survey respondents............ccccveevriverennnnnn — — — —
Gender

MalB.....ooiiiie e e 1.8 11 1.3 1.3

FEMAIE.....c.ooieieee e 1.8 1.1 13 1.3
Age

I8-24 .ot 1.1 0.7 0.7 0.7

2534 1.6 1.0 1.2 1.2

35D 1.2 0.8 0.9 0.9

B5-54 ..o 1.3 0.8 1.0 0.9

5504t 1.2 0.7 0.9 0.8

65 and Older........ccovviiiii 1.5 0.9 1.0 1.0
Race

WHITE...ccvicicccec e 15 11 1.2 1.2

BIACK....cteieiieiiesie e 1.3 0.8 1.0 1.0

ASIAN. .t 0.8 0.4 0.6 0.6

OtNET ..ot 0.3 0.4 0.3 0.4
Ethnicity

Hispanic or Latino...........cccoccvevveieiieiccie e 1.4 0.9 1.0 1.0
Education

No high school diploma.........cccoceevvereininieneee, 1.2 0.7 0.7 0.8

High SChOOL.......cceiiiiiii e, 1.9 11 1.3 13

SOME COHEGR.....cviiviiciriee e 14 0.9 1.1 1.1

COllEgE. ..ot 1.1 0.8 0.9 0.9

Post-graduate StUdY...........cccerevireriinnieieiceees 1.0 0.7 0.8 0.8
HOomMeownership rate .........ccccevevieriievieie e 1.8 1.1 1.3 1.3

* Estimates are weighted. The table of unweighted sample demographics is available upon request.
+ Source: Haver Analytics. October estimate, Civilian Noninstitutional Population by Sex and Age (A-13), PN18@EMPL + PN20@EMPL
Note: Numbers may not sum exactly due to rounding or missing values

Survey of Consumer Payment Choice Version of July 2019 ©2018-2019 Federal Reserve Bank of Atlanta
T-17



